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LETTER    OF    TRANSMITTAL 


The  New  England  Design  Center 
Merchandise  Mart  Properties,  Inc.  (Mass.) 

250  Boylston  Street  /  Boston,  Massachusetts  02116/(617)  437-9444 

October  19,  1984 

Mr.  Stephen  Coyle,  Director 
Boston  Redevelopment  Authority 
City  Hall  -  Room  930 
One  City  Hall  Square 
Boston,  MA   02201 

Re:   Charlestown  Navy  Yard 

Dear  Mr.  Coyle: 

It  is  with  great  pleasure  and  pride  that  New  England 
Design  Center  Associates  submits  the  enclosed  proposal  for  the 
development  of  buildings  75,  105,  106  and  114  and  parcels  six 
and  seven  at  the  Charlestown  Navy  Yard.   The  enclosed  material 
is  being  provided  in  accordance  with  your  Design/Development 
Guidelines  dated  September,  198  4  which  you  have  published  with 
respect  to  this  project.   Our  focus  is  the  location  of  a  major 
design  center  of  wholesale  showrooms  being  called  the  New  England 
Design  Center. 

We  look  forward  to  the  opportunity  to  make  a  formal 
presentation  to  the  Authority  and  to  discuss  our  proposal  with 
you  and  members  of  your  staff.   We  trust  that  you  will  find  our 
proposal  responsive  to  your  design  and  development  guidelines, 
particularly  to  the  most  significant  criteria  you  have  established 
to  maximize  the  benefit  of  this  development  for  the  City  and  the 
Charlestown  community. 

Together  with  this  transmittal  letter  are  ten  copies  of 
our  proposal  with  reduced  plans  in  an  B-h"   x  11"  format  and  a 
separate  envelope  containing  a  check  payable  to  the  Boston 
Redevelopment  Authority  in  the  amount  of  $7,500. 

We  are  excited  about  the  potential  offered  by  this 
historic  location  for  our  project  and  hope  our  proposal  will 
qualify  for  further  consideration,  at  which  time  we  stand  ready 
to  supply  further  architectural  and  financial  submissions  based 
upon  additional  terms  and  guidelines  which  may  be  developed  by 
the  Authority. 

Very  truly  yours , 

NEW  ENGLAND  DESIGN  CENTER  ASSOCIATES 
By:  Merchandise  Mart  Properties, 
Inc.  (Mass.) 
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2 .       LETTER   OF    INTEREST 


LETTER  OF  INTEREST 


New  England  Design  Center  Associates  (Associates)  is 
pleased  to  submit  this  proposal  and  to  express  its  strong 
interest  in  being  designated  as  the  developer  by  the  Boston 
Redevelopment  Authority  (BRA)  of  Buildings  75.  105,  106  and  114 
and  Parcels  6  and  7  in  the  Charlestown  Navy  Yard  (the 
Project).   Permit  us  first  to  introduce  the  members  of  our 
development  team: 

1.  New  England  Design  Center  Associates  will  be 
organized  as  a  limited  partnership  under  the  laws  of  The 
Commonwealth  of  Massachusetts.   The  general  partner  of 
Associates  will  be  Merchandise  Mart  Properties,  Inc.  (Mass.)  a 
corporation  organized  under  the  laws  of  The  Commonwealth  of 
Massachusetts.   The  limited  partners  of  Associates  will  be 
certain  of  the  descendants  of  Joseph  P.  Kennedy  and  trusts 
created  for  their  benefit.   As  developer,  this  partnership  will 
bring  financial  integrity  and  stability,  as  well  as  proven, 
successful  business  experience  in  the  development  of  older 
buildings,  into  the  redevelopment  project  so  that  it  can  ensure 
that  the  redevelopment  complies  fully  with  the  spirit  as  well 
as  the  technical  design/development  guidelines  established  for 
the  Project. 

2.  Merchandise  Mart  Properties,  Inc.  (Mass.)  brings 
to  the  partnership  through  its  employees  and  associates  vast 
experience  in  the  redevelopment  of  property  in  urban  renewal 
areas  and  management  of  mart  center  and  office  space. 
Affiliates  ot    the  corporation  manage  the  Merchandise  Mart  and 
Apparel  Center  in  Chicago,  Illinois  and  the  Washington  Design 
Center  in  Washington.  D.C.   The  gross  square  footage  of  all 
these  managed  properties  is  in  excess  of  7.400.000  square  feet. 

The  New  England  Design  Center  will  be  managed  and 
operated  in  the  same  successful  manner  as  the  Merchandise  Mart 
and  the  Washington  Design  Center.   Our  most  recent  experience 
in  Washington  has  convinced  us  that  the  introduction  of  a  bona 
fide  design  center  into  a  region  not  only  creates  jobs  and 
generates  revenues  for  that  region  but  also  provides  an 
opportunity  for  real  economic  growth  for  that  area's  wholesale 
suppliers,  designers,  architects,  contract  specifiers,  etc.. 
the  intended  occupants  of  the  Design  Center.   Designers  in  the 
entire  New  England  area  in  general,  and  in  Boston  in 
particular,  will  benefit  from  this  Design  Center. 

Martcenter/Chicago  is  the  world's  largest  wholesale 
buying  center  encompassing  over  7.000.000  square  feet.   Located 
in  downtown  Chicago,  it  houses  2.000  tenants  representing  all 
the  major  manufacturers  in  the  contract  furnishings,  home 
furnishings,  giftware  and  f loorcovering  industries,  as  well  as. 
the  ladies,  mens  and  childrens  apparel  industries.   An 


estimated  6.000.000  people  visit  the  Martcenter/Chicago  each 
year  . 

Within  the  complex  are  two  major  buildings,  the  world 
famous  Merchandise  Mart,  and  the  newly  constructed  Apparel 
Center,  which  contains  an  exhibition  hall  of  140.000  sguare 
feet,  as  well  as  a  550  room  Holiday  Inn.   Martcenter  is  the 
headquarters  for  some  of  America's  top  corporations  including 
Quaker  Oats.  Field  Enterprises.  Canteen  Corporation.  National 
Broadcasting  Company  (Chicago)  the  Chicago  Transit  Authority 
and  Seal.  Incorporated. 

Another  affiliate  of  Merchandise  Mart  Properties.  Inc. 
(Mass).  Martcenter/D.C. .  Inc.  manages  and  operates  the 
Washington  Design  Center.   The  Washington  Design  Center  which 
is  approximately  420.000  square  feet  consists  of  a 
rehabilitated  warehouse  and  a  new  addition.   The  Washington 
Design  Center  was  acquired  in  October.  1981  and  placed  in 
service  in  December.  1982  -  a  mere  14  months.   The  rapid 
development  of  the  project  was  a  direct  result  of  the 
successful  working  partnership  created  between  the  municipal 
authorities,  the  construction  team  and  the  financing/sales 
team,  a  result  which  can  be  duplicated  in  Boston. 

The  management  team  of  Mart  Center/Chicago  under  the 
direction  of  Philip  E.  Kelley.  will  be  totally  responsible  for 
the  expansion  into  the  Boston  area.   Brief  biographies  of  the 
principal  individuals  involved  follow. 

3.   Philip  E.  Kelley.  president  of  Merchandise  Mart 
Properties.  Inc.  (Maes)  and  chiet  executive  officer  of  the 
Merchandise  Mart  in  Chicago  and  of  the  Washington  Design  Center 
has  been  associated  with  the  home  furnishings  industry  for  29 
years.   Upon  graduation  from  the  University  of  Michigan,  he 
joined  the  Widdicomb  Furniture  Company  in  1954.   He  was  their 
sales  representative  in  11  western  states  and  then  Sales 
Manager  of  the  company. 

In  1963.  he  joined  Knapp  &  Tubbs.  Inc.  as  Vice 
President  in  charge  of  Chicago  operations  located  in  the 
Merchandise  Mart.   In  1966,  he  was  made  President  and  Chief 
Executive  Officer.   In  1967.  he  acquired  the  company.   In  1969. 
Knapp  &  Tubbs  was  acquired  by  the  Armstrong  Cork  Company. 
Kelley  continued  as  Chief  Executive  Officer  reporting  to  Harry 
Jensen,  who  subsequently  became  President  of  Armstrong.   Knapp 
&  Tubbs  was  merged  into  Magnavox  in  1972  and  a  new  company  was 
formed.  Baker.  Knapp  &  Tubbs.  Inc.   Subsequently.  Magnavox  was 
acquired  by  North  American  Philips  Corporation.   Kelley  was 
made  President  and  Chief  Executive  Officer  of  Baker.  Knapp  &  & 
Tubbs  and  Baker  Furniture  Company  in  1975. 

When  Kelley  joined  Knapp  &  Tubbs  in  1963,  they 
operated  three  showrooms  --  today  they  have  14  showrooms, 
approximately  400.000  sq.  ft.  of  display  --  two  are  located  in 


the  Merchandise  Mart,  one  devoted  to  residential  home 
furnishings  and  the  other  to  Contract  Executive  Office 
Furniture  and  Textiles.   There  are  nine  manufacturing 
facilities  --  1.800,000  sq.  ft.  Five  are  located  in  Michigan, 
three  in  North  Carolina  and  one  in  Illinois. 

4.  William  H.  Rudd.  is  a  vice  president  of 
Merchandise  Mart  Properties.  Inc..  (Mass.)  and  Director  of  the 
Design  Center.   Mr.  Rudd  enjoyed  an  outstanding  career  of  28 
years  with  Boris  Kroll  Fabrics,  one  of  America's  most 
distinguished  manufacturers  of  textiles,  most  recently  as  vice 
president  and  sales  manager. 

5.  Thomas  M.  Kennedy  is  a  Vice  President/General 
Counsel  and  Director  of  Leasing  and  is  responsible  for  legal 
and  general  business  matters  related  to  Merchandise  Mart 
Properties.  Inc.  (Mass.).   His  office  is  responsible  for 
processing  all  leases  as  well  as  lease  enforement  and  post 
lease  agreements  for  2.000  tenant  Martcenter/Chicago .   Mr. 
Kennedy  also  handles  insurance,  tax,  labor  and  governmental 
matters  as  well  as  being  involved  in  real  estate  development  in 
Chicago  and  other  cities. 

Before  coming  to  the  Merchandise  Mart  in  Chicago. 
Kennedy  was  Associate  General  Counsel  and  Director  of  Real 
Estate  for  the  Chicago  Transit  Authority.   He  was  responsible 
for  the  acquisition,  disposition  and  management  of  all  real 
estate  holdings,  including  4.000  parcels  of  land,  for  the 
Chicago  Transit  Authority. 

He  received  his  Bachelor  of  Arts  degree  in  history 
from  Loyola  University  in  1968  and  received  his  Juris  Doctorate 
from  Loyola  in  1971  .   Mr.  Kennedy  serves  as  adjunct  professor 
of  real  estate  law  at  Loyola  University  School  of  Law.   He  was 
an  assistant  States  Attorney  for  Cook  County  and  was  a  Captain 
in  the  United  States  Army. 

6.  Anderson  Notter  Fineqold,  Inc.  is  the  architect 
for  the  Project  and  is  well  known  in  Boston  and  nationally  for 
its  outstanding  rehabilitation  and  design  work.   The  firm  has 
been  very  active  in  the  Charlestown  Navy  Yard  having  designed 
many  of  the  major  projects  built  to  date. 

Brochure  sheets  describing  its  recent  work  accompany 
this  submission.   Jim  Alexander  will  be  the  partner  in  charge. 

7.  Carol  Johnson  Associates  is  the  landscape 
architect  for  the  project,  and  is  nationally  famous  for  her 
design  of  park  and  waterfront  open  spaces. 

8.  Csaplar  &  Bok  of  Boston  are  attorneys  for  the 
Project.   The  firm  is  highly  experienced  in  redevelopment  and 
rehabilitation  work.   John  Bok,  Esquire  will  be  the  partner  in 
charge . 


ANDERSON     NOTTER     FINEGOLD     INC. 

ARCHITECTS   AND   PRESERVATION    PLANNERS    •   77    NORTH   WASHINGTON    STREET,    BOSTON.   MA  02114    •   (617)   227-9272 


SUMMARY  OF  EXPERIENCE  AND  QUALIFICATIONS 

Anderson  Notter  Finegold  Inc.  is  a  nationally  recognized  architectural  and 
preservation  planning  firm.   Offices  are  located  in  Boston,  Massachusetts  and 
Washington,  D.C.   The  firm  was  established  in  1961  and  has  grown  to  a  staff 
of  35,  including  25  professional  architects  and  planners.   The  firm  has  over 
two  decades  of  experience  in  new  design  and  also  specializes  in  revitalization 
planning  for  urban  areas,  designing  new  structures  compatible  with  historic 
environments  and  imaginatively  recycling  historic  buildings  for  new  uses. 

The  practice  is  dedicated  to  design  excellence  at  all  levels  —  from  the 
broadest  conceptual  ideas  to  the  smallest  construction  details.   Our  open- 
minded  approach  to  each  project's  requirements  enhances  the  opportunity  for 
unique  and  creative  solutions. 

Principals  of  the  firm  are  actively  involved  in  each  project  from  concept  to 
completion,  assuring  a  totally  integrated  design  which  meets  program  needs 
with  innovative,  cost-conscious  techniques.   Weekly  meetings  of  the  principals 
and  associates  are  held  to  decide  business  policy  and  review  the  progress  of 
ongoing  work.   Clients  are  actively  involved  throughout  the  design  process  and 
participate  in  brainstorming  sessions  and  design  workshops  within  the  office. 
The  firm  believes  in  the  concept  of  community  participatory  design  and  has 
initiated  community  involvement  in  design  in  many  projects  with  most  success- 
ful results. 

Anderson  Notter  Finegold  Inc.  has  developed  a  national  reputation  in  the  field 
of  recycling  historic  structures,  including  railroad  stations,  schools,  mills, 
factories  and  warehouses.   Our  first  recycling  project  was  the  conversion  of 
the  Prince  Macaroni  factory  on  Boston's  waterfront  into  luxury  housing  units. 
This  led  to  additional  projects  on  the  waterfront  which  include  renovation  of 
the  Customs  House  Block  and  Gardner  Building  on  Long  Wharf  for  residential  and 
commercial  uses.   The  recycling  of  Boston's  Old  City  Hall  into  office,  commer- 
cial and  restaurant  space  set  the  pace  nationally  for  cities  to  deal  creatively 
with  older  public  buildings.   This  project  was  awarded  an  AIA  National  Honor 
Award  for  the  firm.   In  New  London,  Connecticut,  we  served  as  architect/deve- 
loper for  the  recycling  of  Union  Station,  an  historic  landmark  designed  by 
H.H.  Richardson.   The  deteriorated  railroad  station  was  converted  into  a 
modern  Amtrak  facility  with  related  transportation,  office  and  restaurant  uses 
now  housed  in  the  refurbished  station  and  baggage  building.   The  restoration 
of  Worcester  Mechanics  Hall  as  a  major  cultural  center,  which  also  received  an 
AIA  National  Honor  Award,  has  renewed  interest  in  the  downtown  area  while  pre- 
serving an  outstanding  pre-Civil  War  building.   The  firm  is  now  working  for  the 
National  Park  Service  to  restore  the  Main  Building  at  Ellis  Island  in  New  York 
harbor  for  a  National  Immigration  Museum. 


JAMES  G.  ALEXANDER 
MAURICE  N.  FINEGOLD 
PAUL  J.  McGlNLEV 
GEORGE  M.  NOTTER.  JR. 
ANTHONY       C        PLATT 


MANUEL  A.  ALMAGRO 
ROBERT  M  BRANDON 
NANCY  L  GOODWIN 
SHERMAN    MORSS.    JR. 


ANDERSON  NOTTER  FINEGOLD  INC. 


New  designs  in  the  Boston  area  include  the  corporate  headquarters  of  the 
Capitol  Bank  and  Trust  Company  in  Government  Center  and  the  $9.1  million 
Physical  Education  Complex  at  the  University  of  Massachusetts'  harbor  cam- 
pus.  The  firm  currently  serves  as  associate  architect  to  John  Andrews 
International  of  Sydney,  Australia  for  the  new  Intelsat  World  Headquarters 
in  Washington,  D.C.   Other  new  designs  include  the  Fuller  Art  Center  in 
Brockton,  the  Sunoco  Station  on  Boston's  waterfront  auid  major  additions  to 
the  Fletcher  Free  Library  in  Burlington,  Vermont  and  the  Shrewsbury  Public 
Library.   Our  contemporary  design  solutions  emphasize  sensitivity  to  exist- 
ing historic  buildings  and  environmental  features. 

Our  demonstrated  versatility  in  urban  revitalization  and  reuse  master  plan- 
ning, combined  with  an  understanding  of  current  development  values,  has  put 
us  in  the  forefront  of  the  profession.   In  Newburyport,  Massachusetts,  the 
firm  designed  the  first  preservation  urban  renewal  plan  in  the  country. 
This  project  received  a  1980  AIA  National  Honor  Award.   Extensive  redevelop- 
ment of  the  historic  Charlestown  Naval  Shipyard  in  Boston  is  currently  tak- 
ing place  according  to  our  detailed  reuse  plan.   For  Springfield,  lowell  and 
Lawrence,  Massachusetts,  we  prepared  dynamic  downtown  revitalization  plans 
which  emphasize  rehabilitation  of  existing  structures  combined  with  compat- 
ible new  construction.   The  Springfield  Plan  was  awarded  a  1980  Urban  Design 
and  Planning  Award  by  Progressive  Architecture.   We  received  the  same  award 
in  1982  for  our  Preservation  and  Development  Plan  for  the  Miami  Beach  Art 
Deco  District.   Ttiis  plan  will  have  national  impact  in  outlining  policies 
for  compatible  new  development  and  reuse  in  older  declining  areas. 

The   firm  is  committed  to  cost-conscious  quality  design.   During  the  design 
phases,  we  work  closely  with  contractors  experienced  in  projects  of  similar 
scope  to  develop  cost-effective  systems  and  strategies.   Our  previous  ex- 
perience as  architect/developer  for  New  London  Station  and  several  other 
projects  makes  us  intimately  aware  of  real  estate  and  land  development 
concerns. 

We  are  specialists  in  packaging  federal  funding  programs  for  specific  pro- 
ject needs.   We  have  completed  numerous  federally-assisted  projects  and  are 
knowledgeable  about  government  requirements  and  guidelines  for  most  of  these 
programs,  such  as  NPS,  HUD,  CDBG,  UDAG  and  DOT.   On  many  occasions,  we  are 
involved  in  evaluating  historic  preservation  tax  benefits  and  other  federal 
and  state  preservation  techniques.   Over  half  of  the  projects  completed  in 
the  past  five  years  have  been  National  Register  properties  or  within  Nation- 
al Register  Historic  districts. 

Anderson  Notter  Finegold  Inc.  has  received  an  unprecedented  three  national 
AIA  Honor  Awards  for  National  Register  historic  properties:   Boston's  Old 
City  Hall,  Worcester  Mechanics  Hall  and  Newburyport 's  Downtown;  the  two 
Urban  Design  and  Planning  Awards  from  Progressive  Architecture;  plus  seven 
regional  AIA  awards  and  numerous  other  local  and  national  awards.   The  firm's 
work  has  been  published  in  all  of  the  major  professional  journals,  as  well  as 
The  New  York  Times,  Fortune,  Time  and  Newsweek . 

Our  national  reputation  as  leaders  in  the  architectural  profession  is  based 
on  our  exciting  and  dynamic  designs,  our  close  management  and  e:q>ertise  in 
carrying  projects  from  conception  to  completion,  and  our  sense  of  design 
and  economic  feasibility  as  two  inately  related  elements  contributing  to 
the  optimum  product  to  meet  our  client's  needs. 


ANDERSON  NOTTER  FINEGOLD  INC. 


DESIGN  AWARDS  RECEIVED  BY 
ANDERSON  NOTTER  FINEGOLD  INC. 


FULLER  ARTS  CENTER 
Brockton,  Massachusetts 

ARA  Design  Award 

1973  Design  Award,  Red  Cedar  Shingle  &  Handsplit  Shake  Bureau 

OLD  CITY  HALL 
Boston,  Massachusetts 

1972  Preservation  Award,  Boston  Society  of  Architects 

1973  L.J.  Peabody  Award  for  Creative  Excellence 

1975  AIA  Design  Award,  New  England  Regional  Council 

1976  AIA  National  Honor  Award  for  Extended  Use 

CUSTOMS  HOUSE  BLOCK 
Boston,  Massachusetts 

1974  First  Design  Award,  Homes  for  Better  Living,  AIA/House  and  Home 
1974  AIA  Design  Award,  New  England  Regional  Council 

SUNOCO  GAS  STATION 
Boston,  Massachusetts 

ARA  Design  Award 

1974  AIA  Design  Award,  New  England  Regional  Council 

THE  TANNERY 

Peabody,  Massachusetts 

1974  AIA  Design  Award,  New  England  Regional  Council 

1974  Henry  David  Thoreau  Grand  Award  for  Landscape  Design 

CHART  HOUSE  RESTAURANT 
Boston,  Massachusetts 

1974  AIA  Design  Award,  New  England  Regional  Council 

MARKET  SQUARE  HISTORIC  DISTRICT 
Newburyport,  Massachusetts 

1975  AIA  Design  Award,  New  England  Regional  Council 

1975  Henry  David  Thoreau  Honor  Award  for  Landscape  Design 

1975  EXDT  Federal  Highway  Administration,  Environment  Award 

1976  HUD  National  Honor  Award  for  Design  Excellence 
1980  AIA  National  Honor  Award  for  Extended  Use 

CENTRAL  GRAMMAR  APARTMENTS 


Gloucester,  Massachusetts 

1976  National  Design  Award,  Design  £  Environment 

1978  Award  of  Merit,  Homes  for  Better  Living,  AIA/Housing 
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UNION  RAILROAD  STATION 


New  London,  Connecticut 

1976  National  Design  Award,  Design  &^  Environment 

1980  HUD  National  Design  Award 

1980  FRA  Outstanding  Achievement  Award  for  Design  Excellence 

RANDALL  MEMORIAL  LIBRARY 
Stow,  Massachusetts 

1976  AIA/ALA  Library  Awards  Program 

STEPHEN  PALMER  APARTMENTS 
Needham,  Massachusetts 

1979  Housing  Award  for  Extended  Use,  Boston  Society  of  Architects 

MECHANICS  HALL 
Worcester,  Massachusetts 

1978  AIA  Design  Award,  New  England  Regional  Council 

1979  AIA  National  Honor  Award  for  Extended  Use 

1979  Boston  Exports  Award  for  Excellence,  Boston  Society  of  Architects 

1980  Urban  Design  Award,  Urban  Design  Newsletter 

CHART  HOUSE  RESTAURANT 
Baltimore,  Maryland 

1980  Interiors  Award,  Architectural  Record 

1980  Historic  Preservation  Citation  for  Extended  Use,  Washington  Metro  AIA 

DOWNTOWN  SPRINGFIELD  REVITALIZATION  PLAN 


Springfield,  Massachusetts 

1980  Award  for  Urban  Design  and  Planning,  Progressive  Architecture 

INNER  HARBOR  LOFTS 


Baltimore,  Maryland 

1980  Award  of  Merit,  Homes  for  Better  Living,  AIA/Housing 

MIAMI  BEACH  ART  DECO  DISTRICT  PRESERVATION  AND  DEVELOPMENT  PLAN 
Miami  Beach,  Florida 

1981  Award  of  Special  Recognition,  Florida  Chapter,  American  Planning 
Association 

1982  Award  for  Urban  Design  and  Planning,  Progressive  Architecture 

CHARLESTOWN  NAVAL  SHIPYARD,  CONSTITUTION  QUARTERS 
Boston,  Massachusetts 

1981  Honor  Award,  Associated  General  Contractors  of  Massachusetts 

1982  Grand  Award,  Builder's  Magazine,  Choice  Design  and  Planning 
Awards  Program 

1982  AIA  Design  Award  for  Extended  Use,  New  England  Regional  Council 


ANDERSON  NOTTER  FINEGOLD  INC. 


11  North  Washington  Street 
Boston,  Massachusetts  02 11 4 
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)f  bamboo:  Phyllostachys 
mbescens,  from  North  Carolina. 

On  March  10,  1981,1  spent  a 
lay  in  North  Carolina  with 
Furner's  expediter,  Guido  T. 
jarbarino,  to  see  the  bamboo 
md  to  verify  the  ready  state  of 
some  of  the  material  being 
•abricated  for  the  tower.  We 
Irove  to  the  largest  open-faced 
iranite  quarry  in  the  world,  the 
Morth  Carolina  Granite  Company 
n  Mt.  Airy,  which  was  providing 
ihe  paving  stone  for  the 
»reenhouse  in  five-foot  squares 
iS  well  as  the  round  granite 
refreshment  kiosk.  Guido 
;ounted  the  paving  slabs,  and 
then  the  owner,  Ed  Corder,  drove 
js  out  to  the  quarry  flats.  By 
then  it  was  night,  and  the 
granite  glowed  almost  white  in 
the  pale  moonlight— Indian 
tribes  understandably  were 
attracted  to  these  plateaus  for 
ritualistic  ceremonies.  At  night, 
in  the  greenhouse,  one  sees  the 
jranite  as  it  looked  that  night  in 
North  Carolina. 

On  November  17th,  a  team 
including  Richard  C.  Keller, 
Barnes's  field  architect,  Leo 
Plofker,  the  structural  engineer 
from  The  Office  of  James 
Ruderman,  Daniel  Millman,  a 
project  manager  for  IBM  and 
others  traveled  down  to  the 
Construction  Research 
Laboratory  alongside  a  highway 
in  Miami,  Florida,  for  the  stress 
tests  on  the  garden  enclosure, 
rhe  laboratory  is  an  outdoor  area 
around  a  warehouse  and  looks 
like  a  movie  lot  with  a  main 
street  of  fake  building  facades, 
which  in  reality  are  two-  and 
three-story  test  moekups  of 
buildings  under  construction 
from  all  over  the  world.  The 
greenhouse  mockup,  an  end 
section  of  one  saw-toothed 
element,  was  constructed  ne.xt  to 
the  ruins  of  the  former  two-story 
granite  mockup  of  the  IBM  tower 
itself.  The  man  who  oversees  the 
testing  of  this  unusual  empire  for 
the  vicissitudes  of  climatic 
conditions— wind,  rain,  heat— is 
A. A.  Saknovsky,  or  simply  Sak. 

The  subcontractor  for  the 
garden  enclosure  curtain  wall 
had  built  the  full-size  mockup  of 
aluminum  framing  and  heat- 
strengthened  triple-  laminated 
glass  for  the  slanted  panes  of  the 
saw-toothed  roof.  Early  in  the 
testing,  they  first  increase  the 
air  pressure,  then  suction  the  air 
out  of  the  enclosure— now  a 
closed  chamber— to  test  the 
framing  for  deflection  and  the 
effect  on  the  glass,  in  imitation 
of  wind  pressure  conditions.  They 
found  unfortunately  that  they 
could  do  neither  with  success, 
and  it  was  not  the  fault  of  the 
machinery.  There  must  he  leaks. 


and  to  see  where  they  were,  they 
exploded  a  smoke  bomb  in  the 
interior.  There  were  more 
curlicues  of  smoke  coming 
through  seams  than  I  could 
count. 

Everyone  went  home  until  the 
sealant  and  gasket  problems 
were  resolved.  On  the  return  in 
January  to  complete  the  tests 
successfully,  the  most  dramatic 
moment  came  when  a  100-pound 
leather  bag  filled  with  lead  shot 
was  raised  high  over  the  slanted 
panes  by  a  hydraulic  crane  and 
dropped  from  ever  increasing 
heights  to  test  the  amount  of 
force  required  to  fracture  and 
then  fully  penetrate  the  roof 
panels.  At  37'/2  feet  the  shot  bag 
finally  broke  cleanly  through  a 
previously  intact  roof  panel, 
leaving  less  than  half  a  teacup  of 
fine  powdered  glass.  There  were 
no  long  or  sharp  knifelife  shards, 
as  had  been  feared,  from  any  of 
the  drop  tests;  some  of  the  panels 
were  repeatedly  pounded,  with 
the  same  results. 

Later,  as  actual  construction 
proceeded,  it  took  six  glaziers  to 
install  the  large  trapezoidal 
panes,  two  on  ladders  at  either 
side  with  suction  cups,  three  at 
the  bottom  and  one  man 
underneath  on  the  scaffolding 
planks  balancing  as  if  he  were  on 
a  surfboard.  It  took  28  glaziers  to 
install  the  seven-and-one-half- 
ton,  33-foot-high  rolling  door  at 
the  56th  Street  entrance  to  the 
pedestrian  walk-through.  At 
times,  the  scene  looked  like 
Philip  Henry  Delamotte's 
photographs  of  the 
reconstruction  of  the  London 
Crystal  Palace  at  Sydenham  Hill. 

On  October  13,  1982,  the 
bamboo  was  delivered  by  truck, 
and  the  event  generated  an 
unusual  amount  of  excitement, 
for  in  the  public  imagination, 
winter  garden  or  no,  a 
greenhouse  is  for  plants. 
"Birnam  Wood  has  come  to 
Dunsinane,"  quoted  Dick  Keller 
as  we  watched  the  45-foot-high 
trees  unloaded,  the  enormous 
balls  wrapped  in  burlap.  Zion 
was  there  to  counsel  on  the 
arrangement;  and  after  a  few 
days,  the  interior  was 
transformed  by  the  11  groves, 
which  made  the  space  seem  less 
high.  The  outlook  from  the  third- 
floor  employees'  cafeteria,  which 
wishbones  around  the  upper 
reaches  of  the  garden,  was  now 
onto  feathery  pale  green.  The 
best  view  of  the  bamboo  is  from 
the  northeast  corner  of  Madison 
Avenue  looking  across  the  street 
through  the  main  entrance  and 
the  three  open  elevator  lobbies, 
and  seeing  from  a  distance  the 
groves  and  their  waterylike 
reflections  in  the  lobby" ceiling 


and  on  the  polished  granite 
walls.  The  fact  that  Barnes 
designed  a  visually  porous  main 
floor  creates  some  unusual  vistas 
into  the  greenhouse. 

Recently,  William  H.  Whyte, 
the  author  of  the  book  and 
classic  film  The  Social  Life  of 
Small  Urban  Spaces,  has  been 
called  in  to  study  the  activity  in 
the  greenhouse— too  little  of  it 
and  too  quiet,  in  the  opinion  of 
many  people,  now  that  both  the 
Trump  Tower  atrium  and  the 
new  Bonwit  Teller  main  floor 
exist  as  competing  razzmatazz 
environments.  As  of  now,  inside 
the  greenhouse  on  the  56th 
Street  side,  there  are  20  fixed 
round  tables  of  honed  Vermont 
marble  and  60  Knoll  Bertoia  side 
chairs  with  the  wire  mesh 
painted  a  dark  green  and  green 
vinyl  seat  cushions.  Whyte  is 
right;  people  do  move  the  chairs 
about  to  sit  in  the  sun  and  also  to 
make  their  own  social  groupings. 
He  wishes  the  tables  could  move 
too.  "I  would  like  to  see  the 
number  of  tables  and  chairs 
doubled,"  he  said,  "and  the 
critical  mass  moved  to  the 
center."  The  refreshments  are 
reminiscent  of  a  French 
patisserie,  and  a  handsome 
polished  stainless-steel  ring,  like 
a  halo,  over  the  kiosk  gives 
digital  time  in  four  directions  so 
everyone  knows  when  to  go  back 
to  work. 

One  of  the  fears  expressed  by 
critics  in  recent  years  is  of 
overmassing  due  to  the  new 
towers  in  the  East  50s.  The 
greenhouse  brings  a  character  of 
its  own  to  these  cavernous 
streets.  One  feels  it  most  after  a 
stroll  through  the  Trump  Tower 
atrium  into  the  greenhouse 
through  Bonwit  Teller.  The  quiet 
hits  like  a  breath  of  fresh  air— 
"Going  from  Trump's  seraglio  to 
New  England,"  is  how  Whyte 
describes  it.  Why  not?  Or  from 
Wall  Street  to  Trinity  Church? 

About  11  a.m.  on  December  16, 
1982,  Ed  and  Mary  Barnes  came 
over  to  the  greenhouse  together. 
(As  part  of  the  firm,  Mrs.  Barnes 
has  been  associated  with  the 
interiors  of  the  tower  as  well  as 
the  selection  of  granite  and  other 
decorative  materials.)  In  a  low- 
key  way,  this  was  the  opening 
day  of  what  IBM  now  officially 
cails  the  Garden  Plaza.  It  was 
the  first  day  the  Bonwit  Teller 
doors  into  the  garden  area  were 
opened  — their  four  show 
windows  were  decorated  for 
Christmas.  The  New  York 
Botanical  Garden's  Shop  in  the 
Garden,  tucked  into  the  tower 
base,  was  doing  a  land-office 
prehnliday  Inisiness.  The 
iin\'eilinK  ot  Michael  Heizer's 
•L,  rilafed  Mas 


the  plaza  outside  the  Madison 
Avenue  entrance  was  about  to 
take  place.  It  was  raining  hard, 
and  water  streamed  down  the 
glass  walls. 

Barnes  spoke  to  me  again  of 
his  earlier  concept  for  the 
bamboo,  the  columns  at  Karnak, 
but  he  was  pleased  now  with  the 
lighter,  more  airy  look,  with  the 
bamboo— about  20  trees  to  a 
well— resembling  a  series  of 
church  organ  pipes.  At  that 
moment,  a  musical 
entertainment  began  with  the 
Barnard-Columbia  Chorus 
singing  "Angels  We  Have  Heard 
on  High"  accompanied  by  the  St. 
Paul's  Chapel  Brass  Ensemble, 
and  people  began  to  crowd  in 
from  the  streets  to  listen. 
Everything  was  still  except  for 
the  music;  and  when  the  last  note 
was  sounded,  it  reverberated  in 
the  air.  Ed  Barnes  looked 
surprised  and  then  pleased.  He 
walked  over  to  Mary  Barnes. 
"There's  a  five-second  cathedral 
echo— the  acoustics  are 
wonderful."  No  one  had  ever 
thought  about  the  acoustics.  It 
was  good  luck. 

The  weekend  before  this  it  had 
snowed,  and  I  went  there  alone 
at  dusk  on  Sunday  evening.  I 
remembered  that  other  Sunday 
evening  now  long  ago  when  the 
second  truss  was  raised  at  the 
end  of  the  ironworkers' 
marathon  weekend— where  were 
all  those  men  now?  This  evening 
the  snow  glistened  on  the  slanted 
glass  panes  of  the  saw-toothed 
roof.  I  felt  sheltered  and 
comfortable  within,  yet  I  was 
surrounded  by  cold  gleaming 
streets  streaked  with  the  red  and 
white  lights  of  moving  cars, 
which  were  also  reflected  like 
streamers  of  light  in  the  mirror- 
finished  stainless-steel  laminate 
ceiling  in  the  tower's  main  lobby. 
Suddenly  the  vastness  of  the 
interior  and  the  quiet  repose 
intimated  the  atmosphere  of  a 
great  European  winter  garden— a 
place  in  which  to  be  alone  and 
yet  feel  the  pulse  of  the  city. 

The  same  chorus  was  filing  in 
slowly  for  rehearsal  and  quite 
suddenly  struck  up  a  rousing 
rendition  of  Giovanni  Gabrieli's 
"Plaudite."  As  they  sang,  one 
word  rang  out  for  me  above  the 
others.  This  word  says  it  all  for 
the  return  of  the  winter  garden 
to  midtown:  Alleluia! 


Tourists  tend  to  think  of  the  late  Charlestown  Navy  Yard  mainly 
in  terms  of  "Old  Ironsides,"  still  moored  in  Boston  Harbor  as 
part  of  a  national  park.  But  between  the  yard's  founding  in  1800 
and  its  phasing  out  in  the  1960s  and  '70s,  the  institution  — 100 
acres  of  industry  and  a  major  source  of  employment— came  to 
mean  more  than  a  single  ship  to  the  residents  of  Charlestown. 
Moreover,  the  departing  Navy  left  behind  a  great  number  of 
sound  buildings,  all  having  historical  significance  and  many 
having  esthetic  merit. 

Working  for  the  Boston  Redevelopment  Authority,  Anderson 
Notter  Finegold  as  master  planners  not  only  pinpointed  worthy 
buildings  to  be  saved  and  recycled  but  also  formulated  a  long- 
range  strategy  for  turning  the  complex  into  a  neighborhood.  The 
strategy  calls  initially  for  housing,  to  be  followed  by  commercial 
and  cultural  development. 

Constitution  Quarters,  designed  for  a  private  developer  by 
Anderson  Notter  Finegold,  is  the  first  maneuver  to  be  completed 
in  the  strategy— five  buildings  that  used  to  contain  a  foundry  and 
machine  shop  recycled  as  rental  apartments.  (The  firm  has  also 
designed  commercial  facilities  to  occupy  a  neighboring  granite 
building,  which  faces  a  city  park  across  the  street  as  part  of  a 
designated  historic  area.) 

An  essential  condition  of  the  renovation,  clearly,  was  to 
preserve  as  much  as  possible  of  the  buildings'  external  character 
as  shown  in  structures  dating  from  the  1850s  and  1940s.  These 
included  most  notably  a  pair  of  neo-Georgian  buildings  with 
monumental  arches  and  stone  quoins,  as  well  as  another  with 
impressive  long  walls  of  industrial  glazing. 

The  architects  were  obliged  to  pursue  two  aims  at  the  same 
time:  to  preserve  at  least  a  memory  of  the  buildings'  industrial 
past  and  to  establish  a  residential  milieu.  The  major  alteration 
required  demolition.  During  World  War  I,  new  plant  filled  the 
space  between  the  two  brick  buildings.  Demolition  revealed  again 
the  inner  brick  facades  with  high  arches.  To  remember  the 
earliest  version  of  the  buildings,  the  architects  reconstructed  a 
brick  arcade  that  originally  connected  the  buildings,  and  to 
remember  the  middle  version,  they  preserved  an  industrial  steel 
truss  as  trellis  above  the  new  courtyard  (both  shown  overleaf). 
While  both  quoined  buildings  originally  had  identical  hipped 
roofs,  the  Navy  had  altered  one  to  incorporate  sawtooth  monitors 
and  ventilator  fans,  which  matched  similar  devices  on  top  of  the 
long  building.  The  fans  have  no  functional  purpose  now,  but  the 
architects  kept  them  for  their  strong  esthetic  form  and  for  their 
historical  reference  to  the  old  maritime/industrial  precinct. 

Because  Constitution  Quarters  is  literally  a  background 
building,  its  long  facade  visible  from  the  national  park  as  a 
backdrop  behind  the  city  park,  early  consideration  was  given  to 
the  restoration  of  the  industrial  glazing.  The  effort  proved 
fruitless,  however,  since  slender  mullions  could  not  accommodate 
the  necessary  double  glazing  or  hvac  ventilation.  F"'or  the  new 
glass  curtain  wall,  the  architects  echoed  the  old  proportions, 
indicating  three  floors  inside  although  in  fact  the  renovated 
building  has  six.  The  insertion  of  three  extra  floors  for  367 
apartments,  including  duplexes  and  triplexes,  took  structural 
advantage  of  the  heavy  load-bearing  capacity  offered  by  the 
existing  buildings. 

The  most  dramatic  internal  change,  however,  was  to  transform 
the  60-foot-high  industrial  volume  into  atriums,  one  of  them 
almost  700  feet  long  as  it  connects  two  of  the  buildings.  To  invest 
the  colossal  space  with  a  residential  scale,  the  architects  broke  it 
into  bays  with  glass  elevators  and  foot  bridges  and  added  stoops 
to  apartments  at  "street"  level.  The  monitors  just  go  on  doing 
what  they've  done  so  well  all  these  years,  (inicv  Amif 
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GROUND  LEVE 


The  interiors  of  all  five  of  the 
buildings  redeveloped  as 
Constitution  Quarters  differed  from 
each  other;  even  buildings  1  and  2, 
originally  a  pair,  had  different  roof 
configurations.  Buildings  1,  2  and  3 
gained  very  large,  brightly  daylit 
atriums  below  their  monitors;  the 
open  corridors  tiered  on  either  side 
were  thrust  forward  from  the  old 
industrial  gallery  columns.  Only 
Building  U,  among  the  apartment 
buildings,  has  a  more  or  less 
conventional  plan,  with  double- 
loaded  corridors  separating 
perimeter  apartments  (the  ground 
floor  shown  on  this  plan  contains 
bedroom  floors  that  carry  across 
the  building  in  duplex  units). 
Residents  at  the  top  of  this  building 
get  new  balconies  hollowed  out  of 
the  roof  (see  pages  156-157). 
Building  5  retains  its  old  walls,  but 


would  not  be  accurate  to  say  that 
each  apartment  had  to  be  custom-fit 
to  its  location,  the  number  of 
apartment  types  certainly  exceeds 
the  four  shown  on  this  page.  Types 
A  and  B  are  typical  of  the 
simplexes  and  duplexes  found  in 
Buildings  1,  2  and  3.  Type  C, 
however,  a  triplex  unit,  occurs  only 
at  the  top  of  those  buildings  with 
sawtooth  monitors,  where  the  study 
has  access  to  the  roof  Type  D,  in 
Building  h,  offers  its  tenant  a  bonus 
study,  which  FHA,  the  mortgage 
guarantor,  refused  to  count  as  a 
room  because  of  its  unavoidable 
lack  of  windows. 


The  pair  of  imposing  neo-Georgian 
buHd'.ngs  that  overlooks  a  marina 
on  Boston  Harbor  Iptiyes  156-157) 
clearly  desen'^s  its  listing  on  the 
Xational  Register  of  Historic 
Places.  The  complex  consists  of  Jive 
old  industrial  buildings,  now 
converted  to  four  apartment  houses 
and  a  garage.  The  apartments  form 
three  sides  of  a  landscaped 
courtyard  (beloio)  recovered  when 
industrial  construction  was 


removed  beticeen  the  two  quoined 
buildings:  one  set  of  steel  trusses 
remains  as  ornamental  trellis.  The 
longest  facade  of  the  apartment 
house,  which  incorporates  two  of 
the  former  industrial  buildings, 
faces  a  new  city  park  (opposite  top 
and  bottom). 


'he  conversion  of  shops  at  the 
•favy  Yard  preserved  some  grand 
\iewsfor  the  new  apartments— 
mg,  unobstructed  vistas  of  Boston, 
'harlestown  and  the  harbor.  In 
\)me  apartments,  the  muscular 
ructure  recalls  the  buildings' 
itorical  purpose:  at  bottom  below, 
I  deep  transfer  girder  marks  the 
\dge  of  a  former  shaft  in  the  entry 
Twer  of  Building  3.  And  in  the 
\igh  atriums  under  monitors,  the 


variously  shaped  planting  beds  also 
recall  earlier  industrial 
they  occupy  assarted  pits  excavated 
to  the  shapes  and  sizes  of  heavy 
machinery.  A  local  artists' 
competition  produced  a  number  of 
sculptures  and  murals  for  the 
atriums,  including  sculptor  Mario 
Ron's  fabric  banners  (below  right). 
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Restoration  of  Mechanics  Hall 


Preservation  and  remodeling 


From  Grandeur  to  Faded  Glory 
.  .  .  &  to  a  Hazardous  State 

located  in  Worcester,  Massachusetts,  Mechanics  Hall  was 
built  in  1857  by  the  Worcester  County  Mechanics  (Trade) 
Association  and  included  a  general  purpose  and  performance 
hall,  some  small  offices,  and  shops  on  the  first  floor  for 
financial  support,  l-'rom  the  day  the  building  opened  through 
to  the  early  1900s,  its  Great  Hall  (the  main  hall)  served  as  a 
focal  point  of  the  cultural  life  of  the  city.  This  main  concert/ 
lecture  hall  was  renowned  for  its  superb  acoustical  quality, 
surpassed  by  few  halls  in  turope  or  in  the  United  States.  But 
by  the  1930s,  the  important  events  were  being  held  in  newer, 
more  modern-looking  facihties.  More  and  more  .Mechanics  Hall 
became  used  for  sporting  and  recreational  activities. 

By  the  early  1  970s,  because  of  its  shabby  condition  and  life 
safety  hazards.  Mechanics  Hall  seemed  to  be  a  prime  candidate 
for  urban  renewal  and  the  wrecker's  ball,  even  though  the 
building  had  been  called  the  most  beautiful  surviving  example 
of  the  19th  century  neo-Renaissance  Italianate  architecture. 
F-'ortunately,  at  about  this  time,  prompted  by  the  building's 
recognition  as  a  national  asset  of  historic  architecture  and  its 
subsequent  Listing  on  the  National  Register  of  llistonc  Places, 
a  restoration  feasibility  study  was  conducted.  The  study,  in 
turn.  led  to  a  total  rehabilitation  project,  during  the  course 
of  which  a  number  of  interesting  technological  and  aesthetic 
problems  had  to  be  tackled. 


On  the  Road  Back  to  Splendour 

In  1974,  the  Mechanics  Association  approached  Anderson 
Notter  Finegold  Inc.,  Architects  and  Preservation  Planners, 
Boston,  to  study  the  feasibility  and  desirability  of  updating 
and  restoring  Mechanics  Hall.  This  concentrated  effort,  carried 
out  with  the  assistance  of  structural,  mechanical,  electrical, 
acoustical,  and  lighting  consultants,*  reviewed  the  condition 
of  the  building  from  top  to  bottom  and  mside  out.  The 
findings  resulted  in  a  series  of  recommendations  and  estimates 
for  carrying  out  the  renovation  and  restoration  of  Mechanics 
HaLI  in  two  phases. 

Phase  One,  budgeted  at  S2.3  million,  covered  the  work  re- 
quired to  allow  the  main  hall  to  be  returned  to  multi-use 
operation.  In  other  words,  this  phase  embraced  bringing  the 
facility  up  to  code  standards  as  to  egress  systems,  fire  detec- 
tion and  suppression,  structural  reinforcement,  mechanical 
systems,  etc.,  and  restoring  the  interior  finishes  and  exterior 
appearance.  Phase  Two.  estimated  at  a  further  SI. 8  million, 
involved  handicapped  access  (such  as  two  new  elevators), 
lobby  space  on  the  first  floor,  overOow  space  on  the  third 
tloor,  and  a  central  air-conditioning  system  -  all  to  be  gained 
through  the  construction  of  an  add-on  structure  to  the  rear  of 
the  building. 
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In  late  November  I'^VV,  the  first  phase  of  the  restoration 
was  Loinpleted.  and  Mechanics  Hall  was  reopened  to  an  en- 
thusiastic public.  Iven  before  the  second  phase,  the  "luxury" 
additions,  was  finished  in  l')7X.  Mechanics  Hall  had  regaincil 
its  former  stature  and,  in  fact,  had  bcccjine  a  symbol  ol  the 
rebirth  of  a  city. 

Interestingly,  the  only  restoration/preservation  work  done 
in  Worcester  prior  to  this  was  the  cleaning  of  the  City  Hall. 
Mechanics  Hall,  therefore,  was  a  milestone  for  Worcester. 
Once  a  center  of  small  industry,  the  city  was  trying  to  re- 
vitalize itself  and  Mechanics  Hall  became  the  key  to  this  effort. 
The  people  in  the  city,  once  the  project  got  underway,  proved 
to   be  unanimously   behind  it. 


Blending  the  Old  with  the  New 


Though  much  of  the  rehabihtation  effort  dealt  with  the 
restoration  of  the  main  facade  and  the  Mechanics  Hall  proper 
and  its  major  stairway  systems,  the  client  had  requested  some 
additional  space  for  lobby  and  intermission  use.  This  needed 
space,  along  with  a  new  elevator  system,  became  an  incon- 
spicuous glass  addition  at  the  rear  of  the  building,  the  glass 
allowing  a  full  view  of  the  original  rear  facade. 

.\  new  passageway  was  cut  from  the  front  to  the  rear  of 
the  building.  (It  appears  that  this  was  the  original  plan.) 
.Access,  therefore,  can  now  be  gained  from  both  the  front  and 
rear  of  Mechanics  Hall. 

.According  to  Julie  Chase  f-'uller,  L'xecutive  Director, 
Mechanics  Association,  "when  the  initial  plans  and  the  resto- 
ration of  Mechanics  Hall  began  in  1976,  we  wondered  how 
w^ould  this  building  of  1857  function  today.  In  fact,  since 
the  building  has  reopened,  we  find  that  its  uses  are  much  more 
varied  than  ever  imagined.  The  building  works  -  architecturally, 
acoustically,  and  functionally.  Its  beauty  is  coupled  with  a 
flexibility  for  use.  .  .  .  Even  the  difficult  problem  of  the  main 
hall's  third-floor  location  has  been  solved  by  the  glass-facaded 
elevator  lobby  of  the  building.  .  .  .  This  building  was  really 
restored  by  the  total  Worcester  area  community,  and  it  is 
being  used  by  all  segments  of  the  population,  all  ethnic  and 
income  groups." 

Much  else  can  be  said,  but,  in  summary,  the  project  has 
been  a  most  rewarding  and  satisfying  experience  for  all  con- 
cerned. A  fine  19th  century  building  has  been  brought  back 
to  a  dynamic  life  through  the  concerted  efforts  of  architects, 
historians,  local  citizens,  and  caring  contractors  and  craftsmen. 
All  of  these  individuals  and  organizations  contributed  to 
making  Mechanics  Hall  a  monument  of  private  enterprise.        ■ 
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The  rich  inlenor  has  been  restored  lo  opu- 
lence New  mechanical  systems  have  been 
nserted  without  affecting  aesthetics  or 
acoustics 

Mechanics  Hall,  Worcester,  Ma 
Architects:  Anderson  Notter  Fmeqold.  Inc 
Original  architect:  Elbndge  Boyden 
Program:  restore  19lh  Century  hall  and  bring 
structure  ii()  to  present  safety  codes  new  rear 
iot^by  including  staff  and  elevator  wells 
Structure:  masonry  bearing  walls  wood  Irame 
New:  remlorced  concrete  foundation  steel 
Irame 

Major  materials:  hncl'   steel  gypsum  board 
glass  aluminum  rn|ippr  htiprglass.  plaster 
liaint.  lirass  rails  (BmUling  materials,  p    1 J2) 
Consultants:  structural  Brown,  Rona  Inc 
rneclianical  Environmpnial  Design  Engineers 
Inc    iiqhtmt],  Don  Bliss  acoustical  Wiii.iu: 
Cavanaugii  preservation  Soc.ety  itn  tiic  I'-'- 
ervalion  of  New  England  Aniiguilies 
Contractor:  R  n  Whipple  Co 
Client:  Worcester  County  Mechanic  •,  Assn 
Costs:  S2  600  00(1 
Photography:  Sieve  Rosf;nMi,i 


Mechanics  Hall,  Worcester,  Ma 


couple  of  blocks  away 

It  was  desired  that  the  restoration  ot  tlie 
front  of  ttie  building  be  as  accurate  as 
possible  Lost  details,  sucfi  as  \he  cast  iron 
columns  flanking  tlie  entrance,  were  re- 
made in  fiberglass  The  original  wooden 
storefronts  were  recreated.  The  fagade 
was  repainted  in  its  original  brown  color 
and  then  the  pamt.  while  still  wet.  was 
sprayed  under  low  pressure  with  line 
beach  sand  to  achieve  the  original  look  of 
imitation  New  Jersey  sandstone 

Some  changes  were  necessary  The 
stores  originally  had  double  doors,  but  the 
code  today  requires  that  they  be  single 
and  open  out  A  spandrel,  added  when  a 
steel  beam  was  inserted  over  the  entrance 
during  an  enlargement  years  ago.  could 
not  be  removed  for  structural  and  cost  rea- 
sons, but  to  the  average  viewer,  it  looks  as 
though  It  always  belonged  there 

Work  on  the  inside  was  made  somewhat 
easier  by  the  fact  that  there  had  been  tew 
ma|or  changes  over  the  years,  though  in 
one  area  1 8  coats  of  pamt  had  to  be  re- 
moved to  find  the  original  color 

In  the  lobby  the  stair  design  had  been 
altered  to  create  a  single,  wide  set  of  steps 
to  the  second  floor  The  original  paired  de- 
sign was  restored,  and  the  open  space  be- 
tween them  made  part  of  the  public  arcade 
through  to  the  rear.  The  discovery  of  a  sec- 
tion of  original  balustrade  and  newel  post 
beneath  a  sheet  of  plywood  permitted  the 
reconstruction  of  the  original  railing 

Two  magnificent  black  walnut,  five-sided 
ticket  kiosks  greet  patrons  at  the  top  ot  the 
stairs  on  the  second  floor  f\/luch  of  the  orig- 
inal etched  glass  remained  in  place  as  did 
the  brass  railings  These  kiosks  were  sim- 
ply varnished 

A  second  set  of  grand  stairs  leads  from 
the  second  floor  to  the  breathtaking  mam 
space.  Mechanics  Hall  proper  A  balcony, 
resting  on  magnificent  7-ft-long  plaster 
brackets  (two  were  recast  from  molds  of 
the  originals,  several  others  were  re- 
paired), runs  around  three  sides  of  the  hall 
Pilasters  line  the  walls,  framing  19  oil  por- 
traits of  early  Worcester  industrialists  An 
ornate  cornice  surrounds  an  equally  rich, 
deeply  coffered  ceiling.  The  centerpiece 
of  the  stage  is  a  rare  1864  Hook  pipe 
organ  that  is  to  be  restored  by  the  Amer- 
ican Guild  of  Organists 

The  difficulty  was  to  add  the  necessary 
mechanical  and  electrical  systems  without 
damaging  the  richly  detailed  fabric  or  alter- 
ing the  acoustics  The  balcony  had  to  be 
rebuilt  to  meet  safety  and  ventilation 
standards.  The  air-conditioning  ducts  feed 
into  barely  noticeable  strip  grille  at  the 
front  edge  of  the  balcony  The  new 
mechanical  equipment  is  located  above 
the  hall  in  the  previously  unused  attic  The 
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Between  the  stairs  to  Mechanics  Hall  (above)  opens  the  pedestrian  arcade  to  the  rear  entrance 
The  inienor  ot  the  rear  addition  (below)  shows  the  rear  lagade  m  its  original  stale 


ANDERSON     NOTTER     FINEGOLD     INC. 


ELLIS   ISLAND 
NATIONAL    MONUMENT 


New  York  Harbor 


Anderson  Notter  Finegold  Inc.  serves  as  architect  in  a  joint  venture 
for  the  National  Park  Service  for  the  adaptive  use  and  preservation 
of  Ellis  Island  as  the  National  Immigration  Museum  for  the  nation. 

Our  work  included  a  master  development  plan  for  the  overall  island 
to  coordinate  the  several  developments  which  are  to  occur  simult- 
aneously in  this  $300  million  project.   Our  plan  includes  proposals 
for  the  adaptive  use  of  all  47  historic  buildings  and  for  compatible 
new  structures  to  accommodate  the  overall  space  program.   This  re- 
quired careful  programming  of  all  spaces  to  achieve  an  efficient  and 
flexible  circulation  program  for  the  entire  island.   All  plans  for 
both  renovation  and  for  proposed  structures  comply  very  carefully 
with  the  Secretary  of  the  Interior's  Standards  for  Rehabilitation. 

We  are  also  developing  the  plans  to  restore  and  adaptively  reuse 
the  Main  Building  as  the  National  Immigration  Museum.   This  steel 
and  reinforced  concrete  structure  was  built  in  1898  and  contains 
200,000  square  feet  which  will  accommodate  a  public  museum  to 
vividly  illustrate  the  history  of  immigration  to  this  country 
through  Ellis  Island.   We  have  undertaken  a  code  analysis,  a 
thorough  space  inventory  and  have  developed  an  efficient  space 
program  which  utilizes  all  of  the  available  spaces  in  an  effective, 
dramatic  manner. 

The  estimated  cost  of  this  museum  is  $50  million  and  will  be 
completed  by  1986. 

Client:      U.S.  Department  of  the  Interior 
National  Park  Service 

Reference:   Mr.  Michael  Adlerstein 
.  National  Park  Service 
26  Wall  Street 
New  York,  NY   10005 
(212)  264-4458 


A  Nation 
Finally  Remembers 

After  nearly  a  century,  Ellis  Island  and  the 

Statue  of  Liberty  will  receive  extensive 

and  much-needed  restoration. 


Forty  percent  of  all  Americans  can 

trace  their  ancestry  through  Ellis 

Island. 

Most  arriving  immigrants,  such  as 

the  Italian  mother  and  children 

(above  left)  photographed  by  Lewis 

Hine,  spent  only  a  few  hours  on  the 

island. 

Others,  detained  for  medical  or  legal 

reasons,  were  quartered  there  and 

ate  in  the  common  dining  hall 

(above). 

Between  1892  and  1924,  only  two 

percent  of  the  arrivals  were  denied 

admission  to  the  United  States. 


BY   ELLIOT   WILLENSKY 

On  two  small  islands  in  the 
shimmering  expanse  of 
New  York's  Upper  Bay, 
in  sight  of  Manhattan's 
beckoning  skyscrapers,  stand  two 
venerable  monuments  that  in  many 
ways  summarize  the  ethos  and  history 
of  the  American  nation. 

Even  when  the  Park  Service  took 
over  the  facility  in  1965,  only  minimal 
security — one  guard — was  provided. 
The  looting  stopped,  but  nature  took 
its  toll  on  the  devastated  buildings.  In 
fact,  Moffitt  says  candidly,  the  Park 
Service  accepted  the  facility  under  pro- 
test. "We  recommended  that  it  did  not 
meet  the  criteria  for  a  National  Park 
because  it  was  only  of  local  or  regional 
significance." 

President  Lyndon  B.  Johnson 
thought  otherwise  and  overrode  the 
Park  Service's  shortsightedness. 
Nonetheless,  no  money  was  appropri- 
ated for  work  at  the  facilitv  until  1975. 
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Then  the  "roofs"  phenomenon  and 
bicentennial  fervor  swept  the  nation. 

"Now  that  I  look  back,"  says  Mof- 
fitt,  "I  can't  visualize  how  such  a  thing 
could  have  happened.  I  personally 
consider  Ellis  Island  the  most  impor- 
tant historical  site  in  this  country." 

No  amount  of  neglect  can  lessen  the 
impact  of  Ellis  Island's  most  impres- 
sive space,  the  Great  Hall,  a  tall  vault- 
ed room  lighted  naturally  through 
immense  arched  windows.  To  reach  it 
means  climbing  a  flight  of  stairs,  just 
as  millions  of  arriving  immigrants 
once  did,  but  in  their  case  immigration 
inspectors  scrutinized  them  for  loss  of 
breath,  lameness  or  some  other  sign 
that  might  cost  them  entry  through 
America's  golden  door. 


The  complex  of  structures  on  Ellis 
Island,  all  on  the  National  Register, 
some  dating  from  the  facility's  recon- 
struction in  the  late  1890s,  others  add- 
ed during  WPA  days,  are  also  to  be 
given  long  overdue  attention.  Some 
will  be  used  to  explain  the  Ellis  Island 
experience  and  the  broader  story  of 
immigration  in  America.  Under  a  pro- 
posed management  plan,  begun  in 
1979  and  finished  last  year,  interpreta- 
tion in  the  Great  Hall  will  continue  to 
rely  upon  the  public's  capacity  to  bring 
its  own  expectations,  feelings  and 
memories  to  the  site.  "Elaborate  and 
exciting"  exhibits  are  envisioned  for 
other  buildings,  says  Moffitt,  includ- 
ing a  computer  bank  where  visitors 
can  electronically  trace  their  roots. 


Buildings  not  required  for  interpre- 
tive uses  will  be  leased  for  develop- 
ment to  private  interests,  if  the  Park 
Service  and  the  Statue  of  Liberty-Ellis 
Island  Commission  can  find  a  plan 
that  is  both  appropriate  to  the  special 
character  of  the  site  and  financially 
workable. 

"More  than  100  million  Americans 
have  relatives  who  first  saw  America 
by  sailing  past  the  Statue  of  Liberty  on 
the  way  to  Ellis  Island,"  says  commis- 
sion Chairman  Lee  A.  lacocca,  chair- 
man of  the  Chrysler  Corporation. 
"These  are  monuments  that  affect  you 
and  me  personally."  HP 

£//iof  Willemky  is  a  member  of  New  York 
City'<  Lindmnrks  Presentation  Commis- 
sion iind  co-ciutlior  of  the  American  Insti- 
tute of  Ardutects'  AIA  Guide  to  New 
York  Citv. 
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ANDERSON  NOTTER  FINEGOLD  INC.  and  BEYER  BLINDER  BELLE  are 
Architects  for  the  National  Park  Service  for  the  Ellis  Island  master 
plan  and  the  restoration  of  the  Main  Arrival  Building  for  the  national 
museum  of  immigration  and  Ellis  Island  history. 
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Boston's  old  city  hall 
now  pays  taxes  as  a 
private  office  building 

Over  a  hundred  years  before  the 
Boston  City  Hall  Competition  of 
1962,  another  competition  for 
a  Boston  city  hall  was  held.  The 
winning  entry  of  that  one,  de- 
signed by  Cridley  J.  F.  Bryant 
and  Arthur  Oilman,  was  as  in- 
fluential in  its  time  as  its  worthy 
successor.  The  style  was  known 
as  Second  Empire  and  the  archi- 
tects of  many  public  buildings 
around  the  United  States  drew 
inspiration  from  the  Boston 
building,  completed  in  1865  at 
a  cost  of  about  $500,000. 

When  the  new  city  hall  was 
occupied  late  in  1968,  the  Bos- 
ton Redevelopment  Authority 
sought  a  private  developer  who 
would  respect  the  architectural 
character  of  the  building  while 
converting  it  mto  a  prestigious 
office  buildmg  with  commercial 
and  restaurant  facilities.  Archi- 
tectural Heritage  Inc.,  a  non- 
profit corporation,  was  inter- 
ested in  seeing  the  building 
properK'  renovated.  It  spon- 
sored, in  1969,  preparation  of  a 
historical  report  which  under- 
lined the  BRAs  concern  for 
preservation  of  the  existing 
structure  and  demonstrated  the 
economic  feasibility  of  the  proj- 
ect. Based  upon  that  report,  a 
subsidiary  of  Architectural  Heri- 
tage, Old  City  Hall  Landmark 
Corporation,  and  Graham  Cund, 
at  the  time  an  urban  design  stu- 
dent at  the  Harvard  Graduate 
School  of  Design  who  had  been 
part  of  the  project  from  its  in- 
ception, were  named  co-devel- 
opers. They  in  turn  chose  An- 
derson Notter  as  architects. 

Today,  almost  all  of  the 
80,000  sq  ft  of  renovated  office 
and  commercial  space  in  the 
newly-cleaned  granite  building 
has  been  rented  and  manv  ten- 


ants have  moved  in.  The  original 
central  staircase,  and  two  an- 
cient elevators  added  soon  after 
the  building  was  finished,  oc- 
cupied a  large  hall  surrounded 
bv  interior  bearing  walls,  upper 
plan,  right.  That  space  was  large 
enough  to  accommodate  a  new 
core  with  two  separate  egress 
stairs,  two  modern  elevators, 
toilets  and  circulation  corridors 
for  the  entire  floor.  Thus,  the 
perimeter,  as  in  a  standard  con- 
temporary office  building,  was 
left  entirely  free  for  develop- 
ment of  office  and  secretarial 
space.  All  windows  have  been 
re-glazed  with  single  sheets  of 
glass  (left),  the  only  visible  ex- 
terior change,  but  one  which 
strengthens  the  original  design. 
The  two  lower  floors  of  the 
old  city  hall  have  had  substan- 
tial interior  revision  as  well.  A 
new  entrance  passage  (bottom 
left)  leads  through  an  arched 
glass  door  that  contrasts  ele- 
gantly with  the  clustered  stone 
columns.  The  original  dedica- 
tion plaque  is  visible  above  the 
elevators.  The  right  half  of  the 
mam  floor  has  been  occupied 
bv  the  First  National  Bank  of 
Boston  fright  bottom),  another 
interior  by  the  architects.  In  the 
future,  the  left  half  mav  be  oc- 
cupied by  spacious  dining 
rooms  of  Maitre  lacques,  a  well- 
known  restaurant  in  Boston.  For 
the  moment,  Chef  Lucien  Rob- 
ert and  his  interior  designer,  Les 
Larson,  are  finishing  a  smaller 
group  of  dining  rooms,  bar  and 
kitchen  in  the  basement.  Next 
summer,  an  outdoor  dining 
patio  outside  the  bar  will  open 
for  lunches. 

OLD  CITY  HALL,  Boston,  Massachu- 
setts; owner:  Old  City  Hall  Landmark 
CorpoiiUon  Archilecls;  Andenon 
Nonet  Aisociales  Inc.;  engineers:  le- 
Messufier  Asiociates,  Inc  IsUuctural); 
Progressive  Consulting  Engineers,  Inc. 
(mechanical):  Herosy  Associates.  Inc. 
(electrical),  general  contractor:  Kirk- 
land  Construction  Company 
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d  Boston  City  Hall. 


the  adaptation  of  Boston's  old  City 
for  private  commercial  use,  a  historic 
nark  was  preserved  which  Edmund 
nnor  in  his  Lasi  Hurrah  affection- 
described  as  "'a  lunatic  pile  of  a 
ing;  a  great,  grim,  resolutely  ugly 
catcher.'" 

(  make  the  venture  possible,  the  city 
J  the  property  to  a  private  developer 
■)  years  at  a  nominal  sum,  and  the 
oper  financed  the  renovation  for 
to  commercial  tenants, 
ys  the  jury;  "This  is  a  very  successful 
iple  of  preservation  and  adaptive  re- 
f  an  existing  structure  which  brings 
able  financial  results  to  an  investor 
igh  sensitive  modifications  of  a  con- 
orary  nature  without  destroying  the 
ty  of  the  elegant  and  historically  im- 
int  original  building." 
le  exterior  of  the  building  was  left 
ally  untouched.  The  basic  plan  for 
^novation,  say  the  architects,  was 
loped  from  an  understanding  of  the 
ture  of  the  existing  building,  consist- 
f  exterior  bearing  walls  and  interior 
ng  walls  around  an  open  central 
vay. 

ic  four-story  stairway  could  not  meet 
requirements,  but  the  space  was  left 
:entral  element  and  now  houses 
.s  stairs,  toilets,  circulation  corridors, 
itors  and  mechanical  chases.  After 
ig  first  gutted  the  interior  of  the  build- 
he  architects  fitted  new  offices  around 
:entral  enclosure,  an  arrangement 
resulted  in  as  efficient  and  flexible 
if  floor  space  as  would  be  possible  in 
V  building. 

ic  generous  arched  windows  have 
glazed  with  single  sheets  of  glass  to 
ntuate  the  arch,  and  reframed  with 
ral  oak  boards  also  in  arched  shapes-, 
imc  places  arched  doorways  and  open- 
were  worked  into  the  interior  parti- 
;,  echoing  again  the  pattern  of  the 
lows. 

licnt:  Roger  S.  Webb,  President,  Old 
Hall  Landmark  Corp.;  Graham 
d,  Boston,  Mass.  Structural  engi- 
s:  LeMessuricr  Associates,  Inc.  Me- 
ical  engineers;  Progressive  Consult- 
ingineer.  Inc.  Electrical  engineers; 
isy  Associates,  Inc.  General  contrac- 
Kirkland  Construction  Co.,  Inc. 
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Wharf  Dcv.  tops  off  $8111 
6S,000  s/f-Hunneman  agt. 
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BOSTON  The     fori     Poml      construction  loan,  with  permanent 

Channel/South      Station      area      financing'  to  be  prowded   h>    New- 
downtown    has    welcomed     the     KnKland    Mutual    I>ife    Insurance 
addition  of  a  new  office  building.     Co. 
with    the     recent     topping    off 
ceremony  for  303  Congress  st.        ' 

The    six    story    68.000    sq.    ft.  , 
building  features  a  reflective  glass 
and    exposed    structural    steel 
facade     along     its     210     ft.     of 
waterfrontage. 

The  architectural  design  by 
Anderson  Notter  Finegold  maxj 
mi2e<i  the  high  visibility  of  the 
site,  which  is  opposite  the  Federal 
Reserve  Plaz«  and  adjacent  to 
Museum  Wharf,  home  of  the 
Children's  and  the  Computer 
Museums. 

The  i8  mUlion  structure  ia  being 
-instructed  for  Wharf  Develop- 
ment, Inc.  by  Vappi  &  Co. 

Bank  of  Boston  has  provided  the 


lA-asing  for  the  project  is  bt-ing 
hanrik'd  by  Hunneman  Commer- 
cial Corp.  with  occupancy 
scheduled  for  late  this  year. 
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PROPOSAL    DESCRIPTION 


NEW  ENGLAND  DESIGN  CENTER 


Proposal  Description 


This  proposal  for  the  creation  of  the  New  England 
Design  Center  within  the  boundaries  of  the  historic  monument 
area  of  the  Boston  Naval  Shipyard  at  Charlestown  presents  the 
City  of  Boston  with  a  singular  opportunity  to  maximize  the 
development  of  a  complex  and  sensitive  part  of  its  inner  harbor 
area. 

This  proposal  envisions  the  creation  of  a  partnership 
between  the  developer  and  the  City  of  Boston.   The  Design 
Center  would  play  a  unique  role  in  anchoring  and  catalyzing  the 
development  of  the  inner  harbor  waterfront  as  well  as  the 
shipyard  itself. 

Highlights  of  this  proposal  include: 

o   The  rehabilitation  of  four  important 
historic  buildings,  the  first  starting 
within  one  year; 

o   The  construction  of  two  new  major 
buildings ; 

o   Creation  of  a  park  on  the  Harbor  edge, 
part  of  a  $1,620,000  commitment  to  site 
improvements  including  public  amenities 
and  utilities; 

0   Development  of  over  one  million  square 
feet  of  Design  Center 

o   The  creation  of  approximately  1200 
permanent  jobs  on-site; 

o  The  creation  of  approximately  700-800 
constructions  jobs  on-site  during  the 
total  construction  period; 

0   The  creation  of  approximately  300 
off-site  jobs; 

o   Linkage  payments  to  the  City  of  Boston  in 
excess  of  $5,000,000; 

0  Annual  real  estate  taxes  of  approximately 
$1,100,000; 

o   Projected  wholesale  sales  revenues  once 
full  development  occurs  of  approximately 
$50,000,000  annually; 


0   Annual  base  rental  payments  of  $100,000: 
and 

0   Annual  percentage  rental  payments  of 
approximately  $50,000  by  the  third  year 
after  the  completion  of  the  buildings  and 
increasing  thereafter. 

This  proposal  builds  upon  the  existing  commitment  of 
New  England  Design  Center  to  the  Charlestown  Navy  Yard.   The 
Design  Center  will  be  occupying  approximately  420.000  square 
feet  of  space  in  Building  149,  sharing  occupancy  in  that 
structure  with  about  260,000  square  feet  of  office  space  being 
developed  by  The  Congress  Group,  Inc.   This  first  phase  of  the 
Design  Center  should  be  ready  for  occupancy  by  April  1,  1986, 
when  the  grand  opening  is  scheduled. 


Full  development  of  the  New  England  Design  Center  will 
require  approximately  1,200,000  square  feet  of  wholesale 
showroom  space.   This  proposal  will  provide  the  additional 
800,000  square  feet  of  space  required,  since  the  total  square 
footage  contemplated  by  this  submission  is  1,048.776  square 
feet  of  which  201,600  is  for  parking.   The  New  England  Design 
Center  is  thus  dependent  for  its  success,  indeed  its  viability, 
upon  receiving  the  designation  herein  requested. 

The  purpose  of  the  New  England  Design  Center  is  to 
provide  the  residential  interior  designer,  the  contract 
interior  designer,  specifiers  and  architects  with  the  finest 
quality  furnishings  available  at  one  location.   The  design 
center  will  house  wholesale  showrooms  (to  the  trade  only), 
displaying  furniture,  fabrics,  wall  coverings,  floor  coverings, 
accessories,  lighting,  art  work,  bath  accessories  and 
decorative  hardware  for  residences,  hotels  and  offices.   The 
vast  selection  would  not  only  preclude  the  Boston  interior 
designer  from  going  to  other  market  places  to  buy,  but  would 
bring  interior  designers  and  their  clients  from  the  whole  of 
New  England  to  Boston  for  their  buying. 

The  exposure  of  these  fine  products  would  increase  the 
volume  of  business  for  the  design  industry  thereby  making  The 
New  England  Design  Center  extremely  profitable  for  the  design 
trade  and  the  City  of  Boston,  including  its  residents. 
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NEW  ENGLAND  DESIGN  CENTER 


Charlestown  Navy  Yard 


Introduction 


The  Charlestown  Navy  Yard  has  been  a  focus  of  activity  for  the  Boston 
Redevelopment  Authority  and  the  development  community  since  the  closing 
of  the  Yard  in  1973.   The  major  executed  work  to  date  has  involved  housing, 
both  a  major  rehabilitation  project  and  new  construction,  and  public 
improvements  including  a  city  park  and  marina.   Current  pro]ects  include 
additional  housing,  parking  and  speculative  office  space. 

The  major  goal  of  the  master  plan  is  a  mixed  use  program  of  residential, 
business,  retail,  hotel  and  cultural  uses.   This  proposal  for  the  New 
England  Design  Center  at  the  Charlestown  Navy  Yard  represents  a  major 
realization  of  those  goals.   The  Center  will  bring  a  new  vitality  to  the 
plan  immediately  by  creating  new  jobs,  extending  the  public  improvements 
and  public  access  to  the  Navy  Yard  and  its  special  waterfront  area,  and  by 
adding  a  dynamic  regional  business  with  a  strong  identity  to  the  mixed  use 
plan  for  the  yard's  redevelopment.   The  Center  will  be  committed  to  the 
highest  standards  of  architectural  design,  historic  restoration  and  planning, 
fitting  both  the  proposed  use  and  the  redevelopment  goals  of  the  City  of 
Boston . 

Architectural  and  Planning  Concept 

Our  proposal  for  the  New  England  Design  Center  combines  the  restoration  of 
historically  significant  buildings  with  equally  significant  new  structures 
and  public  improvements.   A  dramatic  new  public  park  and  overlook  guarantee 
public  access  to  the  waterfront  area.   Our  proposal  retains  the  "flavor", 
the  architecturual  scale,  massing,  and  the  pedestrian  circulation  patterns 
of  the  Navy  Yard.   New  construction  will  enhance  the  existing  buildings. 
Brick,  granite,  metal  and  copper  will  be  the  dominant  elements  of  the  new 
architecture.   The  new  buildings  will  not  exceed  the  maximum  height  of  the 
existing  structures  on  the  site. 

The  design  standards  for  the  proposal  are  based  on  those  contained  in  the 
BRA  Design  Guidelines  for  the  Charlestown  Navy  Yard.   These  include  the 
specific  standards  for  the  Historic  Structures  as  well  as  the  referenced 
standards  of  the  Massachusetts  Historical  Commission  and  the  U.S.  Dept.  of 
the  Interior.   To  these  standards  our  architects  contribute  their  skill  and 
experience  in  construction.   Their  completed  work  at  Building  42  in  the 
Historic  Monument  Transfer  Area  is  a  clear  indication  of  their  ability. 
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Historic  Monument  Transfer  Area 

The  historic  structures  provide  an  opportunity  to  combine  a  strong 
architectural  character  with  a  unique  building  program.   These  signi- 
ficant industrial  buildings  contain  the  large  spaces,  clear  circulation 
patterns  and  flexible  interiors  essential  to  the  development  of  the 
Design  Center.   All  of  these  structures  -  #105,  106,  75  and  114  -  will 
be  developed  for  the  Design  Center  showrooms,  conference  areas  and 
support  spaces.   In  the  Historic  Monument  Transfer  Area  the  following 
procedure  will  be  followed  for  each  existing  building  with  specific 
comments  for  individual  structures  as  noted. 

a.  All  exposed  pipes,  conduit,  vents  and  wiring  will  be 
removed  from  the  exterior  of  the  buildings. 

b.  All  infill  of  original  openings  will  be  removed  and  the 
openings  restored. 

c.  Roof  top  ventilators  will  be  retained  and  refurbished. 

d.  Windows  and  doors  will  be  restored  or  replaced  to  match 
the  original,  including  the  mullion  configuration. 

e.  All  existing  skylights  will  be  restored. 

f.  All  deteriorated  brick  work  will  be  replaced  and  repointed 
as  required  to  match  existing.   Buildings  will  be  cleaned 
as  required. 

g.  The  interior  character  of  Buildings  105,  106  and  75  will  be 
respected.   While  no  new  floors  will  be  added  to  Building  75, 
new  floor  levels  in  105  and  106  will  be  designed  as  extensions 
of  existing  mezzanine  levels  or  so  as  to  minimize  their  impact 
on  the  structural  elements. 

h.   Significant  interior  details  -  exposed  brick  walls,  steel  structure 
and  skylights  will  be  retained. 

The  following  specific  items  will  be  addressed  in  each  of  the  major  structures: 

o  Building  105  will  provide  a  dramatic  introduction  to  the 
Design  Center.  The  roof  profile  along  First  Street  will 
be  restored,  the  masonry  and  windows  rebuilt  to  the  ori- 
ginal configuration.  A  new  bridge  will  link  105  and  106 
through  the  existing  central  arch  in  both  structures,  while 
a  large  central  full  height  atrium  will  express  the  dramatic 
interior  volume  of  this  building. 
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o   Building  106  is  less  altered  than  Building  105.   The  low  side 
ailse  roof  on  both  sides  of  the  building  will  be  restored  in 
slate.   Shed  additions  will  be  removed,  masonry,  windows  and 
doors  restored.   The  interior  will  be  similar  to  105  and  will 
also  have  a  new  bridge  linking  it  at  the  east  end  to  new 
buildings  in  Parcel  6. 

o   Building  75  is  a  unique  1830 's  structure  and  ideally  suited  to 
the  smaller  tennants  requiring  individuality  within  the 
Design  Center.   The  one  story  volume  will  be  maintained.   The 
large  wooden  doors  will  be  restored  and  a  new  glazing  system 
installed. 

o   Building  114  is  the  most  starkly  utilitarian  of  the  group.   The 
former  woodworking  shop  -  damaged  by  fire  -  will  be  restored 
and  a  new  third  floor  added  within  the  existing  structure. 

New  Development  Area  -  Parcels  6  and  7 

In  the  New  Development  Area  we  have  designed  two  structures  and  extensive 
public  improvements  compatible  with  those  in  the  historic  area,  but  with 
a  strength  and  integrity  of  their  own.   They  confirm  strictly  to  the  design 
guidelines  and  height  restrictions  established  by  the  BRA  for  the  Navy  Yard. 

The  buildings  will  be  of  steel  frame  construction  with  exteriors  of  brick, 
copper,  metal  and  granite  -  the  design  vocabulary  of  the  Navy  Yard.   The 
facades  will  be  scaled  to  the  existing  structures  by  the  rhythm  of  the 
structural  bays  and  solid/void  relationship  of  openings,  rather  than  the 
exact  duplication  of  historic  elements. 

Parcel  6  is  conceived  as  a  parking/retail  pavillion.   It  contains  a  retail 
base  at  grade  on  First  and  Second  Avenues,  with  parking  in  the  5  floors 
above  (480  cars) .   The  east,  or  water  end  of  the  building  will  be  integrated 
with  a  park,  fountain  and  lookout  tower.   Additional  retail  space  and  a 
major  restaurant  would  be  located  on  adjacent  terraces.   The  building  will 
be  40'  high  at  the  cornice  line  rising  to  60'  at  the  Center  gable.   Materials 
will  be  brick,  steel,  copper  and  glass.   Parcel  6  will  be  the  main  public 
focus  for  the  Design  Center. 

Parcel  7  contains  a  new  three  story  building  which  resolves  the  major  axies 
on  the  site  in  a  large  covered  atrium  -  the  symbolic  equivalent  of  those  in 
the  historic  structures.   This  is  a  contextural  building  in  the  best  sense  of 
the  word  -  it  reinforces  the  principle  street  and  open  space  patterns,  resolves 
awkward  relationships  between  existing  structures  and  provides  the  needed  area 
for  the  success  of  the  Design  Center.   The  facades  are  sealed  by  means  of  the 
structural  bay  expression,  and  the  use  of  brick,  metal  panel,  copper  and 
granite . 
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Open  Space 


There  are  two  types  of  open  space  proposed  in  this  plan.   The  first  is  the 
extension  of  the  existing  plan  -  the  continuation  of  the  pedestrian  circula- 
tion on  Second  Avenue  and  the  extension  of  First  Avenue.   These  will  be 
accomplished  in  the  same  materials  and  using  the  same  design  approach  as  in 
the  existing  improvements.   The  "Design  Walk"  which  connects  Building  149  with 
Parcel  7  and  the  harbor  will  also  be  an  extension  of  the  open  space  system, 
but  the  treatment  will  be  more  informal,  giving  a  more  human  scale  to  the 
area  bordered  by  the  parking  garage  (199) . 

The  other  spaces  are  new  -  places  for  people  to  gather  and  enjoy  the  harbor  - 
in  fact  the  beginning  of  Boston's  Harbor  Park  system.   Carol  Johnson  proposes 
a  new  park  at  the  east  end  of  Parcel  6.   The  major  features  of  the  park  are 
the  tower  overlook  and  a  fountain  combining  a  still  water  pool  and  cascade. 
The  entire  eastern  edge  of  the  site  would  also  accommodate  a  boardwalk  and 
appropriate  landscaping. 

Additional  Site  Improvements 

In  addition  to  the  public  improvements  related  to  the  new  structures  and  existing 
building,  several  items  will  be  constructed  to  advance  the  development  of  the  Navy 
Yard.   These  include  the  erection  of  new  gates  4  and  5,  and  the  completion  of 
Flirtation  Walk.   Vehicular  circulation  will  conform  to  the  Master  Plan  and  all 
service  bays  will  be  enclosed.   These  are  provided  in  a  service  yard  at  the 
rear  of  114  and  service  docks  in  Parcel  7. 

Site  utilities  will  be  extended  throughout  Parcel  6  and  7.   Hookups  and  the 
usual  routing  will  be  provided  for  all  other  structures  and  for  site  drainage. 
Utilities  currently  installed  are  assumed  to  be  complete  and  adequ^ite  for  the 
proposed  development. 


ANDERSON      NOTTER      FINEGOLD      INC 


October    17,    1984 


NEW    ENGLAND    DESIGN    CENTER 
Charlestown   Navy   Yard 


Calculation   Totals 

Gross  Sq.  Ft, 

1.  Existing  Buildings  and  New  Additions 

#105  -  Exterior  reconstruction  and  new  floors  158,653 

#106  -  Exterior  reconstruction  and  new  floors  125,831 

#114  -  Exterior  Reconstruction,  new  third  floor  118,443 

#75   -  Rehabilitation  27,000 

Subtotal:  429,927 

2.  New  Development  Parcels 

Parcel  6 

Subtotals  -  Parking:  201,600 

Retail/Commercial:  16,825 

Total  Parcel  6  218,425 

Parcel  7 

Subtotals  -  Design  Center  (3  Floors):         351,174 
Retail:  27,000 

Service  Loading  Dock:  22, 250 

Total  Parcel  7  400,424 

3.  Total  Building  Area:  1,048,776 


Background 

Due  to  the  changing  wholesale  distribution  patterns  of 
residential  and  non-residential  furnishings  (wall  coverings, 
floor  coverings,  furniture,  fabrics,  etc.).  design  centers  have 
been  developed  in  most  major  urban  markets.   This  change  has 
been  caused  by  a  number  of  factors  including  the  increasing 
affluence  and  sophistication  of  buyers,  designers  and 
specifiers,  the  necessity  of  retailers  to  increase  their  sales 
per  square  foot,  and  the  impact  of  rapid  increases  in  rental 
rates  in  commercial  and  office  buildings.   A  description  of  the 
development  of  the  design  center  in  Washington,  D.C.  may  be 
helpful  in  illustrating  this  change. 

After  a  year  long  search,  involving  the  consideration 
of  over  22  urban  and  suburban  locations  in  the  capital  district 
and  in  a  large  part  due  to  the  determination  of  the  District's 
mayor  that  the  design  center  be  located  within  Washington, 
D.C,  the  Mart's  owners  selected  a  site  with  many  of  the  same 
challenges  as  the  Navy  Yard.   The  Mart  agreed  to  rehabilitate 
and  construct  a  420.000  square  foot  building  at  4th  and  D 
Streets  in  the  southeast  urban  renewal  area  of  Washington. 
D.C.  a  site  dominated  by  a  decrepit  60  year  old  254,000  square 
foot  refrigerated  warehouse  most  notable  for  its  foot  thick 
cork  walls,  extremely  low  ceiling  heights  and  a  reinforced 
concrete  railroad  track  bed  which  ran  through  the  structure. 

In  October  of  1981  the  Mart  took  title  to  the 
warehouse.   In  December  of  1982.  a  mere  fourteen  months  later, 
the  Washington  Design  Center  welcomed  its  first  tenants.   On 
April  25,  1983.  four  months  later,  the  Washington  Design  Center 
celebrated  its  official  opening  with  over  sixty  percent  of  its 
space  occupied.   Today  with  97%  of  its  space  occupied,  an 
expansion  of  250.000  square  feet  is  being  planned  for  1985.   A 
packet  of  newspaper  stories  and  magazines  relating  to  this 
project  follows  this  section. 

The  state  of  the  design  industry  in  Boston  in  1984  is 
similar  to  that  of  Washington  in  1981.   Although  the  design 
industry  currently  occupies  approximately  200,000  square  feet 
in  Boston,  it  is  fragmented  among  a  number  of  buildings 
including  420  Boylston  Street,  Russia  Wharf  and  the  Boston 
Wharf  properties.   Given  this  geographical  profile,  with  a 
disproportionate  concentration  in  fabrics  and  contract 
furnishings,  the  industry  has  been  neither  dynamic  nor 
synergistic  and  has  largely  given  up  its  growth  potential.   New 
York,  which  has  the  nation's  largest  concentration  of  designer 
showrooms,  has  inherited  the  market  largely  by  default. 

The  situation  is  very  similar  to  that  existing  in 
Washington  in  1981.   Much  as  the  environment  created  by  a  first 
class  development,  such  as  Fanueil  Hall,  imparts  a  synergism 
whereby  the  whole  becomes  greater  than  the  sum  of  its  parts,  a 


first  class  design  center  has  the  potential  to  attract  hundreds 
of  out-of-state  businesses  to  locate  in  Boston.   Much  as  the 
Washington  Design  Center  will  quintuple  the  square  footage  of 
design  space  in  Washington,  the  New  England  Design  Center 
Partnership  will  grow  to  over  1.2  million  square  feet  during 
its  phased  construction.   The  New  England  Design  Center  will 
create  new  jobs  unlike  office  buildings  which  tend  to  shift  the 
location  of  jobs  within  the  metropolitan  area. 

Using  the  job  creation  numbers  experience  in 
Washington,  it  is  fair  to  project  1.200  permanent  new  jobs 
on-site.  300  new  jobs  off-site  (trucking,  warehousing,  hotels, 
etc.).  and  an  estimated  700-800  new  construction  jobs  during 
the  construction  period.   It  is  estimated  that  50%  of  these 
jobs  will  be  held  by  City  of  Boston  residents. 

In  addition  to  showroom  activities  created  at  the  Navy 
Yard,  the  demographics  of  design  center  users  indicates  that 
they  will  visit  the  Yard  between  10:00  A.M.  and  4:00  P.M., 
generating  relatively  little  traffic  during  rush  hours.   As  the 
Design  Center's  Phase  I  operation  is  being  constructed  in 
roughly  two-thirds  of  the  total  space  in  Building  149,  it  is 
highly  likely  that  that  building  will  attract  a  number  of 
designers,  specifiers,  etc.,  to  the  retail  office  complex  in 
that  building  at  the  southern  end  of  the  historic  monument  area. 

The  linkage  payments  aggregating  about  five  million 
dollars  will  be  utilized  so  as  to  benefit  the  Charlestown 
community.   Programs  for  use  of  these  payments  which  will  come 
in  over  a  12  year  period  will  be  planned  in  conjunction  with 
residents  of  that  community  as  well  as  BRA  and  city  officials. 

The  lookout  tower  park  and  fountain  along  the  edge  of 
the  Harbor  will  mark  the  logical  beginning  of  Boston's  new 
Harborpark  --  a  dramatic  start  to  a  wonderful  new  public 
amenity  ringing  the  inner  Harbor. 
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ARCHITECTURAL   RECORD  ANNOUNCES   DESIGN  CENTER 
TO  NEARLY   100,000  READERS 


ew  Design  Center  for  furniture  will  open  this  fall  in  Washington 


rhiterts,  designers  and  lurnilure 
nonados  will  now  be  able  to  shop 
■  everything  from  wall  covering  to 
'  kitchen  sink  al  the  new  Design 
nter  in  Washington,  O  C  This 
ming  fall,  the  Chicago  Merchandise 
irt  will  open  its  first  subsidiary  in 
'  nation's  capital 

The  Design  Center  will  display 
er  400  lines  of  md|or  manufactur- 
ol  residential  and  c  ontract  lurnish- 


ings,  including  floor  and  wall  cover- 
ings, lighting  and  window  treatments, 
fabrics,  furniture  and  a  wide  variety 
of  accessories  Located  at  4th  and  D 
Streets,  S.W  ,  the  Design  Center  will 
be  open  on  all  business  days  and  will 
service  a  five-state  area,  including 
Pennsylvania,  Delaware,  Virginia, 
West  Virginia  and  Maryland 

"One  of  the  ma 
chose    Washington 


Design  Center  is  that  it  is  the  most 
affluent  market  in  the  country  The 
capital  has  the  highest  median  inc  ome 
in  the  United  States,"  said  jim  Ridwill 
of  the  Merchandise  Mart  in  Chicago 
Washington  had  several  other  advan- 
tages as  a  national  merchandise 
center  the  Capital  area  has  the 
fourth  largest  population  density  in 
the  country,  there  is  no  central  mer- 
chandise facility  anywhere  in  the  area 


'cRCH  1982 


ARCHITECTURAL  RECORD 


(unlike  San  Fr 
whic  h   have 
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qu.ility  (urnilure  lines  in  ni,i|cir  melrci 
politan  areas  like  W.isliinglcm  .im 
New  York  Al  $4S  p,.r  sf|  li-ihi 
price  of  commercial  space  in  man 
buildings  throughout  New  Vork  ,ini 
Washington,  including  Manh.itl.in 
Designers  and  f)ec  orators  Huilding- 
it  makes  more  sense  to  sell  c-xp(>nsiv( 
perfume  Ihan  qualily  lurnilure  Ir 
lac  I,  |ohn  M  Smythe  (  o  ,  Chicago 
ma|or  retail  furniture  siore  is  goin) 
out  ol  liusiness,  and  furniture  depart 
ments  around  the  c  ounlry  are  devol 
ing  less  sfiace  lo  furniture  display 
according  lo  Hidwill,  Central  mer 
chandise  facilities  like  the  Merc  ban 
dise  Marl  and  the  f)esign  Center  )>ro 
vide  a  central  location  where  design- 
ers can  bring  their  clients  to  shop  foi 
lurniture  Irom  a  variety  ol  manulac- 
lurers 

The  Design  (enter,  which  is  In 
be  housed  in  an  abandoned  ware- 
house, will  be  leasing  space  al  about 
$15  per  sq  ft  The  Merchandise  ^tarl 
IS  now  negotiating  with  New  York 
City,  with  an  eye  toward  establishing 
a    new    salellile    in    the    Big    Apple 

—  Anrlrpj  Cahni 


he  Jfetu  Il0rk  Simejs 
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Design 
Center 
For  Capital 


By  BARBARA  GAMAREKIAN 

Special  to  Tbe  New  Yort  Times 

WASHINGTON  —  It  was  not  exactly 
a  ground-breaking  ceremony,  for 
there  was  no  shovel.  It  was  more  a 
"design  breakthrough"  ceremony 
Tuesday  as  Mayor  Marion  Barry  Jr.  of 
the  District  of  Columbia  and  Thomas 
V.  King,  general  manager  of  Chicago's 
Merchandise  Mart,  symbolically 
christened  the  site  of  the  $35  miUiofi 
Design  Center  in  downtown  Washing- 
ton by  bisecting  an  enormous  tissue- 
paper  T-square. 

Patterned  after  the  Merchandise 
Mart,  the  Design  Center,  which  is 
scheduled  to  open  in  the  fall  of  1982,  is 
already  oversubscribed,  Mr.  King 
said.  It  will  house  175  tenants  and 
more  than  400  manufacturer  lines  of 
residential  and  office  furnishings. 

At  a  luncheon  after  the  ceremony, 
Mr.  King  was  asked  the  reasons  be- 
hind establishing  a  design  center  in 
Washington. 

"This  is  the  fourth  largest  market  in 
America,"  Mr.  King  said.  "The  demo- 
graphics are  sensational ;  we  surveyed 
22  other  possible  sites  in  this  five-state 
area  and  decided  on  this." 

Karen  Fawcett,  a  Washington  de- 
signer, said:  "It  is  a  market  that  has 
not  been  properly  taken  advantage  of. 
People  had  to  go  to  Philadelphia  or 
New  York.  There  was  no  access  here  to 
the  new  ideas." 

Others  were  not  so  sanguine.  "The 
national  people  will  come  in,  but  the 
local  people  are  taking  a  wait-and-see 
approach,"  said  Sidney  Eichner,  exec- 
utive vice  president  of  General  Office 
Furniture  Wholesalers  here.  "The  con- 
sensus in  the  trade  is  that  it  is  going  to 
be  either  a  boom  or  a  bust. ' ' 

But  all  stood  to  toast  what  Mayor 
Barry  called  the  prospect  of  "more 
people  coming  here,  more  jobs,  more 
revenue—  and  a  great  city." 
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CoEStruction  <m  tte  Design  Center  at  -Itli  and  D  Streets  begin  movmg  in  dus  year.  Paneraed  after  the  Merdian- 

SW,  has  reached  the  halfway  point  Work  on  the  facility  dise  Mart,  the  $20  million  center  wiD  boose  more  than 

which  is  bein«  developed  by  the  Mertisadise  Mart  of  Chi-  200  showrooms  operated  by  companies  selling  to  interior 

cago  is  ahead  of  schedule  and  tenai^  are  ex]>ecied  to  desigaera,    architects     and    office     furniture     buyers. 


BALTIMORE,  TUESDAY,  JUNE  8, 1982     . 


rior  design  center 
ig  planned  in  D.C. 
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I  — From  the  people  who 
hicago's  Merchandise  Mart, 
argest  collection  of  inter.or 
mder  one  roof,  comes  2  sec- 
nture-a  bit  more  modest,  a 
ed  but  a  lot  closer  to  home 
of  this  year,  in  the  neighbor- 
iwest  Washington  and  $23 
Coast  designers  and  archi- 
!  a  new  mecca  for  their  one- 
-the  Design  Center,  a  mini 
e  52-yearM3ld  Merchandise 
granddaddy  of  the  interior 

y 

enter,  which  is  a  combina- 
n  (of  an  old,  abandoned  re- 
rehouse  owned  by  the  city) 
tniction,  is  to  feature  nine 
frooms  of  both  residential 
lal  furnishings  and  accesso- 
ding  will  be  open  only  to 
le  trade -architects  and  de- 
leir  clients,  contract  speci- 
1  store  buyers 

It  80  of  the  100  to  120  avail- 
ns  have  been  leased,  includ- 
oames  in  the  industry  as 
Fils,  Stendig  International, 
[  Lenor  Larsen,  and  repre- 
itng  from  tiling  to  lighting, 

I  chairs  Alxiut  85  percent  of 

II  be  new  to  Washington, 
generating  about  J3  million 
enues  for  Washington,  and, 
als  hope,  attracting  more 
ses  to  the  largely  govem- 
i  southwest  downtown,  the 

should  give  the  Baltimore- 
rea  a  much  needed  shot  in 
us  of  design  ^owtb 

a  lot  of  top-rate  design 
I.e.  area,  but  they  have  not 


Many  of  the  features  of  CWcago  s  Merckandise  Mart  ( lop )  are  10  oe  inciooeo  ai  sew  *c«gB  c^  k«' 


done  as  well  as  they  could  have,"  said  for- 
mer .American  Institute  of  Architects 
President  R.  Randall  Vosbeck  who  has 
just  opened  a  branch  of  his  architectural 
firm  in  Baltimore  "Many  designers  and 
architects  in  the  past  have  had  to  go  to 
Chicago  and  New  York  for  a  comprehen- 
sive look  at  design  products  This  backup 
will  help  the  designers,  giving  them  a 
chance  for  more  access  to  the  products, 
and  also  help  establish  the  reputation  of 
the  area.  Most  design  professionals  are 


really  looking  forward  to  it." 

Even  though  the  Baltimore- Washington 
area  has  not  been  exactly  jumping  with 
design  activity,  this  dearth  of  facilities 
coupled  with  the  affluence  of  the  area  as- 
sured Merchandise  Mart  managers  that 
they  had  hit  upon  an  untapped  goldmine 
for  their  project. 

"This  is  the  first  time  the  company  has 
decided  to  branch  out,"  said  Thomas 
Lyman,  Design  Center  vice  president  and 
project  coordinator.  "We  did  two  years  of 


marketing  surveys.  The  Washington-Baltj- 
more  area  has  the  fourth  largest  popula- 
tion Hi  the  country  and  two  of  the  most  af- 
fluent counties -Fairfax  and  Montgom- 
ery It  also  has  the  hightst  media?  income 
of  any  metropolilaii  area  in  the  country  " 

Mr  Lyman  said  the  center  is  aimeid  at 
attracting  business  from  five  states 
around  the  Distnct  of  Columbia-  Mary- 
land. Virginia,  Pennsylvania,  Delaware 
and  West  Virginia,  representing  23.000 
See  DESIGN,  C»,  CoL  J 
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Mayor  Marion  Barry  Announces  a  Design  Breakthrough 
for  Washington,  D.C. 


Mayor  Marion  Barry,  Jr.  today  joined  the  management  of  The 
Design  Center,  Washington,  D.  C,  in  inaugurating  an  entirely 
new  industry  in  the  District  of  Columbia. 

"Last  January,  when  I  visited  Chicago,  it  was  with  the  goal 
of  convincing  the  owners  of  the  Merchandise  Mart  that  the  District 
would  be  the  ideal  site  for  the  Mart's  first  ever  home  and  office 
furnishings  center  located  outside  of  Chicago.   Today,  I  am 
pleased  to  see  that  goal  become  a  reality. 

"The  Design  Breakthrough  project  represents  the  kind  of 
innovative  development  this  government  is  determined  to  attract 
to  the  District.   This  project  will  add  vitality  to  this  entire 
area  of  S.W.,"  the  Mayor  said. 

The  Mayor  also  said,  "I  would  like  to  congratulate  the 
Redevelopment  Land  Agency  for  encouraging  this  project  and  for 
working  with  the  Merchandise  Mart  for  an  affirmative  action  plan 
which  will  ensure  that  all  parking,  restaurant  and  security 
concessions  will  go  to  minority  companies  and,  in  addition,  that 
30%  of  the  construction  jobs  and  mart  staff  positions  will  also 
go  to  minorities." 

Patterned  after  the  world  renowned  Merchandise  Mart  in 
Chicago,  the  Design  Center  will  present  several  hundred  lines 
representing  major  manufacturers  of  the  finest  in  residential  and 
contract  furnishings.   The  products  to  be  displayed  include 
furniture,  floor  and  wall  coverings,  lighting  and  window  treatment 
fabrics  and  accessories. 

The  District  was  successful  in  attracting  the  Design  Center, 
in  competing  with  several  other  local  jurisdictions. 

The  Design  Center  represents  $20  million  in  new  investment, 
from  renovattion  of  the  4th  and  D  Streets,  S.W.  building  and 
addition  of  a  new  190,000  square  foot,  adjacent  building  by  the 
end  of  1983. 

At  a  rate  of  18  jobs  per  million  dollars  of  construction 
costs,  it  is  estimated  that  360  construction  jobs  will  be  added, 
some  180  for  D.C.  residents. 


About  $3.3  million  will  be  generated  annually  in  sales,  real 
property,  franchise,  income  and  personal  property  taxes,  and  this 
figure  will  grow  over  time.   Construction  spending  will  also  be 
generated  continually,  as  showrooms  are  remodeled  to  accommodate 
ever-changing  displays. 

D.C.  residents  are  expected  to  obtain  some  515  of  the  more 
than  one  thousand  permanent  jobs  created  by  the  Design  Center. 
These  jobs  include  showroom  managers,  salespersons,  clerical 
personnel,  managers  and  administrators,  security  guards,  maintenance 
people,  carpentry  and  other  jobs  from  showroom  remodeling,  and 
additional  jobs  in  D.C.'s  burgeoning  hotel  and  restaurant  industries, 

The  Design  Center  will  house  more  than  200  home  furnishings 
showrooms,  selling  to  the  trade.   The  Center  is  expected  to 
attract  550,000  customers  each  year,  including  architects,  interior 
designers,  and  office  furniture  buyers.   Customer  spending  of 
?19.6  million  annually  will  be  generated,  and  this  figure  will 
grow  over  time. 

Two  months  earlier,  the  D.C.  government  and  Redevelopment 
Land  Agency  announced  relocation  of  a  major  insurance  company 
from  New  York  City  to  Washington,  D.C.   The  Union  Labor  Life 
Insurance  Company  will  construct  its  eight-story  headquarters 
Dn  a  parcel  of  land  provided  by  RLA.   That  project  is  expected 

generate  750  permanent  jobs  for  D.C.   residents  as  well  as 
provide  $1.1  million  in  revenue  per  year. 

For  further  information,  please  contact: 

Robert  L.  Moore,  Director,  DHCD ,  535-1500 
James  E.  Clay,  Deputy  Director,  DHCD,  535-1510. 
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\1ayor  Barry  visits  one  of  the  Merchandise  Mart  show- 
ooms  during  his  trip  last  January  to  help  bring  the  firm  to 
IC. 

VIerchandise  Mart  Coming 
0  the  District 

The  District  of  Columbia's  Redevelopment  Land  Agency 
ave  final  approval  in  late  September  to  the  sale  of  a  seven 
tory  warehouse  at  Fourth  and  D  Street  S  W.  to  the  Mer- 
handise  Mart  of  Chicago.  The  warehouse,  owned  by  the 
ity,  will  become  the  site  of  the  Mart's  first  wholesale  furn- 
ure  store  outside  of  Chicago.  The  Mart  is  owned  by  the 
ennedy  family  Mayor  Marion  Barry  played  a  major  role  in 

inging  the  Merchandise  Mart  to  the  District  He  visited 
le  Chicago  headquarters  of  the  firm  last  January. 

Plans  call  for  the  development  of  between  200  and  250 
irniture  display  rooms.  According  to  Lawrence 
chumake.  Executive  Director  of  the  Office  of  Business 
Id  Economic  Development,  it  is  estimated  that  the  Mer- 
landise  Mart  will  create  5 1 5  permanent  jobs  and  bring  in 
3  3  million  in  annual  tax  revenue  to  the  City, 


GEORGETOWN  SHOPPING 
»ARK  OPENS 

Mayor  Marion  Barry  was  on  hand  as  the  District's  big- 
;st  enclosed  shopping  center  opened  m  late  September. 
3orgetown  Park  is  a  $100  million  100  store  three-tiered 
lopping  wonder  located  on  the  south  side  of  M  Street 
W 


Mayor  Barry  and  Thomas  King,  General  Manager  the  Mer 
chandise  Mart/Apparel  Center  meet  during  the  Mayor's 
tour  of  the  firm's  Chicago  headquarters. 

According  to  Developer  Herbert  Miller,  President  of 
Western  Development  Corporation,  Georgetown  PaiM  is 
the  most  costly  shopping  center  of  its  size  ever  built  Even- 
tually, if  projections  hold,  the  complex  will  lure  $70  maiion 
worth  of  new  business  to  ttie  District  of  Columbia. 

An  obviously  delighted  Mayor  Barry,  praised  the  devel- 
opers and  took  special  note  of  the  pr eservatbn  of  the  1 00 
year  old  facades  that  comprise  the  front  of  the  shopping 
center.  "We  would  like  to  see  more  of  this  kind  of  innova- 
tive development  in  our  City,"  ttie  Mayor  commented. 


Herb  Miller   President  of  Westem  Development  Corpor 
at  ion  escorts  Mayor  Barry  around  Georgetown  Park. 

Photo  Courtesy  SHver  Image 
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Design  industry  breaks  ground  in  the  Capital 
with  intro  of  D.C.  Design  Center 


Washington,  D.C. — Groundbreaking 
ceremonies  for  The  Design  Center,  the 
tirst  interior  design  resource  building  to 
emerge  m  the  nation's  capital,  met  with 
enthusiastic  industry  response  recently. 

Ceremonies  were  attended  by  many 
industry  leaders,  including  national 
presidents  of  AIA  and  ASID.  Also  pres- 
ent were  association  chapter  presidents 
from  Pennsylvania,  Maryland,  Virginia, 
West  Virginia,  and  Delaware — the  five 
surrounding  states  to  be  served  by  the 
new  center. 

Located  at  4th  and  D  streets.  South- 
west, in  the  heart  of  Washington's  legal, 
financial,  and  government  districts,  the 
center  represents  interior  design's  debut 
as  an  important  industry  in  the  Capital. 
As  proof  of  its  importance,  a  high  turn- 
out of  local  dignitaries  included  mem- 
bers of  city  government,  the  Greater 
Metropolitan  Washington  Board  of 
Trade,  the  Redevelopment  Land  Agency 


and  other  business  leaders. 

Scheduled  to  open  in  fall  1982,  the 
center  is  patterned  after  Chicago's  Mer- 
chandise Mart.  Several  hundred  lines  of 
contract  and  residential  furnishings  will 
be  represented.  Like  the  Chicago  mart, 
it  will  be  an  ongoing  exhibition,  open 
each  business  day  of  the  year,  and 
featuring  permanent  showrooms. 

Conveniently  located  for  profession- 
als traveling  from  within  The  District  and 
surrounding  states,  the  center  is  close  to 
Washington's  national  airport,  train  sta- 
tion, and  new  convention  center.  A 
metro  stop  is  situated  on  the  site. 

Says  Thomas  V.  King,  general  man- 
ager of  the  Chicago  mart  and  co-host  of 
the  goundbreaking,  "We  acknowledge 
the  confidence  the  District  has  exhibited 
in  bringing  The  Design  Center  to  the 
area.  It  is  an  accomplishment  that 
Washington  and  tiie  design  industry  will 
benefit  from  in  the  years  ahead." 


Model  tor  the  428.730-iq.-h.  Design  Center  shows  exterior  howling  tor 
contract  and  residential  furnishings  lines  in  the  heart  of  The  District. 
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Chicago  Merchandise 

Mart  Opens 

D.C.  Design  Center 

Speaking  for  the  District  of 
Columbia  was  Mayor  Ma- 
rion Berry,  Jr.,  leaders  from  his 
administration,  and  representa- 
tives from  business,  civic  and 
professional  groups;  for  the  Chi- 
cago Merchandise  Mart,  general 
manager  Thomas  V.  King  and  his 
associates;  and  for  the  New/  York 
press,  Lester  Dundes,  publisher 
of  Interior  Design.  He  caught  the 
last  flight  leaving  La  Guardia 
while  the  rest  of  the  journalists' 
contingent  was  grounded  by  in- 
clement weather. 

All  this  at  the  October  27th 
ceremonial  inauguration  of  the 
Washington  Design  Center,  to  be 
operated  by  the  Chicago  Mer- 
chandise Mart  and  supervised 
by  a  resident  manager.  Sched- 
uled for  December  1982  open- 
ing, the  D.C.  facility  occupies  a 
renovated  warehouse  at  4th  and 
D  Streets,  S.W.  It  contains  nine 
floors,  one  of  them  below  ground 
level,  and  offers  420,000  square 
feet  for  200  to  250  residential  and 
contract  showrooms. 

In  his  remarks  during  a  con- 
ference in  the  Mayor's  office, 
Tom  King  noted  that  the  venture, 
aimed  at  the  country's  fourth 
largest  market,  marked  the  first 
time  in  50  years  that  the  Mart 
had  gone  outside  Chicago  to 
broaden  its  reach.  The  new 
facility,  he  said,  will  become 
the  shopping  center  for  profes- 
sional designers  from  the  five 
surrounding  states.  Twenty-two 
sites  were  inspected  before  the 
Washington  location  was  se- 
lected. 

Undaunted  by  the  pouring  rain 
which  blanketed  the  N.Y.-D.C- 
and-beyond  area,  the  invited 
guests  (including  many  represen- 
tatives from  ASID,  IBD,  and  AIA) 
moved  from  the  Mayor's  office 
to  the  Design  Breakthrough  cere- 
monies (preceded  by  a  full-scale 
performance  of  the  Cardoza  High 
School  band)  to  a  mass  luncheon 
at  L'Enfant  Plaza. 


Lester  Dundes,  left,  and  Thomas  King  examining  the  model  for  the  Wash- 
ington, D.C,  Design  Center  before  the  Design  Breakthrough  ceremonies. 

The  converted  warehouse  at  4th  and  D  Streets,  S.W.,  which  will  serve  as 
Design  Center,  opening  in  late  1982.  Keys  Condon  &  Florence  of  Washing- 
ton are  the  architects. 


t:5SS'?:.^t3jJ^l^fe^^#*^.^*^'^ 


Opening  scheduled  for  late  this  yean 

Oesigi  Oeiitsr  reports 
75%  of  space  is  leased 


By  Sylvia  M.  Salmon 
Staff  Writer 

Washington's  Design  Center, 
the  area's  first  wholesale  furnish- 
ings complex,  has  leased  ap- 
proximately 75  percent  of  its  avail- 
able space  and  expects  to  have 
100  percent  occupancy  by  its 
opening  in  late  1982,  according  to 
Thomas  Lyman,  project  coordin- 
ator for  the  center. 

The  Design  Center  serves  de- 
signers, interior  decorators,  and 
architects  and  their  clients  through 
the  display  of  high  quality  resi- 
dential and  contract  designer 
furnishings.  Several  of  the  com- 
panies leasing  space  in  the  Design 
Center  will  be  displaying  their  line 
of  furnishings  for  the  first  time  in 
this  area,  according  to  Lyman. 

Firms  that  have  leased  space  in 
the  Design  Center  making  their 
Washington  debut  are  Gene 
Smiley,  Inc.,  a  New  York-based 
carpeting  firm;  Stendig  Interna- 
tional, Inc.,  a  New  York-based 
contract  furnishing  company;  De- 
sign Institute  of  America,  an 
Ohio-based  furniture  company; 
Brunschwig  and  Fils,  a  New  York- 


based  fabric  and  wallcovering 
firm;  and  New  York-based  Boris 
Kroll  Fabrics,  Inc. 

"The  concept  of  the  Design 
Center  will  create  a  great  conven- 
ience for  Washington-area  design- 
ers," says  Lyman.  "It  will  be  the 
first  time  they  have  been  able  to 
do  their  job  in  a  type  of  one-stop- 
shopping  method  and  get  every- 
thing they  need.  It  will  benefit 
their  customers  greatly  because 
they  will  have  access  to  a  much 
larger  line  of  products  than  ever 
before,"  explains  Lyman. 

Located  at  4th  and  D  Sts.  in 
southwest  Washington,  the  Design 
Center  is  a  project  of  Chicago's 
Merchandise  Mart,  a  6.6  millidh 
square  foot  wholesale  buying  cen- 
ter. 

Lyman,  who  in  addition  to  his 
role  as  project  coordinator  is  an 
executive  vice  president  for  the 
Merchandise  Mart,  says,  "We 
really  believe  that  the  Design 
Center  will  be  a  great  success 
both  for  us  and  for  Washingtonians 
utilizing  the  center.  We  chose 
Washington  because  it  is  the  per- 
fect market  for  the  Design  Center. 
It's  really  surprising  that  no  one 
ever  attempted  establishing  some- 
thing similar  to  this  before  now." 

A  marketing  survey  done  by  the 
Merchandise  Mart  indicated  that 
the  Washington-Baltimore  area 
comprises  20  percent  of  total  resi- 
dential and  contract  industry  sales 
nationwide.  The  Washington-Bal- 
timore area  also  includes  over 
23,000  design  professionals. 


INDUSTRY  NEWS 


CAPITAL  ACTION 

lie  opening  of  the  Washington,  DC,  Design  Center  this  year  pinpoints 
he  increasing  design  activity  in  the  nation's  capital,  resuhing  from  strong 
pvemment  efforts  to  create  a  financial  and  business  center  in  this  city  of 
•ederal  administration.  This  8-page  report  covers  the  opportunities  for 
he  interior  design  industry  as  it  gears  up  for  a  $2.2  billion  market. 


r  DARAUCE  BOLES 

1  !■  flVhen  the  Chicago 
I^Av  Merchandise  Man 
ViV  decided  to  sponsor 
;  first  center  outside  Chicago, 
market  sun.e\  confirmed  the 
ct  that  the  Washmgion.  dc,  re- 
on  represents  an  untapped 
arket  of  extraordmar)  pro- 
mions.  Accordmg  to  the  sur- 
produced  in  January  of 
,  this  metropolitan  area  is 
e  wealthiest  in  the  nation, 
iih  the  largest  per  capita  in- 
3me.  Statistics  on  future 
owth  potential  sugges.  that 
e  specter  of  recession  mav  bv- 
iss  the  nation's  capital  alto- 
ther:  effective  buying  income 
expected  to  increase  a  full  60 
:rcent  from  1978  to  1983.  The 
irvey  also  located  over  23.000 
sign  professionals  in  the  five- 
ate  market  area  which  covers 
laryiand.  Pennsylvania,  Dela- 
are.  Virginia,  and  Wash- 
gton.  DC.  Of  those  surveyed. 
D  percent  stated  they  would  use 
Design  Center  in  Washington 
equently.  Summing  up.  the 
lart's  study  projected  a  market 
f  close  to  $2.2  billion  in  indus- 
y  sales  in  an  area  served  for 
ecades  by  a  small,  scattered 
lowroom  community  located 
irgely  in  and  around  George- 
)wn.  When  the  Merchandise 
Ian  moved  to  fill  the  vacuum, 
5  percent  of  its  tenant  list  had 
o  representative  showroom  at 
I  in  the  area. 

Once  having  determined  the 
larket  potential,  the  Merchan- 
lise  Man  set  about  the  specific 
isks  of  choosing  location  and 
esign.  Twenty-two  sites  in  the 
)istrici  and  surrounding  sub- 
rbs  were  examined,  and  James 
■idwill.  Vice  President  of  Com- 


munications for  the  Merchan- 
dise Man.  credits  Mayor  Barry 
and  the  city  government  for 
making  the  center's  prime  loca- 
tion at  the  hean  of  downtown 
Washington  possible.  The  Man 
purchased  the  propeny.  which 
is  located  within  the  Southwest 
Urban  Renewal  Area,  from  the 
District  through  its  Redevelop- 


Above:  Design  Center  Adminis- 
trertive  Director  Portio  McGrew. 

ment  Land  .Agency.  The  Design 
Center  sits  two  blocks  south  of 
the  Mall  on  an  irregular  block 
bounded  bv  D  Street  and  Vir- 


Above:  The  new  Washington, 
DC,  Design  Center  building,  a 
restored  warehouse  and  addi- 
tion by  architects  Keyes  Con- 
don and  FtororKe. 

ginia  .Avenue,  between  3rd  and 
4th  Streets,  sv. .  The  immediate 
area  is  comprised  of  govern- 
ment office  buildings.  In  addi- 
tion to  the  attractions  of  the 
Mall,  which  include  the  Smith- 
sonian Institute,  the  Air  and 
Space  Museum,  and  the  Na- 
tional Gallery,  two  new  hotels 
and  ten  restaurants  fall  within 
walking  distance  of  the  Center. 
Both  bus  and  metro  stops  are  lo- 
cated on  the  site;  National  Air- 
port and  Union  Station  are  each 
a  ten-minute  taxi  ride  away. 

The  Design  Center  is  to  oc- 
cupy an  existing  262,000  gross 
square-foot  warehouse  and  a 
176,000  square-foot  addition. 
The  original  Terminal  Refrig- 
erating and  Warehousing  Com- 
pany building  dates  from  the 
I926's;  both  its  function  and  its 
form  set  it  apan  from  the  sur- 
rounding government  build- 
ings A  modest  brick  structure,  it 
is  a  rare  example  of  industnal 
architecture  in  this  non-indus- 


trial city.  Architects  Keyes  Con- 
don and  Florance  of  Wash- 
ington, DC,  restored  the  brick 
facade,  masking  the  old  loading 
docks  with  a  brick  arcade  out- 
lined in  green  tile.  Their  addi- 
tion is  a  witty  commentary  on 
the  original,  the  warehouse's 
rhythm  of  flat  pilasters  and  hor- 
izontal banding  echoed  in  the 
glass  cunain  wall.  Pebbled  glass 
panes  articulate  the  pattern  in 
subtle  contrast  to  the  surround- 
ing reflective  surface,  and  the 
string  courses  are  carried  across 
the  new,  glass  facade  in  bpids 
of  green  tile.  The  choice  of  cur- 
tain wall  construction  for  the 
addition  is  explained  by  the  ar- 
chitects as  an  effort  to  comple- 
ment but  not  copy  the  ware- 
house. The  subtle  layering  of 
elements,  articulated  on  the 
original  building  in  a  kind  of 
1920's  industrial  classicism  and 
constructed  in  a  conventional 
manner,  is  transformed  and  re- 
duced to  two  dimensions  in  the 
new  glazed  facade. 

The  interior  planning  capital- 
izes on  the  building's  irregular 
boundaries.  Showrooms  and 
connecting  corridors  are  set  on  a 
rectilinear  grid  corresponding 
to  the  area's  conventional  block 
grid.  The  entrance  and  elevator 
lobby,  repeated  as  an  open 
space  at  each  of  the  seven  floors, 
reflects  the  angled  grid  of  Wash- 
ington avenues,  responding  to 
Virginia  Avenue  which  bounds 
the  building  on  its  south  side. 
Three  generous  stairs  connect 
floor  to  floor,  and  the  west  end 
opening  where  railroad  tracks 
originally  ran  directly  into  the 
building  has  been  glazed  over 
and  given  a  decorative  aedicula. 

Some  200  showrooms,  total- 

coniinued  on  page    /34 
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3ve:  Illuminated  walls  can  be  utilized  as  display 
(ce  in  the  showroom  designed  by  the  oi  Facilities 
iign  Group  for  Atelier  IntemotiorKjl,  room  G33. 


Above:  Detail  of  the  6200  square  foot  show- 
room designed  for  Shaw/ Walker  by  Robert 
A.M.  Stem,  room  822. 


Above:  Detail  of  wall  in  DesignTex  spote,  room  704,  a  ChoHes  Morris  Mo»»it  design. 


Xbove:  Erie  Bartelt  shown  with  a  model  of  his  design  for  tf>e  2900  square  foot  spoce  of 
(nieger,  room  601 ,  which  features  curved  walls  and  post-modem  architectural  details. 


^ 


DESIGN 
CENTER 
TENANT  UST 


Arrtericoi  Textile  Insthute 
Arc-Corn  Fabrics 
Atelier  Intemotioool 
Baker,  Knopp  &  Tubbs 
Gretthen  Bellinger 
Brunsdiwig  &  His 
Buriirtgton  Industries 
CcHm 


Cosa  Bella  knports 

Contemporary  Monufocturers 

Cony  Jomestown 

Darr-Luck  Associates 

Designers  Scdes  Showroom 

Design  Institute  of  America 

Design  International 

DesignTex  Fabrics 

Donghia  Showrooms 

Edward  Relds 

Galleria  brtemalienai 

Gregson  Fiwniture  Industries 

S.M.Hexter 

Kebert 

JodcHurwHz 

Larry  Ingram  &  Aisedotes 

lilumHKitors 

kiterfoce  Flooring  Systems 

Jeffrey  Bigelow  Design  Gro<^ 

Judscott  Handprints 

Jud  Tile  DUtributors 

Kirk-Brummel  Associates 

lOttinger 

Krodel 

Boris  Kroll  Fabrics 


Laveme  Total  Design 

Lazenby  Associates 

Mohorom  Fabric 

Marden  Manufocturing 

R.  Morkmon  Associates 

Motdiesll 

M.G.C  Umited 

The  Middteburg  Gallery 

Lewis  AAittman 

The  Poce  Collection 

Puiific  Condi 

Parvizian 

Pasorgod  Oriental  Rugs 

Paul  Associates 

PotomcK  Press 


Romweber  Furniture 

Ben  Rose 

Ku6d  Intemotionol 

Scalamandre  Silks 

Tfi©  9COtt  Group 

Shaw/Wattcer 

Stark  Carpet 


Stroheim  &  Ronxaw 

Summrtville  Tiles 

J.H.Therp 

Virco  Manufacturir>g 

B.L  Wayne 

Westingf>ouse  Bectric 

Shelby  Williams  Industries 

Frederick  Zimmer  IntemotiorKil 

compete  li$l  of  press  (me 
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WASHINGTON  DOWNTOWN 


JILDINGNAME 


SQUARE  OPEN 

FOOTAGE        DATE 


DEVELOPERS/ 
OWNERS 


DESCRIPTION 


anneker  Plaza 

fh  St.  and  D  St.,  SW 

1,800,000 

Vlashmil  Koubeck 

Bonneker  Associates 

7  nine-story  office  buildings,  500 
room  hotel.  8  oae  plaza.  Gronite 

apitol  Place 

•w  Jersey  and  F  Sts.,  NW 

458,000 

2/84 

Vlcjshmil  Koubeck 

Blum,  Frank  and  Kamins 

2  twelve^ry  office  buildings,  273 
room  hotel,  ortrium 

>e  Design  Center 

TOndDStS.,SW 

420,000 

12/82 

Keyes  Condon  and 
Rorance 

Merchandise  Mort/ 
Joseph  P.  Kennedy 

9  stones.  Warehouse,  showroom. 
Brick 

ghteen  Eighteen  N  St. 

160,000 

11/83 

DovKJ  M.  Schwarz 

A^lvin  Lenkin 

Renovation  of  5  townhouses,  4  and 
9  story  oddrtran.  Brick 

.55  Pennsylvania 
«.,  NW 

250,000 

9/85 

Hardy  Hoizman  Pfeiffer 

Aisociotes/Vlastimii 

Koubeck 

WillordAssoc./OliverT. 
Corr  Co. 

Renovation  of  historic  londmaric 
hotel.  400  roooB.  Limestone,  brick 

it.,NW 

1 70,000 

2/83 

Arthur  Cotton  Moore 
Associates 

The  Lenkin  Co. 

1 2  stories.  Directly  ovw  Metro  stop 

Hirteen-Hundred- 
ne  New  York  Ave. 

163,000 

4/83 

Weihe,  Block,  Jeffnes, 
Strassman  and  Dove 

John  Akndge  Develop- 
mert/  Nterthwestern 
Mutuol  Life/Nkjtional 
Food  Processors  Assoc. 

1 2  stones.  Curved  focode.  Lrfe 
safety  features  exceed  Washington 
codes.  Bnck 

eorgetown 
orlxjr 

690,337 

1985 

Arthur  Cotton  Moore 
Associcrtes 

Washington  Harbor 
Associates 

8  stories,  234,000  sq.  ft.  garoge. 
Kiver3*de  promenode. 

itelsat  Headquarters 

snnecticut  Ave.  end  Van 

500,000 

10/84 

Geoff  Willing  of  John 
Andrews  International 

Intelsat 

8  levels  connected  by  spoce-frame 
otrio 

itemational  Square         1 , 1 00,000 
150  K  St.,  hJW 


Vlashmil  Koubeck 


Equitable  Life  Assurance 
Society/ Clark  Enterprises 


Three  office  buikiings;  part  of 
mixed-use  complex.  Skylit  otrium 


idiciary  Center 

i5  4fhSt.,NW 

350,000 

6/83 

Rosansky  and  Kay 

1 1  stones.  4  story  lobby,  bolconies, 
pkizQ.  Indiana  limestone 

>diciary  Square 

!3  Third  St.,  NW 

ion,  000 

3/83 

Smith  Segreti  &  Tepper 

Judiciary  Square  Ltd. 

8  stones.  Bnck 

rfayette  Center  II 
id  III 

33-1 155  21  St  St. 

130,5001 
275,000  II 

3/83 

Welton  Becket  Assoc. 

Fan- Jewett&  Assoc, 

Complete  project  includes  5 
buildings,  1 ,000,000  sq.  ft.;  theater, 
plaza,  restaurants,  retail 

letropolitan  Square        700,000 
)5  15th  St. 


SOM/Vlostimil  Koubeck 


Metropolitan  Square 
Associates/ Equitoble  Life 
Assurance/Oliver  T.  Corr 


1 2  stones.  Renovation  of  landmark 
structure  end  Addition,  Central 
citnum,  pedestrian  shopping  mall 


otional  Geographic 
»ciety  Building 

Sthand  17th  and  M  Sts. 


Notional  Geographic 
Society 


7  stories.  400  seat  auditonum, 
bndscoped  plaza,  restaurant 


dtionai  Place 

331  Pennsylvania  Ave. 


I  Giurgolo/Frank 
Schlesinger  Assoc. 


Ouodrangle/Square 
254  Ltd.  Partnership 


1 5  stories.  Renovation  of  Notional 
Place  Theater;  new  hotel 


ine  Thomas  Circle 


225,000 


12/82 


SOM 


FVudential  Life  Insurance       1 2  stories,  lobby  atrium.  Limestone 


ixteen  Rfteen 
St.,NW 


400,000 


1/84 


Jung-Brannen  Assoc./ 
VIostimil  Koubeck 


Beacon  Companies/ 
Metropolitan  Lrfe  Ins. 


1 3  stories.  Interior  atrium.  Carrara 
marble 


Ixteen  Sixty-Seven 
St. 


180,000 


Weihe,  Block,  Jeffries, 
Srossman  and  Dove 


John  Akndge  Co. 


1 2  stories.  Landscaped  roof 
garden,  daylight  on  4  sides 


ummer  School  BIdg. 

ond  1 7th  St.,  NW 


250,000 


5/84 


HortmorvCox  Architects      Boston  Properties 


1 1  stories.  Restoration  and  integro- 
tion  of  two  existir>g  school  buildings 


hirteen  Fifty  New 
ork  Ave. 


CHK  Architects  and 


1 2  stories.  Curved  front,  brick 


hirteen  Hundred  New     737,000 
ork  Ave.  NW 


1984 


SOM 


Doon  Corporotion 


1 2  stories,  underground  parking. 
LflTiestone  orxJ  granite  atrium 


hirteen-Hundred- 
>ne  H  St.  NW 


Smith  Segreti  and  Tepper 


1301  H  St.  Assoc/D.F. 
Antondli,  Jr. 


1 1  stories  office,  2  retail,  4 
underground  parking  les^ls 


hirteen  Thirty 
onnecticut  Ave. 


250,000 


VIostimil  Koubeck 


The  Miller  Companies 


1 0  stones.  Several  retoil  leveb. 
Brick 


Tiirteen  Thirty-Three 

est. 


103,000 


6/84 


1 333  K  St.  Assoc,  and 
Henry  W^llord 


1 2  stories.  Curved  glass  9  story 
window,  roof  terroces.  Granite 
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BUILDING  NAME 


SQUARE 
FOOTAGE 


OPEN 
DATE 


ARCHITECTS 


DEVELOPERS/ 
OWNERS 


DESCRIPTION 


Wng  Street  Station 

yi'lexandno,  va 


147,000 


W»he,  Black,  Jeffries, 
Strossman  ard  Dove 


Equitable  Life  Assurance/    Brick 
King  St.  Stahon  Assoc./ 
Oliver  T.Carr  Co. 


Lakeside  Plaza 

Garthersburg,  md 


Murphy-Garrison 
Associotes 


The  Linpro  Co. 


Moryicnd  Trode  Cnt. 

Greenbelt,  MD 


178,000 


Sargent  ond  Assoc. 


Cookley  and  Williams  15  stories 


Metro  Poric  F4orth 

Rockville,  MD 


342,000 


Robert  Hoffman  ond 
Associates 


8  buildings,  3  arxi  7  stones  Brick 


fnCllOf^iOX  II 

Carrolton,  MO 


Arthur  Cotton  Moore 
Associates 


Londmark  Assoc. 


1 4  stories.  Series  of  f oceted  fowers 
and  turrets 


Montrose  West 

Rockville,  MD 


129,000 


Gordon  and  Greenberg 


Montrose  West  Ltd, 
Portnership 


3  stories.  Brick,  cost  granite 


Parte  Place 

Rosslyn,  VA 


Weihe,  Block,  Jeffries, 
Strossmon  and  Dove 


The  Koempfer  Co. 


1 2  stones  plus  penthouse. 
Trapezoidal  shape 


Prosperity  Business 
Campus 

AAemfield,  va 


150,000 


1/83 


Keyes  Condon  Rorance/ 
Weihe,  Black,  Jeffries, 
Strassman  &  Dove 


Prudential  Insurance  Co.       2  buildings,  4  and  6  stories 


Randolph  Building 

Tysons  Corner,  va 


Smith,  Segreti  and 
Tepper 


The  Evans  Company 


1 1  stories.  Gray  precast  concrete 


Reseordi  OfTke  Center     450,000 
Rockville,  MD 


Prudentiol  Life  Insurance 
Co. 


3  severvsfory  buildings.  Precast 


Shody  Grove 
Executive  Center  I 

Rockville,  MO 


11/82 


Clark,  Tnbble,  Horns 
ondLi 


Spaulding  and  Slye 


4  stories,  3  story  atrium. 
Development  on  45  ocres  up  to 
1 ,000,000  sq.  ft.  in  7-8  buildings 


Springfield  8, 1  and  II 

Springfield,  VA 


5/83 
10/83 


R.C.  Trovers  and 
Associates 


7  buildings,  1  ond  2  stories  on  f 
ocres.  Mixed-use 


Tech  Park  Reston  II 


179,000 


Donald  Coupard  and 
Associates 


Mulligon  GnfFin  ar>d 


2  Nvo-story  buildings.  Extensive 
landscaping 


Tedi  Parte  270,  II  &  III 

Garttiersburg,  mo 


Donald  Coupard  and 
Associates 


Mulligan  Griffin  ond 
Associates 


3  buildings,  2  and  3  stories.  Six 
phases  up  to  765,000  sq.  ft. 


Torpedo  Foctory 

Alexondna,  va 


4/83 


Keyes  Condon  and 
Rorance 


Alexandria  Waterfront 
Restoration  Group 


5  stories.  Port  of  mixed-use 
redevelopment  project.  Brick 


Transpotomac  Ptoza 

Aiexarvdrio,  va 


500,000 


12/82 
4/83 


Weihe,  Block,  Jeffr«s, 
Strossman  and  Dove 


Sovoge-Fogorty 


5  buildings,  4,  6  and  1 0  stories. 
Riverside  promenode.  Brick 


Rockville,  MD 

150,000 

3/83 

Gordon  and  Greenberg 

Rosansky  and  Kay/ 
Mordeck  Ltd. 

by  atrium,  retail  orea 

Two  and  Three  Crystal 
Gateway 

Ci>stolCity,VA 

500,000 

1/83 
4/85 

Weihe,  Block,  Jeffries, 
Sh-assmon  and  Dove 

Charles  E.  Smith  Co. 

1 5  and  1 3  stores.  Part  of  mixed  use 
project  with  condominiums, 
shopping  orcode,  ofFce 

Two  Hundred  Seventy 
Corp.  Center  1  and  2 

Germantown,  md 

212,000 

3/83 
1984 

Henry  Iggeno 

Bellemeod  Development 

4  stories  eoch.  Development  on  60 
ocres  up  to  1 ,000,000  sq.  ft. 

Alexandria,  va 

213,000 

5/84 

Barry  Dunn 

Tycon  Developers 

7  stories,  stepped  bock  to  blend 
with  okJer  street  scqse 

Tysons  In terd>ange 

Tysons  Corner,  va 

275,000 

3/83 

Collins  and  Kronstodt 

Mozel  Devebpment 
Corporotion 

8  stories.  "Eating  Club"  oo  top  floor 

Tysons  Tower  1 

Tysons  Corner,  va 

140,000 

5/84 

Word  and  Holl 

Blair  Woods  Assoc. 

7stones 

Washington  Business 
P»c,«16and»17 

Lanhom.MD 

180,000 

6/83 

Lockman  and  Assoc. 

Robert  G.Depew 

One  story  each.  Phased 
development  on  250  ocres  over 
next  8-10  years 

West  Park 

McCleon,  va 

130,000 

3/83 

Dev^olf  ond  Dettor 

West  Park  Assoc. 

7  stories.  Ongoing  development  on 
300  ocres 

West-Tech 

Rockville,  MD 

116,000 

1/84 

Donokd  Coupord  and 
Assoc. 

Reolty  Captial  Associotes 

Sstories 

Woodmont  Ploee 

Rockville,  MD 

101,500 

11/83 

SOM  (Chicogo  office) 

Hines  Industrial  Ltd. 

6  stories.  79  comer  offces,  2-story 
otrio 
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DES'GN  CENTER  CD"''-oe:: 

will  also  benefit  from  the  ac- 
cumulaied  expenence  of  ihe 
Merchandise  Man  which  re- 
mains the  prototype  for  markets 
across  the  country. 

NEEDED  SERVICE 

The  Design  Center  will  pro- 
wde  a  needed  service  in  panicu- 
iar  to  government  specifiers  Ac- 
cording to  Samuel  N.  Genua. 
Chief  Property  Management 
Division  for  the  U.S.  Depart- 
ment o{  Transportation,  cut- 
backs on  travel  for  government 
personnel  have  virtually  elimi- 
nated the  possibility  of  trips  to 
out-of-town  markets.  More- 
over, administrative  personnel 
fi-om  around  the  countr)  who 
come  to  Washington  for  semi- 
nars on  subjects  ranging  from 
housing  to  space  utilization  will 
visit  the  Design  Center,  tying 
showroom  representatives  to 
the  nationwide  government 
structure.  Genua,  who  controls 
some  three  million  square  feet 
of  space  in  his  department 
alone,  stresses  the  growing  pres- 
ence of  consulting  firms  in  the 
DC  area,  balancing  federal  cut- 
backs against  an  increase  in  the 
contracting  of  government  busi- 


ness to  the  pnvate  service  sector 
Government  is  onlv  part  of 
the  picture  Says  Thomas  Lvman. 
Vice  President  and  Coordinator 
for  the  DC/Dc:  "This  building 
will  completely  change  the  wav 
the  designer  and  the  contract 
specifier  do  business  in  the 
area  ■■  Odette  Lueck.  President 
of  the  Potomac  Chapter  of  asid. 
ates  tvpical  statistics  with  re- 
gard to  her  own  practice;  in 
place  of  the  two  to  three  trips 
taken  yearly  to  other  cities  in 
the  past,  she  anticipates  some  75 
to  100  trips  (twice  weekly )  to  the 
Design  Center.  The  Center  will 
not  only  reduce  the  need  for 
travel  (and  thereby  conceivably 
cut  down  the  costs  incurred  by 
design  professionals)  but  also 
provide  designers  with  an  inval- 
uable resource  for  business  The 
presentation  of  products  in  one 
place  will  make  it  possible  for 
clients  to  see  all  the  options  and 
to  conceptualize  a  design  more 
clearly  in  term's  of  real  furnish- 
ings The  possibility  of  truck 
pooling  for  delivenes  through 
the  Center  may  also  reduce  in- 
stallation costs. 

Response  from  both  the  de- 
sign and  manufacturing  com- 
munities  has   been   favorable. 


EmiK  Malino,  Vice  President  of 
Perkins  &  Will  whose  office 
specifies  some  $94,320,000 
worth  of  furnishings  per  year, 
suggests  that  the  Center  could 
provide  such  specialized  serv- 
ices as  a  display  of  Federal  Sup- 
ply Schedule  items  and  alterna- 
tives. For  Stephen  Kiviat, 
President  of  .Atelier  Inter- 
national, the  Center  offers  a 
"unique  opportunity  for  us  to 
enter  an  important  market."  He 
stresses  the  shift  of  the  inter- 
national business  communitv  to 
Washington  and  the  consequent 
double  draw  for  both  residen- 
tial and  contract  business. 
Moreover,  he  believes  the  suc- 
cess of  the  DC/DC,  "will  have 
significant  impact  on  the  con- 
struction of  similar  market 
bases  around  the  country." 

ECONOMIC  BOON 

For  the  cit_\  of  Washington. 
DC,  the  Design  Center  has  both 
economic  and  symbolic  signifi- 
cance. As  James  Bidwill  points 
out.  the  Mart  is  bringing  a 
multi-billion  dollar  industry  to 
the  city  all  attince.  The  360  con- 
struction jobs  created  by  the  S25 
million  project  will  be  followed 
by  some  1000  permanent  jobs  of 


which  550  will  be  local.  Some 
$3.3  million  in  sales,  real  prop- 
erty, and  franchise  taxes  will  be 
generated.  The  550,(XX)  custom- 
ers expected  to  visit  the  Center 
each  year  will  spend  some  $  1 9.6 
million  in  Washington. 

To  these  figures  must  be 
added  the  intangible  benefits 
the  Center  will  bnng  its  cit\  Lu- 
ther H.  Hodges,  Jr.,  Chairman 
of  the  Board  of  the  National 
Bank  of  Washington  and  Chair- 
man of  the  Mayor's  Downtown 
Committee  which  has  just  is- 
sued its  policy  recommenda- 
tions for  downtown  renewal. 
describes  the  Center  as  one 
symbol  of  the  developments 
which  are  transforming  Wash- 
ington *'rom  a  govemmeni  en- 
clave to  a  booming  commercial 
and  financial  center.  Symbol  of 
the  urban  and  economic 
changes  coming  to  Washington, 
the  Design  Center  also  signifies 
changes  in  the  design  industry 
itself,  as  the  concentration  of 
manufacturers"  showrooms  rev- 
olutionizes the  process  of  selec- 
tion, specification  and  distribu- 
tion of  furnishings.  It  seems  safe 
to  say  that  the  design  industp.  in 
the  Washington  region  will 
never  be  the  same  again.  ■ 
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along,"  says  McGrew.  By  special 
arrangement,  a  designer  or  architect  can 
obtain  permission  for  a  client  to  come  in 
to  a  showroom  unaccompanied  to  look  "at 
a  specific  piece  of  furniture  or  fabric. 

McGrew  says  she  will  try  to 
accommodate  local  groups  interested  in 
touring  the  building.  But  private 
individuals  who  want  access  to  the 
showrooms  will  have  to  work  through  a 
designer  or  architect. 

Although  admittance  to  the  center  will 
be  to  the  trade  only,  the  impact  of  the 
new  resource — with  its  top-of-the-line 
merchandise  presented  in  high-style 
showrooms — is  expected  to  influence  all  o^ 
Washington  home  design. 

"I  think  the  center  will  raise  the 
consciousness  of  the  people  in  this  area 
about  home  furnishings  and  design,"  says 
James  R.  Wells,  senior  vice  president  for 
marketing  at  Woodward  &  Lothrop.  "And 
I  think  more  people  y.ill  be  aware  that 
there  are  good  designers  in  this  city 
interpreting  trends  in  home  fashion.  Some 
consumers  are  intimidated  by  designers. 
But  when  word  gets  out  that  so  many 
opportunities  are  available  at  The  Design 
Center,  more  people  will  use  them." 

Local  interior  designers  are  enthusiastic 
about  having  many  of  the  top  design 
firms  within  easy  access— right  beside  the 
Federal  Center  Metro  stop.  (There  also 
wiU  be  175  adjacent  parking  spaces 
available  and  a  restaurant  in  the 


building.)  Although  Washington's  center 
cannot  take  the  place  of  the  hundreds  of 
resources  available  in  New  York,  it  will 
save  most  decorators  at  least  a  few  shuttle 
trips  north. 

"It  will  be  great  to  be  able  to  take  a 
-Customer  there  and  show  them  the  actual 
item  rather  than  show  it  to  them  in  a 
catalogue,"  says  Susan  Permington,    ■ 
regional  director  of  interior  design  at 
Bloomingdale's. 

Local  interior  designer  Frank  Babb 
Randolph  says,  "It  wiU  be  terrific  to  have 
your  clients  be  able  to  sit  at  a  table  they 
are  considering  purchasing  and  feel  the 
finish  and  see  the  quality  of  the  work" 

Sarah  Jenkins,  director  of  interior 
design  at  W  &  J  Sloan,  is  pleased  at  the 
variety  of  items  that  will  now  be  available 
locally,  especially  the  fabrics.  "\Ve  will 
have  a  large  selection  now  and  you  can 
see  the  excitement  of  how  they  can  be 
placed  in  a  room  setting." 

Washingtonian  Jeffrey  Bigelow,  a 
nationally  known  designer  and 
manufacturer  of  acrylic  and  glass 
furniture,  is  opening  a  showToom  at  the 
center  and  expanding  his  line.  "The  center 
is  going  to  provide  the  envirormient  for 
the  home  furnishings  industry  to  grow 
here  in  Washington,"  says  Bigelow.  It's 
going  to  be  a  big  boost  in  the  trade.  And 
it's  just  got  to  make  more  Washington 
homes  look  better."  ■ 


Saturday,  April  23, 1983 


.:        Cityscape 

lice  Cube 
In  a  Sea 
■OfGray 

The  New  Pesign  Center 
•Weaves  Glass  With  Brick 


By  Benjamin  Forgey 
The  Washington  Design  Center  is 
set  to  open  for  business  on  Monday. 
This  is  good  new's  for  the  city  in 
more  ways  than  one.  The  big  build- 
ing in  Southwest,  part  old  and  part 
new,  adds  a  refreshing  visual  touch 
to  an  area  that  would  make  an  ideal 
backdrop  for  a  movie  about  a  city 
buried  in  bureaucracy. 

The  old  brick  building— formerly 
the  Terminal  Refrigerating  and 
Warehousing  Corp,— has  been  crisp- 
ly refitted  and  stands  as  a  reminder 
,  of  the  neighborhood's  long-gone  days 
'.  as  a  center  of  warehouses  and  light 
industry.  The  new  addition, 
■sheathed  in  glass  from  bottom  to 
:  top,- is  like  a  bright  ice  cube  bobbing 
;in  a  sea  of  gray  boxes. 
{  Besides  its  architectural  distinc- 
tion, the  center  is  a  plus  economical- 
.ly— adding  jobs,  visitors,  new  busi- 
-nesses  and  tax  revenues.  And  by 
bringirig  some  200  wholesale  furni- 
ture and  accessory  showrooms  to- 
gether in  a  single  location  it  will  con- 
tribute to  the  productivity  of  the 
-design  industry  in  the  Washington 
region. 


Located  at  300  D  St.  SW,  smack 
atop  the  Federal  Center  SVV  Metro 
■Station,  the  center  is  modeled  upon 
(though  much  smaller  than)-  Chica- 
go's huge  Merchandise  Mart.  Admis- 
sion will  be  limited  to  design  profe- 
sionals  and  their  clients,  but  even  so, 
xenter  officials  expect  to  attract 
■about  a  half-million  customers  every 
:year..  The  center  is  owned  and  op- 
erated by  the  Merchandise  Mart, 
which  invested  about  $25  miUion  to 
build  it. 

,  The  most  surprising  feature  of  the 
■design  by  Keyes  Condon  Fbrance 
Architects,  a  Washington  firm  whose 
iprojects  often  have  been  character- 
ized' by  restraint  and  understate- 
■inent,  is  the  shimmering  curtain  wall 
that  sheathes  the  addition  to  the 
.massive  brick  warehouse  at  Fourth 
and  D  streets  SW.  In  the  abstract 
'this  strategy  of  sharp  contrast  might 
seem  objectionable,  an  unneeded 
^exercise  of  hi-tech  bravado.  In  real- 
ity; it  works.  If  anything  the  new 
building- a  sawed-off  box  tj-pical  of 
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Spinoff  of  Chicago's  Merchandise  Mart  Opens  Here 


BvRol 


The  most  substantial  design  i 
that  the  Washington  area  has  ever 
housed  is  scheduled  to  open  next 
week.  Officially  christened  "The  Design 
Center,  Washington.  D  C."  locals  are 
already  refering  to  it  as  DCDC.  This  nine- 
story,  420,000  square  foot  monoUth  will 
house  over  100  showrooms  —  about  70 
percent  residential  and  30  percent  con- 
tract furnishings.  The  center  will  provide 


fur 


fabrics,    flo 


coverings,  and  accessories  from  the  finest, 
most  prestigious  firms  in  the  industry 

Owned  by  and  modeled  after  the  Ken- 
nedy family's  Merchandise  Mart  of  Chi 
cago,  "the  center,  which  is  only  open  to 
design  professionals  and  their  clients,  is 
expected  to  rival  New  York  and 
Philadelphia  as  the  design  center  for  the 
mid-Atlantic  region.  By  showcasing  the 
latest  home  furnishing  trends  in  us  125 

"^signers  and  architects  and  their  clients 
eliminate  costly  and  nme  coosurmng  trips 
to  New  York,  Atlanta  or  Philadelphia  show- 

"The  Design  Center  will  assume  Us  posi- 
tion as  the  foundation  of  the  designer  and 
architectural  community  m  the  mid 
Atlantic  states."  says  Thomas  V  Kint:, 
president.  Mart  CenterT>C  Incorporated 
"The  response  from  all  segments  of  the 
industry  has  been  one  of  incredible  enthu- 


DCDC  lies  in  the  heart  of  the  District,  less 
than  10  minutes  from  National  Airport, 
five  minutes  from  the  railroad  station  and 
one  block  from  the  Southwest  Freeway  and 
the  Interstate  Highway  system,  with  the 
Federal  Center  Metro  station  on  the  prop- 
erty. 

Once  the  home  of  the  Ttrmmal  Refrig- 
eratmg  and  Warehousmg  Corporation,  the 
onginal  building  stood  empty  for  almost  25 
years.  Since  its  purchase  in  1981  by  the 
Merchandise  Mart  it  has  been  expanded 
by  160.000  square  feet  and  redesigned  by 
the  architectural  firm  of  Keyes.  Condon  & 
Florance  to  become  a  stunnmg  modified 
Art   Deco  style  brick,   tile  and   glass 


I  operates  her 


Gloria  Cap>ron, 


design  firm  out  of  her  renovated  Ma 

home,  feels  liberated  by  the  c 

having  such  an  extensive  facility  m  town 

"We  [designers)  are  so  excited  to  have 
somethmg  close  by  to  take  our  chents  to 
Even  though  there  may  be  a  lot  more  in 
New  York,  it's  great  to  have  the  conve- 

Penny  Solomon.  ASID.  who  has  had  her 
own  firm  (Penny  Solomon  Interiors)  in 
Potomac  since  1976,  says,  "It's  going  to  be 
absolutely  fabulous  I  am  very  impressed 
with  the  intenor  spaces.  It's  an  easy 
building  to  navigate  and  havmg  those 
resources  here  available  to  us  is  almost  too 
good  to  be  true  I'msure  that  there  will  still 
be  reasons  to  go  to  New  York,  but  quite 
honestly.  I  dont  thmk  I'll  ever  go  to  PhtUy 


again  because  we'll  already  have  ever>-- 
thing  here.  The  Merchandise  Man  is  doing 
a  wonderful  job  " 

According  to  Jim  Bidwell.  head  of  com- 
munications at  the  Merchandise  Mart  m 
Chicago,  the  favorable  staastics  and  posi- 
tive persuasion  of  Mayor  Marion  Barry 
convinced  the  owners  that  there  is  a  mar- 
ket for  high  end  design  m  the  Washington 

Statistics  quoted  by  the  Design  Center 
site  half  of  all  Washington  and  Baltimore 
area  working  adults  as  under  35.  and 
receiving  the  highest  median  income  of 
any  metropolitan  area  in  the  nation  Being 
the  type  of  people  who  are  ready  to  set  up 
households,  this  makes  the  Design  Center 
the  prime  source  for  the  expected  S2.2  bil- 
hon  in  expenditures  for  furnishings  annu- 
ally in  the  mid-Atlantic  region 

The  great  desire  by  Chicago  Mart 
tenants  to  expand  to  the  mid-Atlantic  area 
was  also  a  deciding  factor  in  choosing 
Washington,  says  Bidwell 

"The  need  has  greatly  increased  for 
such  a  facility  because  the  conventional 
stores  have  decreased  the  amount  of  space 
they  were  devoting  to  fme  furnishings.  As 
they  withdrew  from  the  market,  finding 
lesser  valued  items  more  important,  the 
market  opened  up  for  clients  such  as  ours. 

"We've  used  the  Chicago  marl  as  a  pro- 
totype and  the  owners  chose  Washington 
because   it   had   no   other  main   design 


We  ( 


Liiside 


itor.  Portia  McGrew,  but  the  building 
receive  the  same  merchandising  and 
agement  strategies  as  the  Mart 
Ve  feel  it  presents  a  new  dimension  for 
irea's  more  than  23.000  design  profes- 
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Cart  Lazenby  owner  of  Lazenbj  Design 
srvices  Inc.  has  for  the  first  time  gone 
to  business  for  himself  He  felt  timing 
as  on  his  side  when  he  pursued  the  oppor- 
mty  to  move  mto  the  DCDC 
"I  wouldn't  have  started  a  business  in 
ashington  (now]  were  it  not  for  the  Mer- 
andise  Man  involvement,  ]  feel  they  are 

■  e  people  who  best  know  thedesign  center 
isiness  and  the  people  whose  track 
cord  has  been  the  best,"  he  says. 

■  Describing  the  center  as  "probablv  the 
Dst  dramatic  development  in  Washing- 
lis  design  history."  he  says  there  is  hnle 
l:al  conrpetition  for  this  new  concept 

'We  know  what  a  desert  we  have  been  in 

-ignwise" 

Pomting  to  the  unportance  of  an  under- 
proof center  David  Israel,  president 
founder  of  IVouvailles,  Inc.,  (a  show- 

•e  for  antiques,  furniture  reproductions 
^  -  -  issones)  says,  "Our  analysis  of  the 

shmglon    market   convinced   us   that 

of  business,  both  residential  and 
t,  in  an  area  that  was  not  bemg 
efficiently  by  our  company  It  is 
1  belief  that  the  DCDC  is  exactly 

Jsed  to  be  part  of  it  " 


The  center  plans  to  provide  a . 

plete   one  stop   shopping    situ 

designers.  The  diversiry  in  furmshings 
represented  gives  the  designer  and  their 
client  the  opportunity  to  work  at  one  tune 
with  many  different  showrooms,  offering  a 
greater  number  of  altemativesmchoosmg 
styles,  whether  they  be  traditional,  high 
tech,  art  deco  or  antique. 

The  Center's  administrative  director 
Portia  McGrew.  says  that  already  over 
5,000  passes  have  been  sent  out  to  profes- 
sionals on  the  Center's  list.  Restrictions  to 
prevent  the  public  from  entering  the  lavish 
center  are  set  up  because  the  facility  is 
strictly  wholesale.  Access  is  provided  to 
professionals  with  passesand  their  clients 
or  to  individual  clients  who  have  a  letter  of 
introduction  on  their  designer's  stationery. 
Showrooms  involved  feel  that  public 
access  to  the  center  would  damage  rela- 
tionships between  designers  and  suppli- 
ers ^*^ 

Daun  Thomas,  of  Daun  Veitch  Thomas 
Interiors.  Arlington,  calls  the  center  "a 
great  asset  to  the  ciry,"  but  is  afraid  it  will 
hurt  the  city  if  they  later  decide  to  open  to 
the  public  and  loosen  up  the  to  ihe-trade 
only  standard 


ed   about   the 


"Because  of   wholesale  and    retail 

designer  m  an  awkward  pncuig  situation 
if  they  did  let  the  public  m.  It  also  would 
bun  the  designer's  situation  of  having 
exclusivity."  she  says 

Gloria  Capron   seems  somewhat   less 


I  thuik  that  good  designers  who  are 
confident  with  what  they  do  won't  feel 
threatened  even  if  they  do  open  it  to  the 
pubbc,"  says  Capron.  "but  if  the  public 
wants  to  do  that,  that's  not  the  kind  of  client 
that  I  want  to  work  with  —  not  the  kmd  that 
uses  me  just  to  gain  entry  to  buy  things 

"Well-established  designers  have  no 
fear  of  bemg  used  It's  a  welcome  resource 
and  tool  m  a  city  m  which  it  has  always  been 
difficult  to  find  things  Besides,  anyone 
without  the  proper  experience  will  be  so 
confused  by  the  extent  of  exposure  that 

desi  "r"  """^  '°  ^^^  """  ""''  ^"^  " 
For  those  who  are  seriously  mterested 
m  viewing  the  magnificent  collection  of 
furmshmgs  in  the  center,  but  have  no 
designer  contacts,  group  tours  will  be  set 
up  m  the  future  by  the  Center  For  informa- 
tion call  554-5053 


Showrooms 
At  Design 
Center 


The  following  is  a  categorical  hst 
of  all  DCDC  shoM  rooms  Firms  are 
listed  only  once,  m  the  category  of 
their  mam  interest  even  though  they 
may  jirovide  other  resources 

•  ACCESSORIES  Cariin  Ltd 
La^erae  Tbtal  Design  Environment 
Corporation  Potomac  Press  (pic 
tures)  Paul  Associates,  Inc  fbath- 
room  fixtures)  Frederick  Zimmer 
International  Inc  (wall  hangings) 
.  -lUummations  Inc  {hghnngj 

■•   CARTOT,   RUGS   &   TILE  ~ 
Burlingion  industries  Inc,  Carpel     -, 
land.  Inc    Chinese  Carpet  Center.    • 
Inc     Galleria  Jotemational    Ltd.,*, 
Interface  Floonng  Systems    Inc 
The  Middleborg  Gallery  Inc    Par 
;vuian  Inc   Pasargad  Carpet-:  Inc    i 
Mansour  Rahmanan    The  Scott 
Group    Stark  Carpet  Corporation 
Edward  Fields  Inc    Adenias  Artis'  - 
licTUe Manufacturer    Inc  JtiiJiSe  Z 
Distributing  Corporation,  Sunumt     ' 
Mile  Tiles  Inc  v- 

«  FABRICS  American  Tfextfle  ' 
Compaii>  lui  Arc  Com  Fabrics 
Gretchen  Bellinger  Inc  Sruns 
chi  ig  &  Fils  Inc  Design Tfex  Fab 
ncs  Inc  Devorloom  SM  Hexter 
Company  Indeco  Enterprises  Inc 
Kirk  Brurorael  Associates  Inc 
BonslvrolIFabncs,Inc  JackLenor 
Larsen  Maharam  Fabric  Corpora 
tion  R.  Markman  Associates  Inc. 
(representative)  Matches  D  Inc 
(waJJ fabrics)  M  G  C  Limited  Lewis 
Mittman  Jnc  (upholstery}  Ben 
Rose  Inc  Scalamandre  Silks  Inc 
Streheim&Romann  JudscottLid  of 
Washmgton  D  C 

•  FURNITURE  Ateber  Interna 
tronal  Ud.  Baker  Knapp  &  Tlibbs 
TheBarcaloungerCompany  Jeffrey 
Bigelow  Desiga  Group  Inc  (lucite 
tables)  The  Buchbmder  Corpora- 
tion GJ-Bu-imess  Eqmpmem  Casa 
Bella  Imports  Contemporary  Man 
Utactnrers  Showroom  Cony  James 
town    Corporation     Darr  luck 
Associates  Inc    Design  '  Tstitme  of 
Amenca,  Inc.;  DongiBa  Si)owroom.s, 
,    Inc.;  F^imitiire  Guild.  Ltd.;  Gregson 
Fumimre.lndustries;  Hiebert.Tnc  = 
^Larry.jDgram.*.  Associates:  ^IPF 
International;  Kirtinger  Company- 
Kradel^td.; -Kraeger,  Ltd.;  LazBDby '" 
Dcsi  gn  SeryiceE,-Inc.;  Marden  Alan- 
.-ufocturing,  .Inc;'-TtiE  J>ace  Coilec- 
;llan;_.Pacific.-ComH;'{{oiirsv£ber' 
'Fnmiture  'CompajTj',''iBc:- -Rudd 
-Jmemational-  Corporation"  -The 
-  Shawm-alker  •  Company;  itekcase, ' 
.  inc.;  Stendig  internatiwiai,  Inc.;' J  H  ' 
•Thorp  &  Company,  Inc.;'ftouvail!es. 
toe;  Virco  Manufacturing  Corpora- ' 
tJoD;  B.L  -Wayiie  Corporation  of 
.Washington;  Westinghouse  glectnc 
.Corporation;  Shelby  Williams  Indus- 
tries. Idc_.,    -  -       ,:-.-;/.-  -r.,  - .-,. 
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FINANCIAL  INFORMATION  AND  DEVELOPMENT  SCHEDULE 


Financial  Information  and  Development  Schedule 


NEW  ENGLAND  DESIGN  CENTER  LEASE  PROPOSAL 

TO  THE  BOSTON  REDEVELOPMENT  AUTHORITY 

SUMMARY 


PROPERTY:      Buildings  75.  105.  106.  114.  and  Parcels  6  and 

7.   (Building  105  is  subject  to  the  removal  of  a 
deed  restriction  and  machinery.   Parcel  6  is 
subject  to  an  option  held  by  Immobiliare  New 
England . ) 


LESSOR: 
LESSEE: 
TERM: 


Boston  Redevelopment  Authority 

New  England  Design  Center  Associates 

80  years 


LEASE /DATE 

COMMENCEMENT:  November  1984 


RENT: 


A.   Base  Rent  -  Pre-operation  phase  -  $2,500  per 
month  payable  monthly  in  advance. 

Operating  phase  -  When  final  certificates  of 
occupancy  are  received  for  the  following 
buildings  annual  base  rent  increases  (payable 
monthly  in  advance)  will  be  payable  as  below  in 
addition  to  pre-operation  base  rent.   When  all 
six  buildings  have  been  certified  for  occupancy, 
pre-operation  phase  rent  will  terminate. 


75 
105 
106 
114 


$10,000 
30.000 
30.000 
30.000 


B.   Percentage  Rent  -  15%  o 
payable  monthly  in  advance 
prepared  annually  and  submi 
less  than  60  days  prior  to 
fiscal  year.   Annual  net  ca 
calculated  by  subtracting  t 
from  effective  gross  income 
expenses,  real  estate  taxes 
annual  amount  equal  to  the 
permanent  financing  rate  mu 
certified  total  project  cos 
the  end  of  each  fiscal  year 
a  calculation  of  Percentage 
certified  by  a  CPA  acceptab 
make  a  payment  or  receive  a 


f  annual  net  cash  flow 
based  on  a  budget 
tted  to  Lessor  not 
the  beginning  of  each 
sh  flow  shall  be 
he  following  items 
:  certified  operating 
.  Base  Rent,  and  an 
product  of  the 
Itiplied  by  the 
ts.   Within  90  days  of 
,  Lessee  shall  submit 

Rent  for  that  year 
le  to  Lessor  and  shall 

credit  of  Percentage 


Rent  based  on  the  certified  statement.   Until  the 
annual  Percentage  Rent  amount  is  certified,  and 
payments  and  credits  are  allocated,  the  monthly- 
Percentage  Rent  payment  in  any  fiscal  year  shall 
be  no  less  than  one-twelfth  of  the  fiscal  year. 
There  shall  be  credits  against 

1.  Payments  in  excess  of  the  Purchase  Price  as 
set  forth  below  required  to  release  Parcels  6 
and  7  from  the  Immobiliare  mortgage. 

2.  All  of  the  cost  of  restoring  and  creating  the 
exterior  and  structure  of  114  and  105.  and 
then  putting  in  roads  and  utilities. 

FEE  PARCEL    The  following  fee  interests  will  be  made 
PURCHASE      available  to  the  Lessee  at  the  prices  indicated. 
PRICE:        Parcel  7  -  $200,000.   Parcel  6  -  Immobiliare 

release  price  or  if  none  pro-rata  based  on  square 

footage  with  Parcel  7, 

SUBORDINA-     Lessor's  fee  interest  in  the  Property  will  not  be 
TION  subordinated.   Lessor's  Base  Rent  will  not  be 

subordinated.   Percentage  Rent  will  not  be 
subordinated.   In  the  event  of  a  foreclosure,  the 
Lessor  will  waive  Percentage  Rent  for  five  years 
if  Net  Cash  Flow  is  not  available. 


FINANCING: 


REFINANCING; 


Any  initial  permanent  financing  may  not  exceed 
certified  total  project  costs. 

Lessor  will  receive  as  Additional  Rent  15%  of  net 
refinancing  proceeds  upon  refinancing. 


SALE:         Lessor  will  receive  as  Additional  Rent  15%  of  net 
sales  proceeds  upon  sale. 

ALIENATION:    Lessee  may  not  dispose  of  its  interest  in  the 

Project  for  five  years  after  issuance  of  a  final 
certificate  of  occupancy.   Thereafter.  Lessee  may 
not  dispose  of  its  interest  in  the  Project 
without  the  written  consent  of  Lessor,  such 
consent  not  to  be  unreasonably  withheld. 


ESTOPPEL      Lessor  agrees  to  provide  any  lender  that  notifies 
CERTIFICATE:   the  Lessor  of  its  mortgage  interest  with  an 

Estoppel  Certificate  granting  such  lender  notice 
of  default  and  right  to  cure  as  may  reasonably  be 
required. 


CONSTRUCTION   Lessee  must  make  improvements  on  the  Property  in 
OF  accordance  with  plans  and  specifications  approved 

IMPROVEMENTS:  by  Lessor  as  part  of  Lessee's  Final  Designation 

(except  as  to  Building  105  for  which  the  deed 

restriction  must  be  removed). 

BOOKS  AND     Lessee  must  provide  Lessor  with  a  statement  of 
RECORDS:       project  costs  computed  in  accordance  with  the 

Land  Lease,  certified  by  a  CPA,  and  approved  by 
the  Lessor,  within  120  days  of  the  end  of  the 
calendar  year  in  which  a  final  certificate  of 
occupancy  is  received.   Lessor  will  use  industry 
standards  as  a  guide  to  Lessor's  approval. 

In  addition  to  the  reports  required  for  the 
Percentage  Rent  calculation.  Lessee  must  provide 
Lessor  with  a  statement  of  operation  for  the 
project  certified  by  a  CPA.  and  approved  by  the 
Lessor,  within  120  days  of  the  close  of  each 
fiscal  year.   Lessor  will  use  industry  standards 
as  a  guide  to  Lessor's  approval. 

AFFIRMATIVE    Lessee  must  comply  with  the  Mayor's  Executive 
ACTION:       Order  concerning  Affirmative  Action  goals  for 

construction  employment,  permanent  employment  and 
minority  business  contracting.   The  Lessor  will 
assist  the  Lessee  in  meeting  these  goals. 

COMMON  AREA   An  amount  equal  to  $.05  per  square  foot  of 
MAINTENANCE    constructed  space  will  be  paid  annually  as  a 
FEES:         contribution  towards  the  maintenance  of  common 
areas  in  the  Navy  Yard. 


REAL  ESTATE 
TAXES : 


The  Property  will  be  fully  taxable  by  the  Assessor 
of  the  City  of  Boston  at  applicable  rates. 


LIABILITY:     Lessor  and  the  City  of  Boston  will  not  incur  any 
expenses  in  the  development  of  the  Property.   The 
Property  will  be  leased  in  an  "as  is"  condition. 
Lessee  will  pay  for  the  cost  of  any  utility 
relocation  not  paid  by  any  utility  company. 

PARKING:       The  project  will  be  permitted  to  provide  no  less 
than  450  car  spaces  for  the  exclusive  use  of  the 
tenants  and  visitors  to  the  Project.   None  of 
these  spaces  will  be  made  available  to  the  other 
commercial  users  of  the  Navy  yard  without  the 
prior  approval  of  the  Lessor. 


SCHEDULE:      On  April  1.  1986  the  New  England  Design  Center 
OF  will  open  in  420.000  square  feet  of  Building  149 

DEVELOPMENT    bringing  a  design  center  to  Boston.   The 

anticipated  growth  of  the  Center  would  require 
another  150-200.000  square  feet  opening  two  years 


later.  April  1,  1988.  another  similar  segment  two 
years  thereafter  and  the  final  phase  opening 
April  1.  1992.   If  the  market  develops  faster 
than  anticipated,  this  pace  could  be  accelerated. 

Using  this  basic  desirable  pace  as  a  guide,  these 
are  the  commitments  as  to  schedule  which  we  are 
prepared  to  make: 

(a)  We  would  start  work  on  Building  105  six 
months  after  clearance  by  federal  authorities  for 
its  use  for  other  than  museum  or  park  related 
purposes.   It  would  take  two  years  to  complete 
working  drawings  and  complete  construction. 

(b)  In  the  event  Building  105  was  not  cleared  by 
April  of  1986.  we  would  instead  start  on 
Buildings  106  and  75  and  the  related  site  and 
utilities  work  at  that  time. 

(c)  We  would  start  work  on  Building  114  on  April 
1.  1988.  along  with  related  site  and  utility  work. 

(d)  We  would  start  work  on  Parcels  6  and  7  on 
April  1.  1990  so  as  to  have  that  major  new 
building  and  the  related  parking  structure 
completed  by  April.  1992.   Construction  of  the 
parking  structure  is  dependent  upon  release  of 
Immobiliare ' s  option  rights  and  upon  acquiescence 
by  the  Congress  Group  in  its  status  as  developer 
of  Building  199.   If  that  garage  was  not  full,  or 
if  Congress  chose  to  assert  its  rights,  we  would 
relinquish  any  right  to  build  the  proposed 
parking  structure  provided  adequate  parking  for 
the  new  construction  was  guaranteed  by  the 
opening  date  of  that  structure. 

PRO  FORMA     These  follow  this  textural  section  and  include 
STATEMENTS:    the  items  referred  to  above.   Two  sheets  for  the 
parking  structure  on  Parcel  6  are  shown,  one 
based  upon  an  assumption  of  tax-exempt  financing 
(10%)  and  the  other  upon  conventional  financing 
(14%). 


NE  M   E  N  6  L  A  N  D   DESIGN   CENTER 

D  E  V  E  L  0  P  H  E  N  T  PRO  F  0  R  N  ft 

(Estiutes  in  198S  Dollars) 
(in  OOO's) 

B  U  I  L  D  I  N  S PARCEL 

75  105  106  114  6  7 


Expected  Coipletion 

Total 

1989 

1988 

1989 

1990 

1992 

1992 

Total  Gross  Square  Footage 

Office 

0.00 

Retail 

43.83 

16.83 

27.00 

Other  (DESIGN  CENTER) 

802.24 

27.00 

158.56 

125.50 

113.00 

378.17 

Parking  (if  applicable) 

201.60 

201.60 

Total  Net  Square  Footage 

Office 

0.00 

Retail 

40.88 

15.70 

25.19 

Other  (DESIGN  CENTER) 

753.01 

25.98 

147.49 

116.62 

110.15 

352.77 

Parking  (if  applicable) 

201.60 

201.60 

Construction  Costs 

Rehabilation      (  $50.00  /6SF) 

»21,203 

f 1,350 

$7,928 

f6,275 

15,650 

Neit  Construction    (  J65.00  /6SF) 

27,430 

*1,094 

126,336 

Parking         (  $9,000  /space) 

4,212 

4,212 

♦Site  Iiproveients   (  $6.00  /Land  SF 

excluding  bldg  footprints) 

1,620 

94 

211 

275 

279 

350 

411 

Related  Costs 

ftrchitect/Engineering 

2,179 

58 

326 

262 

237 

226 

1,070 

Marketing/Brokerage 

4,847 

129 

724 

583 

528 

503 

2,380 

Developer  Fees 

0 

0 

0 

0 

0 

0 

0 

Hiscellaneous  Fees 

(Legal,  Acctg,  Ins,  Title) 

1,688 

45 

252 

203 

184 

175 

329 

Construction  Loan  Interest 

(Construction  period  of  15  los., 

14X  average  interest  rate) 

9,531 

253 

1,424 

1,146 

1,038 

990 

4,681 

Financing  Fees 

2,070 

55 

309 

249 

225 

215 

1,016 

BRA  Base  Rent 

(Construction  period  of  15  los.) 

98 

15 

38 

15 

30 

Other  Related  Costs-On  site  staff,  Consultants, 

Taxes,  danageient  and  Periits 

6,536 

173 

977 

786 

712 

679 

3,210 

Construction  Period  Shortfall 

5,295 

166 

945 

747 

705 

286 

2,446 

Contingency     55!  of  Project  Costs 
Total  Deveiopaent  Costs 


4,335 


117 


657 


527 


479 


436   2,119 


*91,045   *2,455  113,790  »11,068  110,067   $9,166  $44,499 

::::===   :======   =======   =======   =======   :======   ======= 

*  Site  iiproveients  are  allocated  to  the  buildings  and  parcels 
based  upon  base  square  footage  (footprint). 


BUILDING  75 
OPERATING  PRO  F'DRMA 
1987  DOLLARS;  6/;  ANNUAL  INFLATION) 


sh  Flow  :|:62,410      $8: 


ILtitv  Participation  (if  applicable)  f490,9Sl 

Percent  of  Total  Development  Cost  20.007. 

t  u r  n  on  E  q u 1 1  y  -  F' r  e t  a ; ; 
(Caeh  Flow/Equity)  12.717. 

turn  on  Total  Development  Cost 
Net  Income  Available/Total  Develop- 
ment Cost  14.  13"/i 


NSF) 
NSF) 
NSF) 

554,717 

588 , 000 

623,230 

554,717 
27 , 736 

53S , 000 
29 , 400 

623 „ 230 
31 , 164 

526,981 

553,600 

592,,  1  16 

jmmercial  Income 
Office  (        NSF  @ 
Retai 1   I         NSF  @ 

Other   (  25984  NSF  @  $21. 
Parki nq 

itential  Gross  Income 

jcancy  (&      5.00/1) 

fective  Gross  Income 

lerating  E;;penses 
Office  (        /NSF) 
Retail  (        /NSF) 

Ot her   •  .$4 .  25  / NSF )  110,432       117, 053      1 24 ,  08 1 

Parking       (  /space) 

Total  110,432      117,058      124,031 

pal  Estate  Taxes 
Office  (        /NSF) 
Retail  (        /NSF) 

Other   (   2.25  /NSF)  53,391        61,895       65,608 

Parking      (         /space) 


Total  58,391  61,895  65  ,,608 

:h  X  Rent  0  198  0 

A  Base  Rent   (   0.38  /NSF)  10,000  10,000  10,000 

t  Income  Available  for  Debt  348,158  369,450  392,426 

bt  Service   (       14%   on  1,963,924      285,743  235,  ""43  285,743 
for    25  years) 


BUILDING  105 
OPERATING  PRO  PORMA 
l'?87  DOLLARS;  6%  ANNUAL  INPLATION) 


tential  Gross  Income 


Total 


al  Estate  Ta-es 
0-ffice  (        /NSF) 
Retail  (        /NSF) 
Other   (   2.25  /NSF) 
arking      (         /space) 

Total 
H  7.    Rent 
^  Base  Rent   (   0.20  /NSF) 


/mmercial  Income 

0-f-fice  (         NSF  @  /NSF) 

Retail  (        NSF  @         /NSF) 

Other   (147485  NSF  .5  *21.35  /NSF)  3,148,569 

Parking 


148,569    3,337,48: 


c an c y  ( @   5 .  00% )  1  57  42£ 


704 , 2S5 


1,428      351,314 


30  ,  OOCi  30  ,  OQii, 

t  Income  Available  for  Debt                 1  925  427  2  04":^  ■7'=^- 

Dt  Service   (                14X   on     11,032,012    1,605,140  1,605, 14( 
-for    25  years) 


166,374       176,3S" 


2,991,140    3,170,609    3,360,84? 


fective  Gross  Income 

erating  E;;penBes 

Q-f-fice  (        /NSF) 

Retail  (        /NSF) 

Other   (  $4.78  /NSF)  704,285      746,542      ^^1     ' 

Parking      (         /space) 


:  1,428      351,314      372,393 
<-'  0        13  ,,306 


2, 153,312 
1  ,605,,  140 


5h    Fl ow 


$320,287     $437,612     $543,1 


.lity  Participation  (if  applicable)  $2,758,003 
ercent  of  Total  Development  Cost  20.007. 

urn  on  Equity  -  Pretax 
(Cash  Flow/Equity)  11.617 


urn  on  Total  Development  Cost 
IJet  Income  Available/Total  Develop- 
ment Cost 


BUILDING  106 
OPERATING  PRO  FORNA 
1987  DOLLARS;  6/1  ANNUAL  INFLATION) 


mmercial  Income 

Of -f  ice  ■:         NSF  &  /NSF) 

Retail   (         NSF  d  /NSF) 

Other   (116620  NSF  &    $21.35  /NSF) 
Parki  ng 


2  ,  489  ,  65(: 


2 , 797 „ : 


tential  Gross  Income 
cancy  ( @   5.007.) 
■fective  Gross  Income 


1,489,650    2,639,029    2,797,371 

124,483       131,951       139,869 

;, 365, 168    2,507,078    2,657,503 


erating  Expenses 
Office  (        /NSF) 
Retail  (        /NSF) 
Other   (  $4.78  /NSF) 
Parking      ( 

Total 


'space) 


!;56,895 
i56,395 


590 , 309 


625, 72£ 


/space) 


al  Estate  Ta;;es 
Office  (  /NSF) 

Retail  ';  /NSF) 
Other  (  2.25  /NSF) 
Parking      ( 

Total 
A  7.  Rent 
A  Base  Rent   (   0.26  /NSF) 

t  Income  Available  for  Debt 


262 , 068 


!77,7= 


bt  Service 


for 


14"/.   on 
25  years) 


3,354. 


262 , 068 
30 , 000 

277,793 

0 

30 , 000 

294 , 460 

6  ,  599 

30 , 000 

1,516,204 
1,288,283 

1 , 603 , 976 
1 , 288 , 283 

1,700,715 
1,288,283 

$227 , 920 


:o ,  69: 


$412,4: 


lity  Participation  (if  applicable! 
^■ercent  of  Total  Development  Cost 


$2,213,570 
20.00X 


turn  on  Equity  -  Pretax 
Cash  Flow/Equity) 

turn  on  Total  Development  Cost 
Met  Income  Available/Total  Develop- 
ment Cost 


BUILDING  114 
OPERATING  PRO  FORMA 
(19S7  DOLLARS;  6"/:  ANNUAL  INFLATION) 


Commercial  Income 

Office  (        NSF  & 

/NSF) 

Retail  (        NSF  Q 

/NSF) 

Other   (11014S  NSF  &    -|:21.35 

/NSF) 

-7 

,351 ,484 

2 

,  492 

573 

2,642 

127 

Parking 

Potential  Gross  Income 

2 

,351,484 

2 

,492 

573 

2,642 

127 

Vacancy  '&       5.00/1) 
Effective  Gross  Income 

117,574 

124 

629 

132 

106 

-71 

,233,909 

2 

,367 

944 

2,51  0 

021 

Operating  E;;pense5 

Office  (        /NSF) 

Retail  (        /NSF) 

Other   (  i|:4.7S  /NSF) 

525 , 990 

557 

549 

591 

002 

Parking      (         /space) 
Total 

525 , 990 

557 

549 

591 

002 

Real  Estate  Ta;;es 

Office  (        /NSF) 

Retail  (         /NSF) 

Other   (   2.25  /NSF) 

247,525 

262 

376 

273 

119 

Parking      (         /space) 
Total 

247,525 

262 

376 

278 

119 

BRA  ■/.  Rent 

0 

1 

1  12 

14 

115 

BRA  Base  Rent   <   0.27  /NSF) 
^et  Income  Available  for  Debt 

30 , 000 

30 

CxjO 

30 

000 

1 

, 430 , 395 

1 

,516 

907 

1  ,596 

785 

Debt  Service   (      14/1   on 

8 , 03o , 75 

1    1 

,171 ,808 

1 

,  171 

308 

1  ,  171 

308 

for    25  years) 
::ash  Flow 

*25S,5S7 

F345 

099 

*424 

977 

Equity  Participation  (if  applicable) 

*2 

,013,438 

Percent  of  Total  Development  Cost 

20.00X 

Tieturn  on  Equity  -  Preta;-; 

(Cash  Fl Qw/Equi  ty ) 

12.347. 

Return  on  Total  Development  Cost 

Net  Income  Available/Total  Develop- 

ment Cost 

14.217. 

aF'ERATING  PRO  FORriA 
(1987  DOLLARS :  hV.    AMMUAL  INFLATION; 


Zommercial  Income 

Office  (  NSF  @  /NSF) 
Retail  (  15695  NSF  <§  *24.  72  /NSF) 
Other  (  NSF  a  /NSF) 
Parking  201600  NSF  '3  $-2.30    /NSF) 


387,968      411,246      435,921 
564,480      598,349      634,250 


='otential  Gross  Income 
Vacancy  (^   5.  007.-Retai  1  only) 
Effective  Gross  Income 


952 , 448    1 , 009 , 595    1 , 070 , 1 70 

19,398       20,562       21,796 

933 , 049      989 , 032    1 , 048 , 374 


Dperating  Expenses 
Office  (        /NSF) 
Retail  (  *7.00  /NSF) 
Other   (         /NSF) 
Parking      (   36.15  /space) 

Total 


109,865       116,457       123,444 

40 , 320       42 , 739       45 , 304 

150,185       159,196      168,748 


;al  Estate  Taxes 
Office  (         /NSF) 
Retail   (  :iP2.00  /NSF) 
Other   (        /NSF) 
Parking       (  $    25.0  /space) 

Total 
BRA  V.    Rent 
EiRA  Base  Rent   (   0.00  /NSF) 

et  Income  Available  for  Debt 


Debt  Service 


147.   on 
25  years) 


7,332,792 


31,390 
1 1 , 700 

12,402 

35 , 270 
13, 146 

43,090 
0 
0 

45,675 
0 

48,416 

739,774 
1 , 066 ,910 

784,161 
1  ,066,910 

831 ,211 
1,066,910 

(:|:327,  135) 


:*2S2,749: 


:quity  Participation  (if  applicable) 
Percent  of  Total  Development  Cost 

i:etu.rn  on  Equity  -  Pretax 
(Cash  Flow/Equity) 

;turn  on  Total  Development  Cost 
Net  Income  Available/Total  Develop- 
ment Cost 


*1  ,3" 


OPERATING  PRO  FORMA 
(1987  DOLLARS;  67.  ANNUAL  INFLATION) 


lammerci  al  Income 

Of-Fice  (        NSF  d  /NSF) 

Retail  (  15695  NSF  @  :f24.72  /NSF) 

Other   (        NSF  d!  /NSF) 

Parking  201600  NSF  @   *2.a0  /NSF) 


387,968      411,246      435,921 
564 , 480      598 , 349      634 , 250 


■'otential  Srass  Income 

/acancy  (@   5.  007.-Retai  1  only) 

i-ffective  Gross  Income 

Dperating  Expenses 
O-f-fice  (        /NSF) 
Retail  (  *7.00  /NSF) 
Other   (        /NSF) 

P'tFlriR§      K       §©■.  4§  /ip#§@;) 

Total 


952 , 448    1  ,  009 , 595    1 , 070 , 1 70 

19,398       20,562       21,796 

933,049      989,032    1,048,374 


1 09 , 865 

40,320 

150,185 


116,457 

42,739 

159,196 


123,444 

45 , 304 

168,748 


^eal  Estate  Taxes 

Of-Fice  (  /NSF) 
Retail  (  *2.00  /NSF) 
Other  (  /NSF) 
Parking      (  ■$    25.0  /space) 

Total 
3RA  •/.  Rent 
3RA  Base  Rent   (   0.00  /NSF) 

Jet  Income  Available  for  Debt 

)ebt  Service   (      10"/.   on 

for    25  years) 

;ash  Flow 


7,332,792 


31 

390 

33 

273 

35 

270 

11 

700 

12 

402 

13 

146 

43 

090 

45 

675 

48 

416 

0 

0 

0 

0 

0 

0 

739 

774 

784 

161 

831 

211 

807 

840 

807 

840 

807 

840 

($68 

065) 

($23 

679) 

*23 

371 

iquity  Participation  (if  applicable) 
Percent  of  Total  Development  Cost 

ieturn  on  Equity  -  Pretax 
(Cash  Flow/Equity) 

leturn  on  Total  Development  Cost 
Net  Income  Available/Total  Develop- 
ment Cost 


$ 1 , 833 , 1 98 
20.00-/. 


1.07-/. 


PARCEL  -^ 
OPERATING  PRO  FORMA 
(19S7  DOLLARS;  6%  ANNUAL  INFLATION) 


jmmercial  Income 

0-ffice  (         NSF  @  /NSF) 

Retail   (  251S7  NSF  '2  *24.72  /NSF)  622,602      659,959      699,556 

Other   (352774  NSF  d  $21.35  /NSF)  7,531,160    7,933,030    S„ 462, 012 

Parki ng 


otential  Gross  Income  8,153,763    3,642,939    9,161,563 

'acancy  ((3  '5.007.)  407,633      432,149      458,078 


■ffective  Gross  Income  7,746,075    3,210,339    3,703,490 

iperating  E;cpenses 
Office  (        /NSF) 

Retail   (  i:7.00  /NSF)  176,309       136,333       193,101 

Other   (  :r-4.25  /NSF)  1,499,290    1,589,247    1,684,602 

Parking      (         /space) 


Total  1,675,599    1,776,134    1,332,702 

;eal  Estate  Taxes 
Office  ■         /NSF) 

Retail  (  -f2.00  /NSF)  50,374       53,396       56,600 

Other   (  *2.00  /NSF)  "  0  0 

Parking      (.         /space) 


Total  50,374  53,396  56,600 

JRA  •/.  Rent  0  0  12,516 

RA  Base  Rent   (   0.00  /NSF)  0  0  0 

let  Income  Available  for  Debt  6,020,102  6,331,308  6,751,671 

)ebt  Service   (       14/1   on  35,598,354    5,179,577  5,179,577  5,179,577 
for    25  vears) 


*S40,526   *  1,20 1,732   *  1,572, 094 


iquity  Participation  fif  applicable)         :fS,399,713 
Percent  of  Total  Development  Cost  20.007. 

:etu.rn  on  Equity  -  Preta;-; 

(Cash  Flow/Equity)  9.447. 

Return  on  Total  Development  Cost 

Net  Income  Available/Total  Develop- 
ment Cost  13,537. 


5.       LETTERS    OF    INTEREST 


CKMICALSAm 


Real  Estate  Division 

633  Third  Avenue,  New  YorK,  NY  10017 
Tel:  (212)  878-75« 


October  16,  1984 


New  England  Design  Center  Associates 
c/o  Mr.  Joseph  E.  Hakim 
100  East  42nd  Street  -  Suite  1850 
New  York,  New  York   10017 

Re:   New  England  Design  Center 

Boston  Naval  Shipyard  at  Charleston 

Dear  Mr.  Hakim: 

We  understand  that  New  England  Design  Center  Associates  will  be  submitting 
a  proposal  to  be  designated  as  the  developer  by  the  Boston  Redevelopment 
Authority  for  several  vacated  buildings  and  unimproved  parcels  located 
at  the  Charlestown  Navy  Yard  (the  Project).   You  have  indicated  that 
members  of  the  development  team  will  include  Merchandise  Mart  Properties, 
Inc.  as  managing  general  partner. 

Your  proposal  for  the  Project  calls  for  rehabilitating  buildings  numbered 
75,  105,  106,  114,  and  149,  collectively  comprising  approximately  830,000 
square  feet,  and  for  new  construction  on  parcels  6  and  7  including  a 
building  of  approximately  500,000  square  feet  and  a  garage  for  approximately 
450  cars.   The  main  focus  of  your  development  proposal  will  be  the  location 
of  a  major  design  center  of  wholesale  showrooms  being  called  the  New 
England  Design  Center. 

In  this  connection,  you  have  asked  us  to  write  you  concerning  our  interest 
in  providing  construction  loan  financing  for  your  development.   We  under- 
stand that  the  Employee's  Retirement  System  of  the  State  of  New  York  Pension 
Fund  has  issued  to  you  informal  indications  of  interest  for  the  long-term 
financing. 

Although  we  cannot  offer  you  a  definitive  commitment  at  this  time,  this 
letter  will  indicate  our  strong  interest  in  considering  a  commitment  to 
finance  the  construction  of  the  New  England  Design  Center.   We  understand 
that  the  cost  of  the  rehabilitation  phase  of  the  Project  will  be  approx- 
imately $75,000,000  and  the  new  construction  approximately  $40,000,000. 

We  look  forward  to  reviewing  the  final  details  of  such  a  financing,  includ- 
ing the  customary  long-term  financing  takeout,  as  soon  as  New  England 
Design  Center  Associates  are  designated  as  developer  for  the  Project. 


Ppjjp^jiij^yspwj^^gN^^  -.  .  v■-;^jvs^^jp^|^^^^'v;-^/-■v-.^""^,'':- '':-''''"^-^^'  ' ' ; :;:  :^ 
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Please  understand  that  this  letter  does  not  constitute  a  legal  conmitment 
to  lend,  which  can  only  be  authorized  in  writing  following  approval  by 
Chemical  Bank's  Credit  Committee. 

Sincerely, 


Martha  L.  Ringer 
Vice  President 


''^^^^^^m^^t^ 


STATE  OF  NEW  YORK 
OFFICE  OF  THE  STATE  COMPTROLLER 

ARTHUfl  LEVITT  STATE  OFFICE  BUILDING 

270  BROAOWAY 

NEW  YORK,  NEW  YORK  10007 


EDWARD  V.RiaAN 
ITATE  COMPTROLLER 


October  19,  1984 


Mr.    Joseph    E.    HaklTn 

125  Park  Avenue 
New  York,  NY  10017 

Dear  Mr.  Hakim: 

I  am  writing  this  letter  to  follow  up  our  discusaions 
regarding  the  mortgage  flnancinR  of  New  England  Design 
Center  Associates  proposal  for  the  Charleston  Navy  Yard. 

As  you  know,  we  are  involved  in  many  major  development 
projects  around  the  country.   Your  project  ia  particularly 
Interesting  and  based  on  your  experience  and  the  sophisti- 
cation your  people  will  lend  to  it,  I  believe  it  haa  strong 
potential.   However,  based  on  the  state  of  preliminary 
information  and  documentation  wc  have  in  connection  with 
the  project,  I  feel  it  would  be  premature  to  discuss  your 
proposal  any  further  at  this  time. 

As  I  indicated  to  you  on  the.  telephone  our  interest  in 
the  project  would  come  when  you  have  presented  us  with  all 
the  details  of  the  proposal. 

I  wish  you  the  best  of  luck  with  this  project. 


Ir/cg 


Very  truly  yours 


Chief  Mortgage  Investment  Officer 


6.       REDEVELOPER • S    STATEMENT 


PLEASE  NOTE:  THERE  IS  NO  PAGE.' 4. 

.PART  I  Huo-saw 

(9-49) 

REDEVSLOPSR'S  STATEMENT  FOR  PUBLIC  DISCLOSURE  ' 
A.    REDEVELOPER  AND  LAND 

1.  a..  Name  of  Redeveloper:        New  England   Design  Center  Associates 

b.  Address  and  ZIP  Code  of  Redeveloper:       c/o   Mr.    Thomas   M.    Kennedy 
Room  830,   The  Merchandise  Mart,    Chicago,    IL     60654 

c.  IHS  Number  of  Redeveloper: 
Applied   for 

2.  Tbe  land  on  which  the  Redeveloper  ppopoaes  to  ent-r  into  a  contract  for,  or  anders;  J  '  ■'-''  respect  to, 
the  purchase  or  lease  of  land  from 


Boston  Redevelopment  Authority 


(Hamt  of  Local  p'jbiie   -i^fycy) 

in  Charlestown  Navy  Yard  in  the  Charlestown  Urban  Renewal  Project  Area 

(Nam'  af  Urban  Renewal  ar  Rede-jfioz)'mnt  Project  Area)  t,        .       ^    „         „  ,,    c  c 

■  '  Project  No.   Mass.R-55 

in  the  City  of  „      Boston ^  ^gyjpnfy  Commonwealth  of  Massachusetts 

is  described  as  follov,:, 

Buildings   numbered   75,    105,    106  and  114   and  Parcels   numbered   6   and   7. 


3.    If  the  Redeveloper  is  not  an  individual  doing  business  under  his  own  name,  the  Bedev;;ocer  Sas  the  statu* 
indicated  beiow  and  is  organized  or  operating  under  the  laws  of        Massachusetts : 

I     I    A  corporation. 

I  I    A  nonprofit  or  charitable  institution  or  corporation. 

1^  A  partnership  Icaown  as    New  England  Design  Center  Associates 
(a  partnership   to  be  formed) 

II  A  business  associatio-   or  a  joint  venture  known  as 

I     I   A  Federal,  State,  or  locai  government  ar  instrume-.talitv  thereof. 

I     I  Other  (explain; 

4-    If  the  Redeveloper    s  -lot  ja    n-^iv.dual  or  a  government  agency  or  instrtimeatality,  give  date  of  organisation: 

October,   1984        (anticipated  month  of  organization) 
S.    Names,  addresses,  title  of  po?  '.^on  Uf  any),  and  Tature  i.-.d  -xtent  of  the  interest  of  the  officers  and  principal  members, 

shareholders,  and  inv  ••?.-'-?  jf  the  Redeveloper,  other  u't"".  a  iDvemment  agencv  or  instrumentality,  are  set  for'-h  as 

folio*. 


Te, 


Schedule  I  Attached 


'If  apace  on  ihis  fofra  is  injdequale  for  any  -equesied   .nformaiion,  it  should  be  furnished  on  an  atLached  paije   ^iic-  is  refere 
to  aader  the  appropriate  T-TOered  item  oa  ;he  form. 
*  Any  convenient  means  of  identifying  the  "and  (such  as  blocii  tzi  iot  auT.bers  or  street  bouaaaries)  is  su:fic:e-i-.     \  Jesc--.&- 
lion  by  metes  and  bounds  or  other  technical  description  is  aeceptaale.  but  aot  required. 


-'■''■■:f-M^h^^^-f^^^^mm-§^--'\ 


a.  If  the  Redeveloper  is  a  corporation,  the  officers,  directors  or  trustees,  and  eacfl  stockholder  owning 
than  10%  of  aay  class  of  stock^ 

N/A 

b.  If  the  Redeveloper  is  a  nonprofit  or  charitable  institution  or  corporation,  the  members  who  constituit| 
board  of  trustees  or  board  of  directors  or  similar  governing  body. 

N/A 
c-    If  tie  Redeveloper  is  a  partnership,  each  partner,  whether  a  general  or  limited  partner,  and  either  t 
percent  of  interest  or  a  description  of  tbe  character  and  extent  of  interest. 
See  Schedule  I  Attached 

d.  If  the  Redeveloper  is  a  business  association  or  a  joint  venture,  each  participant  and  either  the  p-v 
of  interest  or  a  description  of  the  character  and  extent  of  interest- 

■N/A 

e.  If  tbe  Redeveloper  is  some  other  entity,  the  officers,  the  members  of  the  governing  body,  and  eac-.  .. 
having  an  interest  of  more  than  10%. 

POSITION  ^i'tuE  ("■/■anW  ANO   'SBCSNT   0^   '.NTesejT    -. 

NAMK.  Aooweas.  AHO  zip  cooc  egacwiPTioN  or  cmahactsh  i,no  extent  oi^  isTgjtj 


N/A 


6.  Name,  address,  and  nature  and  extent  of  interest  of  each  person  or  entity  fnot  -  .-v  i  wi  ' 
who  has  a  beneficial  interest  in  any  of  the  shareholders  or  investors  named  in  r  ••;(,; a^e  " 
gives  such  person  or  entity  more  than  a  computed  10%  interest  in  the  Redevelopti  'c  r 
20Ta  of  the  stock  in  a  corporation  which  holds  50%  of  ihe  stock  of  the  Redevehp'^  cr  .ic 
stock  in  a  corporation  which  holds  20%  of  the  stock  of  ihe  Redeveloper): 

NAMt.  AOOWESS.  AND  IIP  COQg  OSSCglPTION   OP   CHAWACTea     -s  ^ 


N/A 


7.    Names  (if  not  given  above)  of  officers  and  directors  or  trustees  of  any  corporation  or  firm  listed     r. 
Item  3  or  Item  6  above: 

See   Schedule   II  Attached 

B.    RESIDENTIAL  REDEVELOPMENT  OR  REHABIUTATION 

(The  Redeveloper  is  to  fumisK  the  following  information,  but  only  if  land  is  to  be  redeveloped  or  rehai 
in  whole  or  in  part  for  residential  purposes.) 


N/A 


*  If  •  corporttion  is  reqaired  lo  file  periodic  reports  with  ihe  Federal  Securities  aad  Eich«nge  CarBmissioa  jader  isC- 
oi  the  Seeariiiea  Exchange  Act  of  1934,  so  suie  onder  '.his  hem  5.  la  such  case,  ihe  iaiormation  referred  '.o  la  is:> 
and  ia  Ileiss  6  aod  7  is  aot  required  to  be  furaished. 


HUO-iCZA 
1.    State  tie  Heieveloper's  esdrates,  exclusive  of  payTrent  for  tie  laai,  for:       jj/^ 

c.  Total  cost  of  any  reaJdeatial  redevelopneat. i 

b.  Coat  per  dwelHag  oalc  of  aay  reaideacial  redeveiopraeai S 

e.  Total  cost  of  any  reatdeatiai  reiaiiilitation i 

'i.  Coat  per  d-Melllag  lait  of  any  rsaideaual  rel:abilitat:oa i 

2-    «.   Sui«  tie  Redeveloper's  eaanate  of  ie  average  aootily  rental  fif  ta  he  reniei)  or  average  sale  price 
{i(  lo  5«  sold)  for  eaci  type  aaj  size  of  dwelliag  oait  involvejl  ia  such  redevelopmeflt  or  reiaiilitatioa: 

tariMATio  AvsjtAOC  MTiMATTo  *ve"AaK 

TT»«   ANO   SIZS    O^  3wCU!.JNa  UNIT  UCNTMUT   «eNTA«.  »*t.g  >^'C« 

s X 

N/A 


b.    State  tie  atilitiea  and  pariciag  Eacilities,  if  aay,  included  ia  tie  foregoing  tatiirates  of  restxla; 


N/A 

c    Sute  e<^uipraent,  saci  as  refrigerators,  wasiiag  aaciiaes,  air  cooditioaers,  if  any,  iaclmiid  io  'ie  fore- 
joiag  estimates  of  sales  prices:        jj/^ 

CZRTIFICATTON 

I (^1       William  H..   Rudd,.   Vice-President, Merchandise  Mart  Properties,   ^a^^  ) 

certify  tial  tiis  Redeveioper's  Statement  for  Puilic  Disclosure  is  *ae  aad  correct  to  tie  iest  of  ay  (ocr)  't=o*!e  <;« 
aad  belief--  ^^ 


D,t^.  October  19,  1984 ^^^^ 

MEECHMJDISE  MART  PFDPERTIES,  INC. 


\LU^i>^  /W 
jt«Kua/«  ,  Vice  Jr'resiaent 

General  Partner 


c/o  Mr.  Thomas  M.  ^^nnedy 
Room  830,  The  Merchandise  Mart 
Chicago,  IL  60654 


AadtTtM  and.  ZIP  Cod*  AJdrtss  and  ZiP  Cod* 


^  If  Jje  HeJeveIop«r  is  aa  iadivieral,  iis  jtateaest  shoald  be  sirzti  \r  "=i  isdividual;  if  a  panserahis.  by  aoe  of  -.ie  p.rr- 
3ers;  if  i  earporatjoa  or  oiier  enticy.  by  aoe  of  its  chief  s/flcsrs  havisj  Vao»IeJje  of  the  facta  re^airid  by  '!»'»  su:er;-=:. 

2  Peaaltv  tor  Talse  Ceftincatiea;  Section  lOOl.  Title  !3.  of  uSe  U.S.  Code,  provides  a  fine  of  aot  aore  ihaa  JlO.OOO  sr  ;=:.-. s 
meat  of  3oi  sore  ib»o  Ii»e  >ear»,  of  both,  for  tao<«.ij.'7  ma  -lillfalW  aakiaj  or  asinj  aay  false  «ritisi  or  ioc-i=;e3t,  tac-  ;=i 
the  sane  to  contaia  aay  fal»«.  fictitioas  or  fraudaleai  siaieaseai  or  eatry  ia  a  laatter  withia  the  jurisbictioo  of  aay  De;«--.— t 
of  the  Uaite^  Sutea. 


1 


PAi?T    II  MUO-6004 

(9-69) 

REDEVELOP  ER'S  STATEMENT  OF  QUALIFICATIOMS  AND  FINANQAL  RESP0NSI8IUTY 

(for  Csnfidentiol  Official  U$.  of  th.  Lscal  Public  Agency  and  fh.  Deporf«n.  o!  Housing  ond  Urbon  D.v.lopo.nt.    Do  Nof 
Trommit  to  HUD  Unl«»»  R*<;uest*d  or  Item  8t)  is  Answer*^  "Yt».") 

1.  a.   Name  o£  Heiieveloper:  New  England  Design  Center  Associates 

(a  partnership   to  be  formed) 
b.    Address  aiid  ZIP  Code  of  Redeveloper:      c/o   Mr.    Thomas  M.    Kennedy 
Room  830,    The  Merchandise  Mart,    Chicago,    IL      60654 

2.  The  land  on  wbicb  tie  Redeveloper  proposes  to  enter  into  a  contract  for.  or  uadefstaading  with  respect  to, 
the  purchase  or  lease  of  land  from 

Boston  Redevelopment  Authority  ("BRA") 


(»am,  ot  LacaL  /-ai^tc  AmcyJ 


in  Charlestown  Navy  Yard  in  the  Charlestown  Urban  Renewal  Project  Area 

'        r.Vam.  of  Urtaa  Rannd  or  Rtdneiopmmt  Pr9,ret  AreaJ   „         '.  ~  ~ 77" 

Project  No.  Mass.  R-55 

in  the  City  of    .  Boston ^^^^^^^^  ^  SOBeaf    Commonwealth  of  Massachusetts 

is  described  as  follows: 

Buildings  numbered  75,  105,  106  and  114  and  Parcels  numbered  6  and  7. 


3.    Is  the  Redeveloper  a  subsidiary  of  or  affiliated  with  aay  other  corporation  or  corporations  or  any  other  firm 

IJ  Yes,  list  each  such  con^oraUoa  or  firm  by  name  and  address,  specify  iu  relationship  to  the  Redevelooer 
and  Identify  the  officers  and  directors  or  tr^istees  commoa  to  the  Redeveloper  and  such  other  corporation  or 
firm.  "^ 


4.    a.    The  financial    condition  of  the  Redeveloper,  as  of. 
is  as  reflected  in  the  attached  financial  statement. 


GNOTE;  Atuch  to  this  statement  a  certified  financial  statement  showing  the.  assets  and  the  liabilities 
includvtg  coniinsent  UabilitUz,  fully  itemized  ia  accordance  with  accepted  accounting  standards  aiid  ' 
based  on  a  proper  audit.  If  the  date  of  the  certified  financial  statement  precedes  the  date  of  this  sub- 
mission by  more  than  six  months,  also  attach  an  interim  balance  sheet  not  more  than  60  days  old.) 

N/A 
b.    Name  and  address  of  auditor  or  public  accountant  who  performed  the  audit  on  which  said  financial  state 
ment  is  based:       Arthur  Andersen  &  Co . 

1345  Avenue  of   the  Americas 
New  York,    NY     10105 
If  funds  for  the  development  of  the  land  are  O  be  obtained  from  sources  other  than  the  Redeveloper' »  own 
funds,  a  suiement  of  the  Redeveloper's  plan  for  financing  the  acquisition  and  development  of  the  land- 
can    ,^nnn'^'  ^^   tentative  designation  of   the  land  by  BRA,    Redeveloper   shall 
call  upon  Its  partners,   both  general  and  limited,    to   contribute   in  cash  or  to 
make  personal   guarantees  of  not   less   than  $5,000,000   in  the  aggregate   in 
satisfaction  of   the  anticipated   equity  requirement.      The  partners  net  ^orth 
when  aggregated,    is    in  excess  of   $20,000,000.      Until   that   time,    consistent 


HI 


6.    Sources  and  amount  of  casi  available  to  Recevelopef  to  me  el  eqnity  requi.-enents  of  tie  proposed 


«.   In  b&alc«: 

HAMC.  Aoewesi.  ANO  ziy  cast  cy  i^nk 

Chemical  Bank 
633  Third  Avenue 
New  York,  NY  10017 

b.    By  Io«Bs  from  affiliated  or  associated  corporations  or  flrsa 


AUQONT 

5  4,000,000 


N/A 

c    By  sale  of  readily  salaile  assets; 
cesc«i^TioM 


MAaKgT    VL'Jg 

S 


"-OH'SaCES    CI» 


N/A 

7.  Names  and  addresses  of  back  refereacss: 

Ms.  Martha  Ringer,  Chemical  Bank 

633  Third  Avenue,  New  York,  NY  10017 

8.  a.    Has  tie  Redeveloper  ae  (if  a.iy)  the  paxeat  corporation,  or  aay  subsidiary  sr  affliiared  ci.por^tiGn  ;' 

RedevftJoper  or  said  parent  corporation,  or  any  of  the  Redevelooer's  officers  or  principal  Ti.-he-.    . 
holders  or  investors,  or  other  interested  parties    (as  listed  in  the  responses  to  Iteir.s  5.5,  -si  '    ! 
Rede'jslaper's  Staitncit  for  Public  Dlselostire  and  refeired  to  herein  as  "principals  of  tie  Hi'it  ,- 
btsa  adjudged  hanknapt,  either  volactary  or  involuntary,  within  lie  past  10  years?       CUrcS         \f  - 

If  Yes,  give  date,  place,  end  under  what  aame. 


!>•    Has  tie  Redeveloper  or  isvoae  referred  to  above  as  "principals  of  ie  Redevsioper"  been  indicfd 
or  convicted  of  say  felony  within  the  past  10  years?  Cyes         £2^0 

If  Yes,  give  for  each  case  (I)  iaie,  (2)  charge,  (3)  place,  (4)  Court,  and  (3)  action  taten.    Attacb  ;: 
explaiiatioa  deened  necessary. 


9.    a.    Uadertsiings,  comparable  to  the  proposed  redevelopmeat  work,  which  have  been  completed  by  the 

Redeveloper  or  aay  of  tie  principals  of  the  Redeveloper.    iacluding  identification  aad  brief  descr-p- 
each  project  and  dale  of  cor^pletion: 

See  Schedule  III  Attached 


HUO-iG04 
(9-47) 


b.    If  the  R^developer  or  any  of  the  principals  of  the  Redevdoper  has  ever  been  an  employee    m  a  super.,  sory 
capacity,  for  construction  contractor  or  builder  oo  undertakings  comparable  to  the  proposed  redevelopr^^t 
work,  name  of  such  employee,  name  and  address  of  employer,  tide  of  position,  and  brief  description  of 

'^'^-       N/A 


10.    Other  federaUy  aided  urban  renewal  projects  under  Title  I  of  the  Housing  Act  of  1949.  as  amended    in  which 
the  Redeveloper  or  any  of  the  principals  of  the  Redeveloper  is  or  has  been  the  redeveloper.  or  a  stockholder. 
officer,  director  or  trustee,  or  partner  of  such  a  redeveloper:       The  Washington  Design  Center 
Parcel   27   in  the  Southwest  Urban  Renewal  Project  C,   Washington,   D.C.    (a  closed  out 

n.    ni\fi:ttlfJor.\Tl  ^.^^it^'^^^i^^L.  or  a  principal  of  the  Redeveloper  .  to 
participate  in  the  development  of  the  land  as  a  construction  contractor  or  builder:     ^^^ 

a.   Name  and  address  of  such  contractor  or  builder: 


b.  Has  such  contractor  or  builder  within  the  last  10  years  ever  failed  to  qualify  as  a  responsible  bidder, 
refused  to  enter  into  a  contract  after  an  award  has  been  made,  or  faUed  to  complete  a  constniction  or 
development  contract?  L-l'^"        ^'*° 

If  Yes,  explain:  N/A 

c.  Total  amount  of  construction  or  development  work  performed  by  such  contractor  or  builder  during  the  U,t 
three  years:    $ _•  fj/A 

General  description  of  such  work: 


d.    Construction  contracts  or  developments  now  being  performed  by  such  contractor  or  builder: 

0*TE   TC   tC 


LOCATION  AMOUNT  eOM»-.t.,.. 

i 


N/A 


-T- 


«.    OuuUfl<iia<  eoB.trucaoa-<ontract  bid*  of  ,uch  wQtracior  or  builder: 

N/A 
12.         Brief  ,uu«.fltr,,p^na8  eqaipm-t,  .^erieace,  HoaciJ  cajp.dtr.  .ad  other  re.c«r===i.v.ilabl< 
^         „.!  con«-c»r  or  b«Id«rfo,\i..  p.„'or«.a«  of  ti.  work  involved  m  ^/^-^-/-P'^-^^.'iV   « 

,p,cifyia8  ?«ticui«ly  die  qnaiification.  of  ti.  ?er««meU  iea.ture  of  di.  et^mpment,  «d  'ie  4" 

«zp«ri«ae*  of  ti«  eoatractor:         jj/^ 


13.    ..   D««  any  aembf  of  ti.  gov«ia,  body  of  die  Local  Public  Apacr  to  wnicli  the  accomp, 
proposJi*  being  «.de  or  any  o5ic«  or  employee  of  tie  Local  Public  Agency  who  exerci, 

hmctiou  orrea .->.:i:.i^  ;-  — — ^.nnn  wJtfe  th«  earrna«  oat  of  the  proiect  Mder  woic 

covered  by  the 
inureat  ia  the  I 
sack  proposal? 

I£  Yes,  explain. 


laying  bid 
sea  say 


is  beiag  made  or  any  ofiicer  or  employe e  oi  tae  uoca*  r^^.c  .^a»-w;   ™--  '-7:--~     ,' 
orreapoaaibiiitiea  in  connecdoa  with  the  carryiag  oat  of  the  project  «der  wa.ch  the  lane 

V  ia        '       ' ' '  '"  *'*■""  ""'^*  •valliWa.  have  any  direct  or  indirect  person^ 

B  die  ' 
■aeh  proposal? 


a  or  reaponaibiiitiea  in  connectioa  witi  tfle  carryiag  oat  ox  «e  pr^j.^  «-»«  "-•>- 

by  ia  Redeveloper'a  propcaai  ia  being  made  available,  have  any  direct  or  indirect  person, 
ia  the  Redeveloqer  or  in  the  redevelopmeat  or  rehabiliutioa  of  the  property  upon  ±»  baa.a 


b.  Doas  nor  aamier of  th.. governing  body  of  the  locality  ia  which  the  Urban  Re«-*I  -^^  -^ '^^ 
„y  od«  pahlic  official  of  the  locality,  who  exerciaea  any  function,  or  reaponaxbthaea  m  the  rev 
Z-^  oHh.  envying  out  of  the  project  under  which  the  land  covered  by  th.  J««i-;1»P*  ^J^l 
Ubaiag  mad.  available,  have  .ay  direct  or  indirect  pergonal  -.tereat  la  the  ^e^-iif ?«  - il ^^ 
radarelopmeat  or  rehabiliutioa  of  the  property  upon  the  baa.,  of  «ch  proposal?     QtES      I^nO 


radavelopmeat 

lYea.  ec^Jaia. 


14.  Sutamanu  ani  other  evidence  of  the  Hedeveloper'a  qualiScatioa*  «d  fin^cial  reaponaibility  r<,cAer 
^^^icl  suu^^t  r^fermd  <a  «  /r.«  4*;  are  .a.aed  hereto  and  hereby  made  a  part  hereof  aa  f= 


C£KTIF1C\T10N 


cartify  that  thia  Redeveloper'a  Statement  of  QuaiiTicationa  and  Financial  Respona.b.hty  and  die  -'^^'^J 
of  thrRedeveloper',  cfualificationa  and  financial  reaponaibinty.  including  financ.al  lUtementa.  are  true  .:: 
to  th«  beat  of  my  (our)  knovrledge  and  belief.^ 


October  19,  1984        ^    O.ted: 

Dated:  — 


>!EE!CHftNDISE  MaRT  PPDPEBTIES,   INC. 
Vice  President 


General  Partner 


: nxi« 

c/o  Hionas  M.  Kennedy,  Fm;  830,      .•  ■•• 

'Ihe-'Marchandisg_Martr  aucas3D»JL-Sfl£54 — ^^.„  „i  up  c^u 

""""■  AddnxM  aU  ZIP  Otda 

-  s  - 


SCHEDULE  I 


I 
Partnership;   New  England  Design  Center  Associates  !| 

Address  of  Partnership  and  Individual  Partners 

c/o  Mr.  Thomas  M.  Kennedy 
Room  830,  The  Merchandise  Mart 
Chicago,  IL   60654 

General  Partners;   6%  Ownership  Interest 

Merchandise  Mart  Properties,  Inc.  (MASS.) 

Limited  Partners ;   94% 

The  limited  partners  consist  of  the  descendants  of 
Joseph  P.  Kennedy  and  trusts  created  for  their  benefit. 


1 


Directors: 


SCHEDULE  II 


Merchandise  Mart  Properties,  Inc.  (MASS) 


Stephen  E.  Smith,  100  East  42nd  Street  -  Suite  1850, 
New  York,  NY   10017 

Joseph  E.  Hakim,   100  East  42nd  Street  -  Suite  1850, 
New  York,  NY   10017 

Philip  E.  Kelley,  Room  830,  The  Merchandise  Mart, 
Chicago,  IL  60654 


Officers; 

President:   Philip  E.  Kelley,  Room  830,  The  Merchandise  Mart, 
Chicago,  IL   60654 

Vice-President:   William  H.  Rudd,  250  Boylston  Street, 
Boston,  MA   02116 

Vice-President:   John  Peterlin,  Room  830,  The  Merchandise  Mart, 
Chicago,  IL   60654 

Vice-President:   James  W.  Bidwill,  Room  830  The  Merchandise  Mart 
Chicago,  IL  60654 

Treasurer:   John  W.  Richert,  Room  830,  The  Merchandise  Mart, 
Chicago,  IL   60654 

Vice-President/Clerk:   Thomas  M.  Kennedy,  Room  830,  The  Merchandise 
Mart,  Chicago,  IL   60654 


SCHEDULE  III 


Merchandise  Mart  Properties,  Inc.  (Mass.)  through 
an  affiliated  corporation  as  well  as  the  limited  partners 
of  New  England  Design  Center  Associates  (a  partnership  to 
be  formed)  developed  the  project  known  as  the  Washington 
Design  Center,  located  on  Parcel  27  in  the  Southwest  Urban 
Renewal  Project,  Project  C,  Washington,  D.C.  (a  closed  out 
Urban  Renewal  Project)  and  acquired  from  the  District  of 
Columbia  Redevelopment  Land  Agency  in  October,  1981. 

Prior  to  redevelopment,  a  vacant  refrigerated 
warehouse  consisting  of  approximately  280,000  square  feet, 
occupied  the  premises.   The  Redeveloper  rehabilitated  a 
refrigerated  warehouse,  built  an  attached  addition  of 
approximately  140,000  square  feet  and  created  the  Washington 
Design  Center.   The  project  was  completed  in  December,  1982, 
fourteen  months  after  acquisition.   The  Washington  Design 
Center  is  presently  97%  leased  and  occupied;  it  has  generated 
385  new  jobs  in  the  District  as  well  as  establishing  the 
District  of  Columbia  as  the  design  center  for  the  middle 
atlantic  states. 
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7.       ARCHITECTURAL   PLANS 
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